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ʄɽʊʆɼʆʃʆɻʀɱɸ 

ü ʅʘʯʠʥ ʥʘ ʧʨʠʙʠʨʘˁʝ ʥʘ ʧʦʜʘʪʦʮʠʪʝ: ʀʥʪʝʨʚʿʫʠʨʘˁʝ ʣʠʮʝ-ʚʦ-ʣʠʮʝ ʚʦ ʜʦʤʦʪ ʥʘ ʠʩʧʠʪʘʥʠʢʦʪ 

ü ʀʟʚʦʨʦʪ ʥʘ ʧʦʜʘʪʦʮʠ: ʚʨʟ ʦʩʥʦʚʘ ʥʘ ʩʣʫʯʘʝʥ ʨʝʧʨʝʟʝʥʪʘʪʠʚʝʥ ʦʜʙʠʨʦʢ ʦʜ ʧʦʧʫʣʘʮʠʿʘʪʘ 
ʥʘ ʚʦʟʨʘʩʪ 16+ ʚʦ ʄʘʢʝʜʦʥʠʿʘ 

ü ɻʦʣʝʤʠʥʘ ʥʘ ʦʜʙʠʨʦʢʦʪ: 1100 ʠʩʧʠʪʘʥʠʮʠ  

ü ɺʠʜ ʥʘ ʦʜʙʠʨʦʢʦʪ:  ʪʨʦʝʪʘʧʝʥ ʩʪʨʘʪʠʬʠʮʠʨʘʥ ʨʝʧʨʝʟʝʥʪʘʪʠʚʝʥ ʦʜʙʠʨʦʢ, ʩʦ ʝʪʘʧʠ ʥʘ ʠʟʙʦʨ:  

¶ ʀʟʙʦʨ ʥʘ ʛʣʘʩʘʯʢʦ ʤʝʩʪʦ (PPS sampling) 

¶ ʀʟʙʦʨ ʥʘ ʜʦʤʘ˃ʠʥʩʪʚʦ ʩʦ ʧʨʦʩʪ ʩʣʫʯʘʝʥ ʦʜʙʠʨʦʢ (SRSWʦR sampling sheme) 

¶ ʀʟʙʦʨ ʥʘ ʯʣʝʥ ʚʦ ʜʦʤʘ˃ʠʥʩʪʚʦʪʦ ʧʦ ʢʠʰʦʚʠ ʪʘʙʣʠʮʠ (Kish tables)   

ü ʉʪʨʘʪʠʬʠʢʘʮʠʿʘ ʥʘ ʦʜʙʠʨʦʢʦʪ: ʚʨʟ ʦʩʥʦʚʘ ʥʘ4 ʛʝʦʛʨʘʬʩʢʠ ʨʝʛʠʦʥʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ,  
ʚʠʜ ʥʘ ʥʘʩʝʣʙʘ (ʫʨʙʘʥʦ ʠ ʦʩʪʘʥʘʪʦ) 

ü ʂʦʥʪʨʦʣʘ ʥʘ ʘʥʢʝʪʠʨʘˁʝʪʦ: ʪʝʨʝʥʩʢʘ ʠ ʪʝʣʝʬʦʥʩʢʘ (15% ʢʦʥʪʨʦʣʘ ʥʘ ʧʨʦʮʝʜʫʨʘʪʘ) ʠ  
ü ʠʥʪʝʨʘʢʪʠʚʥʘ (100% ʣʦʛʠʯʢʘ ʢʦʥʪʨʦʣʘ ʠ ʢʦʥʪʨʦʣʘ ʥʘ ʢʦʥʟʠʩʪʝʥʪʥʦʩʪʘ) 

ü ɺʨʝʤʝ ʥʘ ʘʥʢʝʪʠʨʘˁʝ: ʠʩʪʨʘʞʫʚʘˁʝʪʦ ʝ ʥʘʧʨʘʚʝʥʦ ʦʜ 12  ʜʦ 20 ʩʝʧʪʝʤʚʨʠ 2011 ʛʦʜʠʥʘ 

ü ʀʥʪʝʨʚʘʣ ʥʘ ʜʦʚʝʨʙʘ:          

C.I. 95% 5% C.I. 95% 20% 

C.I. Lower 3.65 C.I. Lower 17.52 

C.I. Upper 6.35 C.I. Upper 22.48 

Estimation of SD 0.69 Estimation of SD 1.26 

C.I. 95% 40% C.I. 95% 50% 

C.I. Lower 36.96 C.I. Lower 46.90 

C.I. Upper 43.04 C.I. Upper 53.10 

Estimation of SD 1.55 Estimation of SD 1.58 

C.I. 95% 70% C.I. 95% 80% 

C.I. Lower 67.16 C.I. Lower 77.52 

C.I. Upper 72.84 C.I. Upper 82.48 

Estimation of SD 1.45 Estimation of SD 1.26 
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ʂʃʋʏʅʀ ʅɸʆɼʀ 

ɿɸʇʆɿʅɸɽʅʆʉʊ ʉʆ ɸɻɽʅʎʀɱɸʊɸ ɿɸ ɽʃEʂʊʈʆʅʉʂʀ ʂʆʄʋʅʀʂɸʎʀʀ  

ʉʦ ʩʝʢʦʿ ʙʨʘʥ ʥʘ ʠʩʪʨʘʞʫʚʘˁʝ ʩʝ ʟʛʦʣʝʤʫʚʘ ʩʚʝʩʥʦʩʪʘ ʟʘ ʘʛʝʥʮʠʿʘʪʘ ʟʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ. ʇʦʩʣʝʜʥʠʦʪ ʙʨʘʥ ʥʘ ʠʩʪʨʘʞʫʚʘˁʝ ʚʦ ʝʜʝʥ ʢʨʘʪʦʢ ʚʨʝʤʝʥʩʢʠ 
ʧʝʨʠʦʜ ʩʝ ʧʦʢʣʦʧʠ ʩʦ ʧʦʯʝʪʦʢʦʪ ʥʘ ʨʝʢʣʘʤʥʘʪʘ ʢʘʤʧʘˁʘ ʟʘ ɸɽʂ, ʰʪʦ ʩʝ ʛʣʝʜʘ ʦʜ ʟʛʦʣʝʤʝʥʠʦʪ ʧʨʦʮʝʥʪ ʥʘ ʩʚʝʩʥʦʩʪ ʟʘ ɸɽʂ, 43%, ʰʪʦ ʝ ʟʘ 7% ʧʦʚʠʩʦʢ ʦʜ ʠʩʪʠʦʪ 
ʚʦ ʿʫʣʠ 2010 ʛʦʜʠʥʘ.  

ʀʤʠ˅ʦʪ ʢʦʿ ɸɽʂ ʛʦ ʛʨʘʜʠ ʚʦ ʛʣʘʚʥʦ ʟʘʚʠʩʠ ʦʜ ʘʢʪʠʚʥʦʩʪʠʪʝ ʢʦʠ ʪʘʘ ʛʠ ʠʤʘ ʚʦ ʦʜʨʝʜʝʥʠʦʪ ʧʝʨʠʦʜ. ʇʦʛʦʣʝʤʠʦʪ ʜʝʣ ʦʜ ʧʦʧʫʣʘʮʠʿʘʪʘ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ɸɽʂ ʿʘ ʧʦʟʥʘʚʘ 
ʦʜ ʠʥʬʦʨʤʘʮʠʠʪʝ ʢʦʠ ʩʝ ʧʨʝʟʝʥʪʠʨʘʘʪ ʧʨʝʢʫ ʤʝʜʠʫʤʠʪʝ, ʘ ʩʝ ʦʜʥʝʩʫʚʘʘʪ ʥʘ ʥʝʿʟʠʥʘʪʘ ʘʢʪʠʚʥʦʩʪ. ʇʦʨʘʜʠ ʦʚʘ ʩʝ ʠ ʨʘʟʣʠʢʠʪʝ ʚʦ ʧʝʨʮʝʧʮʠʿʘʪʘ ʥʘ ʬʫʥʢʮʠʿʘʪʘ ʥʘ 
ɸɽʂ, ʚʦ ʦʜʥʦʩ ʥʘ ʧʨʝʪʭʦʜʥʠʪʝ ʙʨʘʥʦʚʠ ʥʘ ʠʩʪʨʘʞʫʚʘˁʝ. ɺʦ ʦʚʦʿ ʙʨʘʥ ʥʘ ʠʩʪʨʘʞʫʚʘˁʝ ʜʝʢʘ ɸɽʂ ʝ ʨʝʛʫʣʘʪʦʨʥʦ ʪʝʣʦ ʥʘ ʧʘʟʘʨʦʪ ʟʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʩʝ 
ʠʟʿʘʩʥʠʣʝ 38% ʰʪʦ ʝ ʟʘ 2% ʧʦʚʠʩʦʢʦ ʦʜ ʿʫʣʠ ʤʠʥʘʪʘʪʘ ʛʦʜʠʥʘ, ʜʦʜʝʢʘ ʟʘ ʪʦʘ  ʜʝʢʘ ɸɽʂ ʝ ʿʘʚʝʥ ʩʝʨʚʠʩ ʥʘ ʛʨʘʺʘʥʠʪʝ ʩʝ ʠʟʿʘʩʥʠʣʝ 40% ʦʜ ʛʨʘʺʘʥʠʪʝ ʚʦ ʈʄ 
ʧʦʩʪʘʨʠ ʦʜ 16 ʛʦʜʠʥʠ, ʰʪʦ ʝ ʟʘ 7% ʧʦʥʠʩʢʦ ʦʜ ʿʫʣʠ 2010 ʛʦʜʠʥʘ .  

ɺʦ ʦʜʥʦʩ ʥʘ  ʧʨʦʮʝʩʦʪ ʥʘ ʣʠʙʝʨʘʣʠʟʘʮʠʿʘ ʠ ʨʘʟʚʦʿ ʥʘ ʤʘʢʝʜʦʥʩʢʠʦʪ ʧʘʟʘʨ ʟʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ 80% ʦʜ ʛʨʘʺʘʥʠʪʝ ʩʤʝʪʘʘʪ ʜʝʢʘ AEK ʧʨʠʜʦʥʝʩʫʚʘ, ʘ 12% 
ʩʤʝʪʘʘʪ ʜʝʢʘ AEK ʥʝ ʧʨʠʜʦʥʝʩʫʚʘ ʚʦ ʦʚʦʿ ʧʨʦʮʝʩ.  

64% ʦʜ ʧʦʧʫʣʘʮʠʿʘʪʘ ʧʦʩʪʘʨʘ ʦʜ 16 ʛʦʜʠʥʠ ʢʦʿʘ ʩʣʫʰʥʘʣʘ ʟʘ ɸɽʂ ʩʝ ʩʚʝʩʥʠ  ʜʝʢʘ ʝʜʥʘ ʦʜ ʟʘʜʘʯʠʪʝ ʥʘ ɸʛʝʥʮʠʿʘʪʘ ʟʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʝ ʜʘ ʛʠ ʰʪʠʪʠ 
ʧʨʘʚʘʪʘ ʥʘ ʢʨʘʿʥʠʪʝ ʢʦʨʠʩʥʠʮʠ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʩʢʠ.  

 ʉʘʤʦ 11% ʦʜ ʚʢʫʧʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ ʟʥʘʘʪ ʜʝʢʘ ʙʨʦʿʦʪ 190 ʝ ʢʦʥʪʘʢʪ ʮʝʥʪʘʨ ʥʘ ɸɽʂ. 86% ʩʝ ʦʥʠʝ ʢʦʠ ʥʝ ʟʥʘʘʪ ʟʘ ʰʪʦ ʩʣʫʞʠ ʦʚʦʿ ʙʨʦʿ. ɺʦ ʦʜʛʦʚʦʨʠ ʧʦʜ ʜʨʫʛʦ ʢʦʠ 
ʠʟʥʝʩʫʚʘʘʪ 3%,  ʩʝ ʿʘʚʫʚʘʘʪ ʦʜʛʦʚʦʨʠ ʢʘʢʦ ʰʪʦ ʩʝ: ʙʨʦʿ ʥʘ ʧʦʣʠʮʠʿʘ, ʙʝʩʧʣʘʪʝʥ ʙʨʦʿ ʟʘ ʧʨʠʿʘʚʫʚʘˁʝ ʥʘ ʞʨʪʚʠ ʦʜ ʩʝʤʝʿʥʦ ʥʘʩʠʣʩʪʚʦ ʠ ʩʣ.  

  ʆʢʦʣʫ 39% ʦʜ ʚʢʫʧʥʘʪʘ ʮʝʣʥʘ ʧʦʧʫʣʘʮʠʿʘ ʧʦʩʪʘʨʘ ʦʜ 16 ʛʦʜʠʥʠ ʥʝ ʛʠ ʯʠʪʘʘʪ ʜʦʛʦʚʦʨʠʪʝ ʰʪʦ ʛʠ ʧʦʪʧʠʰʫʚʘʘʪ ʩʦ ʜʘʚʘʪʝʣʠʪʝ ʥʘ  ʝʣʝʢʪʨʦʥʩʢʠ ʫʩʣʫʛʠ, ʜʦʜʝʢʘ 61% 
ʛʠ ʯʠʪʘʘʪ ʚʘʢʚʠʪʝ ʜʦʛʦʚʦʨʠ. ʆʜ ʥʠʚ ʥʘ 52% ʧʦʪʧʦʣʥʦ ʠʤ ʝ ʿʘʩʥʘ, ʥʘ 43% ʜʝʣʫʤʥʦ ʠʤ ʝ ʿʘʩʥʘ, ʘ ʥʘ 5% ʚʦʦʧʰʪʦ ʥʝ ʠʤ ʝ ʿʘʩʥʘ ʩʦʜʨʞʠʥʘʪʘ ʥʘ ʜʦʛʦʚʦʨʦʪ.  

 ʅʘ ʧʨʘʰʘˁʝʪʦ Ă ʂʦʣʢʫ ʯʝʩʪʦ ʠʤʘʪʝ ʧʨʦʙʣʝʤ ʩʦ ʜʘʚʘʪʝʣʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʫʩʣʫʛʠ (ʬʠʢʩʥʘ, ʤʦʙʠʣʥʘ ʪʝʣʝʬʦʥʠʿʘ, ʠʥʪʝʨʥʝʪ...)?ñ, 59% ʦʜ ʚʢʫʧʥʘʪʘ ʮʝʣʥʘ 
ʧʦʧʫʣʘʮʠʿʘ ʩʝ ʠʟʿʘʩʥʠʣʝ ʜʝʢʘ ʥʝʤʘʘʪ ʧʨʦʙʣʝʤ ʩʦ ʜʘʚʘʪʝʣʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʫʩʣʫʛʠ, 19% ʩʦ ʧʨʦʙʣʝʤ ʩʝ ʩʦʦʯʫʚʘʘʪ ʥʝʢʦʣʢʫ ʧʘʪʠ ʛʦʜʠʰʥʦ, 8% ï ʥʝʢʦʣʢʫ ʧʘʪʠ 
ʤʝʩʝʯʥʦ, 6% - ʝʜʥʘʰ ʤʝʩʝʯʥʦ, ʩʢʦʨʦ ʩʝʢʦʿ ʜʝʥ ʠ ʥʝʢʦʣʢʫ ʧʘʪʠ ʥʝʜʝʣʥʦ ʧʦ 3% ʠ ʝʜʥʘʰ ʥʝʜʝʣʥʦ 2%. ʂʘʿ ʠʩʧʠʪʘʥʠʮʠʪʝ ʩʦ ʦʩʥʦʚʥʦ ʦʙʨʘʟʦʚʘʥʠʝ ʠ ʧʦʥʠʩʢʦ (69%) 
ʢʘʢʦ ʠ ʢʘʿ ʠʩʧʠʪʘʥʠʮʠʪʝ ʦʜ ʠʩʪʦʯʥʠʦʪ ʠ ʮʝʥʪʨʘʣʥʠʦʪ ʜʝʣ ʦʜ ʄʘʢʝʜʦʥʠʿʘ (72%) ʧʦʛʦʣʝʤ ʝ ʧʨʦʮʝʥʪʦʪ ʥʘ ʠʩʧʠʪʘʥʠʮʠʪʝ ʢʦʠ ʢʦʠ ʥʝʤʘʘʪ ʧʨʦʙʣʝʤʠ ʩʦ ʜʘʚʘʪʝʣʦʪ ʥʘ 
ʝʣʝʢʪʨʦʥʩʢʠ ʫʩʣʫʛʠ. 

 ʇʨʠʛʦʚʦʨ ʜʦ ʜʘʚʘʪʝʣʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʫʩʣʫʛʠ ʠʤʘʘʪ ʧʦʜʥʝʩʝʥʦ 17% ʦʜ ʧʦʧʫʣʘʮʠʿʘʪʘ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʥʘ ʚʦʟʨʘʩʪ ʦʜ 16 ʛʦʜʠʥʠ ʠ ʧʦʩʪʘʨʘ. ʆʜ ʥʠʚ 55% ʩʝ 
ʟʘʜʦʚʦʣʥʠ ʦʜ ʦʜʛʦʚʦʨʦʪ (20.5% ʤʥʦʛʫ ʟʘʜʦʚʦʣʥʠ, 34.6% ʜʦʥʝʢʘʜʝ ʟʘʜʦʚʦʣʥʠ), ʜʦʜʝʢʘ 44% ʥʝ ʩʝ ʟʘʜʦʚʦʣʥʠ ʦʜ ʦʜʛʦʚʦʨʦʪ (15.1% ʜʦʥʝʢʘʜʝ ʥʝʟʘʜʦʚʦʣʥʠ, 29.2% 
ʚʦʦʧʰʪʦ ʥʝʟʘʜʦʚʦʣʥʠ).  

 ʇʨʠʛʦʚʦʨ ʜʦ ʘʛʝʥʮʠʿʘʪʘ ʟʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʧʦʜʥʝʣʝ 5% ʦʜ ʚʢʫʧʥʘʪʘ ʮʝʣʥʘ ʧʦʧʫʣʘʮʠʿʘ ʚʦ ʈ. ʄʘʢʝʜʦʥʠʿʘ.  

48% ʦʜ ʚʢʫʧʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʧʦʩʪʘʨʘ ʦʜ 16 ʛʦʜʠʥʠ ʩʤʝʪʘʘʪ ʜʝʢʘ ʜʦʢʦʣʢʫ ʥʘ ʠʥʪʝʨʥʝʪ (WEB) ʩʪʨʘʥʘʪʘ ʥʘ ɸɽʂ ʠʤʘʘʪ ʧʨʠʩʪʘʧ ʜʦ ʠʥʬʦʨʤʘʪʠʚʥʘ 
ʧʨʝʩʤʝʪʢʘ ʥʘ ʪʨʦʰʦʮʠʪʝ (ʢʘʣʢʫʣʘʪʦʨ) ʟʘ ʠʟʙʨʘʥʠʪʝ ʫʩʣʫʛʠ (ʠʥʪʝʨʥʝʪ, ʤʦʙʠʣʥʘ ʪʝʣʝʬʦʥʠʿʘ ʠʣʠ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʠʿʘ) ʪʦʘ ˃ʝ ʠʤ ʧʦʤʦʛʥʝ ʟʘ ʧʦʣʝʩʥʦ ʠʟʙʠʨʘˁʝ ʥʘ 
ʢʦʨʠʩʥʠʯʢʠ ʧʘʢʝʪʠ, 25,3% ʩʤʝʪʘʘʪ ʜʝʢʘ ʥʠʪʫ ˃ʝ ʠʤ ʧʦʤʦʛʥʝ ʥʠʪʫ ʥʝʤʘ ʜʘ ʠʤ ʧʦʤʦʛʥʝ, ʜʦʜʝʢʘ 20,6% ʩʤʝʪʘʘʪ ʜʝʢʘ ʢʘʣʢʫʣʘʪʦʨʦʪ ʥʘ ʫʩʣʫʛʠʪʝ ʥʝʤʘ ʜʘ ʠʤ ʧʦʤʦʛʥʝ 
ʧʨʠ ʠʟʙʦʨʦʪ ʥʘ ʢʦʨʠʩʥʠʯʢʠ ʧʘʢʝʪʠ.  

 



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 
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ʂʆʈʀʉʊɽɳɽ ʅɸ ʌʀʂʉʅɸ ʊɽʃɽʌʆʅʀɱɸ  

ʇʝʥʝʪʨʘʮʠʿʘʪʘ ʥʘ ʬʠʢʩʥʘʪʘ ʪʝʣʝʬʦʥʩʢʘ ʣʠʥʠʿʘ ʚʦ ʜʦʤʘ˃ʠʥʩʪʚʘʪʘ ʙʝʣʝʞʠ ʙʣʘʛʦ ʥʘʤʘʣʫʚʘˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʤʠʥʘʪʠʪʝ ʙʨʘʥʦʚʠ ʥʘ ʠʩʪʨʘʞʫʚʘˁʝ. 67% ʝ ʧʨʦʮʝʥʪʦʪ 
ʥʘ ʦʥʠʝ ʢʦʠ ʧʦʩʝʜʫʚʘʘʪ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʩʢʘ ʣʠʥʠʿʘ ʚʦ ʜʦʤʘ˃ʠʥʩʪʚʦʪʦ. 

ʅʘʿʯʝʩʪʘ ʧʨʠʯʠʥʘ ʟʦʰʪʦ ʥʝ ʧʦʩʝʜʫʚʘʘʪ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʩʢʘ ʣʠʥʠʿʘ 40% ʦʜ ʠʩʧʠʪʘʥʠʮʠʪʝ ʢʦʠ ʥʝ ʧʦʩʝʜʫʚʘʘʪ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʩʢʘ ʣʠʥʠʿʘ ʝ ʜʝʢʘ ʪʠʝ ʧʦʨʘʥʦ 
ʧʦʩʝʜʫʚʘʣʝ, ʥʦ ʿʘ ʠʩʢʣʫʯʠʣʝ ʣʠʥʠʿʘʪʘ ʧʦʨʘʜʠ ʪʦʘ ʰʪʦ ʧʦʯʥʘʣʝ ʜʘ ʢʦʨʠʩʪʘʪ ʤʦʙʠʣʥʠ ʪʝʣʝʬʦʥʠ, 23% ʧʦʩʝʜʫʚʘʣʝ, ʥʦ ʣʠʥʠʿʘʪʘ ʠʤ ʙʠʣʘ ʠʩʢʣʫʯʝʥʘ ʧʦʨʘʜʠ 
ʥʝʧʣʘʪʝʥʠ ʩʤʝʪʢʠ, ʟʘ 20% ʧʨʠʯʠʥʘ ʟʘ ʥʝʧʦʩʝʜʫʚʘˁʝ ʥʘ ʬʠʢʩʝʥ ʪʝʣʝʬʦʥ ʩʝ ʚʠʩʦʢʠʪʝ ʩʤʝʪʢʠ ʟʘ ʧʨʝʪʧʣʘʪʘ ʠ ʨʘʟʛʦʚʦʨ, 6% ʥʝʤʘʘʪ ʧʦʪʨʝʙʘ ʦʜ ʪʝʣʝʬʦʥ, ʦʜʥʦʩʥʦ 
ʥʝʤʘʘʪ ʥʠʪʫ ʬʠʢʩʝʥ ʥʠʪʫ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ, ʘ 5% ʩʝ ʦʥʠʝ ʢʦʠ ʩʝ ʠʟʿʘʩʥʠʣʝ ʜʝʢʘ ʥʝʤʘʘʪ ʧʦʪʨʝʙʘ ʦʜ ʬʠʢʩʝʥ ʪʝʣʝʬʦʥ, ʥʦ ʥʝʤʘʘʪ ʥʘʚʝʜʝʥʦ ʜʘʣʠ ʧʦʩʝʜʫʚʘʘʪ 
ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ. 

ʉʘʤʦ 7,6% ʦʜ ʧʦʧʫʣʘʮʠʿʘʪʘ ʢʦʿʘ ʥʝ ʧʦʩʝʜʫʚʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʩʢʘ ʣʠʥʠʿʘ ʠʤʘʘʪ ʥʘʤʝʨʘ ʜʘ ʩʪʘʥʘʪ ʢʦʨʠʩʥʠʮʠ ʥʘ ʠʩʪʘʪʘ. ʆʚʘ ʝ ʟʘ 0,7% ʧʦʥʠʩʢʦ ʚʦ ʩʧʦʨʝʜʙʘ ʩʦ 
ʿʫʣʠ ʤʠʥʘʪʘʪʘ ʛʦʜʠʥʘ. 

ʉʨʝʜʥʘʪʘ ʚʨʝʜʥʦʩʪ ʢʦʿʘ ʠʟʥʝʩʫʚʘ 3.4 ʫʢʘʞʫʚʘ ʥʘ ʟʛʦʣʝʤʝʥʦ ʟʘʜʦʚʦʣʩʪʚʦʪʦ ʦʜ ʢʚʘʣʠʪʝʪʦʪ ʥʘ ʛʦʚʦʨʥʠʪʝ ʫʩʣʫʛʠ ʥʘ ʬʠʢʩʥʠʦʪ ʪʝʣʝʬʦʥʩʢʠ ʦʧʝʨʘʪʦʨ ʥʘ 
ʟʘʜʦʚʦʣʩʪʚʦ ʚʦ ʦʜʥʦʩ ʦʜ ʤʠʥʘʪʠʦʪ ʙʨʘʥ ʥʘ ʠʩʪʨʘʞʫʚʘˁʝ ʢʘʜʝ ʰʪʦ ʦʚʘʘ ʚʨʝʜʥʦʩʪ ʠʟʥʝʩʫʚʘˁʝ 3.2.  ʀʣʠ ʢʘʞʘʥʦ ʥʘ ʤʘʣʢʫ ʧʦʠʥʘʢʦʚ ʥʘʯʠʥ, 91% ʦʜ ʧʦʧʫʣʘʮʠʿʘʪʘ 
ʢʦʿʘ ʧʦʩʝʜʫʚʘ ʬʠʢʩʝʥ ʪʝʣʝʬʦʥ ʝ ʟʘʜʦʚʦʣʥʘ ʦʜ ʢʚʘʣʠʪʝʪʦʪ ʥʘ ʛʦʚʦʨʥʠʪʝ ʫʩʣʫʛʠ, ʰʪʦ ʝ ʧʨʦʮʝʥʪ ʧʦʚʠʩʦʢ ʚʦ ʦʜʥʦʩ ʥʘ ʩʠʪʝ ʧʨʝʪʭʦʜʥʠ ʙʨʘʥʦʚʠ ʥʘ ʠʩʪʨʘʞʫʚʘˁʝ  

ɿʘʜʦʚʦʣʩʪʚʦʪʦ ʚʦ ʦʜʥʦʩ ʥʘ ʮʝʥʠʪʝ ʥʘ ʬʠʢʩʥʘʪʘ ʪʝʣʝʬʦʥʠʿʘ ʠʩʪʦ ʪʘʢʘ ʙʝʣʝʞʠ ʟʛʦʣʝʤʫʚʘˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʩʝʢʦʿ ʦʜ ʤʠʥʘʪʠʪʝ ʙʨʘʥʦʚʠ ʥʘ ʠʩʪʨʘʞʫʚʘˁʝ. ʉʨʝʜʥʘʪʘ 
ʚʨʝʜʥʦʩʪ ʥʘ ʟʘʜʦʚʦʣʩʪʚʦ ʦʜ ʮʝʥʠʪʝ ʥʘ ʬʠʢʩʥʘʪʘ ʪʝʣʝʬʦʥʠʿʘ ʝ 2.7 ʰʪʦ ʝ ʧʦʚʠʩʦʢʘ ʚʨʝʜʥʦʩʪ ʚʦ ʦʜʥʦʩ ʥʘ ʧʨʝʪʭʦʜʥʠʪʝ ʙʨʘʥʦʚʠ ʥʘ ʠʩʪʨʘʞʫʚʘˁʝ. ʀʩʢʘʞʘʥʦ ʥʘ 
ʧʦʠʥʘʢʦʚ ʥʘʯʠʥ, 62% ʦʜ ʧʦʧʫʣʘʮʠʿʘʪʘ ʢʦʿʘ ʧʦʩʝʜʫʚʘ ʬʠʢʩʝʥ ʪʝʣʝʬʦʥ ʩʝ ʟʘʜʦʚʦʣʥʠ ʦʜ ʮʝʥʠʪʝ ʥʘ ʫʩʣʫʛʠʪʝ ʥʘ ʬʠʢʩʥʘʪʘ ʪʝʣʝʬʦʥʠʿʘ, ʰʪʦ ʝ ʧʦʚʠʩʦʢ ʧʨʦʮʝʥʪ ʚʦ 
ʦʜʥʦʩ ʥʘ ʧʨʝʪʭʦʜʥʠʪʝ ʙʨʘʥʦʚʠ, ʜʦʜʝʢʘ ʥʝʟʘʜʦʚʦʣʥʠ ʦʜ ʮʝʥʠʪʝ ʩʝ 37%.   

ʆʧʝʨʘʪʦʨʦʪ ʥʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʠʿʘ ʛʦ ʠʤʘʘʪ ʩʤʝʥʝʪʦ 24% ʦʜ ʧʦʧʫʣʘʮʠʿʘʪʘ ʥʘʜ 16 ʛʦʜʠʥʠ ʢʦʿʘ ʧʦʩʝʜʫʚʘ ʬʠʢʩʝʥ ʪʝʣʝʬʦʥ. ʆʚʦʿ ʧʨʦʮʝʥʪ ʝ ʥʝʰʪʦ ʧʦʚʠʩʦʢ ʚʦ 
ʦʜʥʦʩ ʥʘ ʤʠʥʘʪʠʪʝ ʠʩʪʨʘʞʫʚʘˁʘ, ʥʦ ʩʝʢʘʢʦ ʝ  ʦʯʝʢʫʚʘʥ ʩʦ ʦʛʣʝʜ ʥʘ ʧʦʛʦʣʝʤʘʪʘ ʧʦʥʫʜʘ ʥʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʠʿʘ.  ʆʜ ʦʥʠʝ ʢʦʠ ʛʦ ʩʤʝʥʠʣʝ ʦʧʝʨʘʪʦʨʦʪ 45% ʛʦ 
ʟʘʜʨʞʘʣʝ ʠʩʪʠʦʪ ʙʨʦʿ ʟʘʝʜʥʦ ʩʦ ʧʨʝʬʠʢʩʦʪ.  

ʀʩʪʦ ʢʘʢʦ ʠ ʚʦ ʧʨʝʪʭʦʜʥʠʪʝ ʙʨʘʥʦʚʠ ʥʘ ʠʩʪʨʘʞʫʚʘˁʘ ʪʘʢʘ  ʠ ʚʦ ʦʚʦʿ ʙʨʘʥ ʥʘ ʠʩʪʨʘʞʫʚʘˁʝ ʥʘʿʯʝʩʪʠ ʧʨʠʯʠʥʠ ʟʘ ʧʨʦʤʝʥʘ ʥʘ ʦʧʝʨʘʪʦʨʦʪ ʥʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʠʿʘ ʩʝ: 
ʧʦʜʦʙʨʠʪʝ ʮʝʥʠ ʢʦʠ ʛʠ ʩʧʦʤʥʘʣʝ ʥʘʿʛʦʣʝʤ ʙʨʦʿ ʥʘ ʠʩʧʠʪʘʥʠʮʠ ï 66%, ʢʦʨʠʩʪʝˁʝʪʦ ʥʘ ʧʘʢʝʪ ʫʩʣʫʛʠ ï 26, ʟʘ 11%, ʪʦʘ ʩʝ ʧʦʢʚʘʣʠʪʝʪʥʠ ʫʩʣʫʛʠ, ʘ ʛʨʠʞʘʪʘ ʟʘ 
ʢʦʨʠʩʥʠʮʠʪʝ ʢʘʢʦ ʝʜʥʘ ʦʜ ʧʨʠʯʠʥʠʪʝ ʟʘ ʧʨʦʤʝʥʘ ʥʘ ʦʧʝʨʘʪʦʨʦʪ ʥʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʠʿʘ ʙʠʣʘ ʩʘʤʦ ʢʘʿ 3% ʦʜ ʧʦʧʫʣʘʮʠʿʘʪʘ ʢʦʿʘ ʛʦ ʩʤʝʥʠʣʘ ʦʧʝʨʘʪʦʨʦʪ.  

ʂʘʿ 82% ʦʜ ʧʦʧʫʣʘʮʠʿʘʪʘ ʢʦʿʘ ʛʦ ʩʤʝʥʠʣʘ ʦʧʝʨʘʪʦʨʦʪ ʥʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʠʿʘ ʩʤʝʪʢʘʪʘ ʟʘ ʪʝʣʝʬʦʥ ʩʝ ʥʘʤʘʣʠʣʘ, ʜʝʢʘʘ ʩʤʝʪʢʘʪʘ ʦʩʪʘʥʘʣʘ ʠʩʪʘ ʦʜʛʦʚʦʨʠʣʝ 15%, 
ʜʦʜʝʢʘ ʟʛʦʣʝʤʝʥʘ ʩʤʝʪʢʘ ʩʝ ʧʦʿʘʚʠʣʘ ʢʘʿ 3% ʦʜ ʧʦʧʫʣʘʮʠʿʘʪʘ ʰʪʦ ʛʦ ʩʤʝʥʠʣʘ ʦʧʝʨʘʪʦʨʦʪ ʥʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʠʿʘ.  

ɺʦ ʦʜʥʦʩ ʥʘ ʧʨʦʤʝʥʠʪʝ ʚʦ ʢʚʘʣʠʪʝʪʦʪ ʥʘ ʫʩʣʫʛʠʪʝ ʥʘ ʬʠʢʩʥʠʦʪ ʦʧʝʨʘʪʦʨ, 11% ʦʜ ʧʦʧʫʣʘʮʠʿʘʪʘ ʢʦʿʘ ʛʦ ʩʤʝʥʠʣʘ ʦʧʝʨʘʪʦʨʦʪ ʥʘ ʬʠʢʩʥʘʪʘ ʪʝʣʝʬʦʥʠʿʘ ʟʘʙʝʣʝʞʘʣʝ 
ʜʝʢʘ ʢʚʘʣʠʪʝʪʦʪ ʥʘ ʫʩʣʫʛʘʪʘ ʩʝ ʥʘʤʘʣʠʣ, 29% ʩʝ ʦʥʠʝ ʢʦʠ ʩʤʝʪʘʘʪ ʜʝʢʘ ʢʚʘʣʠʪʝʪʦʪ ʩʝ ʟʛʦʣʝʤʠʣ, ʜʦʜʝʢʘ ʧʨʦʮʝʥʪʦʪ ʥʘ ʦʥʠʝ ʢʦʠ ʩʤʝʪʘʘʪ ʜʝʢʘ ʢʚʘʣʠʪʝʪʦʪ ʦʩʪʘʥʘʣ 
ʠʩʪ ʠʟʥʝʩʫʚʘ 59%.  

ɼʠʥʘʤʠʢʘʪʘ ʥʘ ʪʝʣʝʬʦʥʠʨʘˁʝ ʦʜ ʬʠʢʩʝʥ ʥʘ ʬʠʢʩʝʥ ʠ ʦʜ ʦʜ ʬʠʢʩʝʥ ʥʘ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ ʥʝ ʙʝʣʝʞʠ ʟʥʘʯʠʪʝʣʥʠ ʧʨʦʤʝʥʠ ʚʦ ʦʜʥʦʩ ʥʘ ʧʨʝʪʭʦʜʥʠʪʝ ʙʨʘʥʦʚʠ ʥʘ 
ʠʩʪʨʘʞʫʚʘˁʘ. ʉʝʢʦʛʘʰ ʢʦʛʘ ʠʤʘʘʪ ʧʦʪʨʝʙʘ ʦʜ ʬʠʢʩʝʥ ʥʘ ʬʠʢʩʝʥ ʪʝʣʝʬʦʥ ʪʝʣʝʬʦʥʠʨʘʘʪ ʝ 83%, ʜʦʜʝʢʘ ʦʜ ʬʠʢʩʝʥ ʥʘ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ ʦʚʦʿ ʧʨʦʮʝʥʪ ʝ 17%. 
ʇʨʦʮʝʥʪʦʪ ʥʘ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʪʝʣʝʬʦʥʠʨʘ ʚʦ ʧʦʩʝʙʥʠ ʩʣʫʯʘʠ, ʩʘʤʦ ʢʦʛʘ ʤʦʨʘ ʦʜ ʬʠʢʩʝʥ ʥʘ ʬʠʢʩʝʥ ʪʝʣʝʬʦʥ ʠʟʥʝʩʫʚʘ 14%, ʜʦʜʝʢʘ ʦʚʦʿ ʧʨʦʮʝʥʪ ʟʘ 
ʨʘʟʛʦʚʦʨʠ ʦʜ ʬʠʢʩʝʥ ʥʘ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ ʝ 47%. ʀ ʜʦʜʝʢʘ ʩʘʤʦ 1% ʦʜ ʧʦʧʫʣʘʮʠʿʘʪʘ ʢʦʿʘ ʧʦʩʝʜʫʚʘ ʬʠʢʩʝʥ ʪʝʣʝʬʦʥ ʩʝ ʠʟʿʘʩʥʠʣʝ ʜʝʢʘ ʥʠʢʦʛʘʰ ʥʝ 
ʪʝʣʝʬʦʥʠʨʘʘʪ ʦʜ ʬʠʢʩʝʥ ʥʘ ʬʠʢʩʝʥ ʪʝʣʝʬʦʥ, ʦʜ ʬʠʢʩʝʥ ʥʘ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ ʥʠʢʦʛʘʰ ʥʝ ʪʝʣʝʬʦʥʠʨʘʘʪ 36%.  

ɿʘ 58%  ʦʜ ʢʦʨʠʩʥʠʮʠʪʝ ʥʘ ʬʠʢʩʝʥ ʪʝʣʝʬʦʥ ʟʛʦʣʝʤʫʚʘˁʝʪʦ ʥʘ ʮʝʥʘʪʘ ʟʘ ʬʠʢʩʝʥ ʪʝʣʝʬʦʥ ʟʘ 10% ʝ ʜʦʚʦʣʥʘ ʧʨʠʯʠʥʘ ʟʘ ʧʨʦʤʝʥʘ ʥʘ ʦʧʝʨʘʪʦʨʦʪ. ʆʚʦʿ ʧʨʦʮʝʥʪ ʝ 
ʧʦʥʠʟʦʢ ʚʦ ʦʜʥʦʩ ʥʘ ʧʨʦʮʝʥʪʠʪʝ ʦʜ ʧʨʝʪʭʦʜʥʠʪʝ ʙʨʘʥʦʚʠ ʥʘ ʠʩʪʨʘʞʫʚʘˁʘ.   

ʇʦʧʣʘʢʠ ʜʦ ʦʧʝʨʘʪʦʨʦʪ ʥʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʠʿʘ ʠʤʘʣʝ 19% ʦʜ ʧʦʧʫʣʘʮʠʿʘʪʘ ʢʦʿʘ ʧʦʩʝʜʫʚʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʩʢʘ ʣʠʥʠʿʘ. ʆʜ ʥʠʚ 68% ʛʦ ʦʩʪʚʘʨʠʣʝ ʩʚʦʝʪʦ ʧʨʘʚʦ 
ʢʘʢʦ ʢʦʨʠʩʥʠʢ.  



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 
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ʉʦ ʦʛʣʝʜ ʥʘ ʩʝ ʧʦʛʦʣʝʤʘʪʘ ʧʝʥʝʪʨʘʮʠʿʘ ʥʘ ʤʦʙʠʣʥʘ ʪʝʣʝʬʦʥʠʿʘ, ʢʦʨʠʩʪʝˁʝʪʦ ʥʘ ʿʘʚʥʠ ʪʝʣʝʬʦʥʠ (ʛʦʚʦʨʥʠʮʠ ʠʣʠ ʪʝʣʝʬʦʥʠ ʚʦ ʪʨʘʬʠʢʘ ʠʣʠ ʧʨʦʜʘʚʥʠʮʘ) ʙʝʣʝʞʠ 
ʤʥʦʛʫ ʤʘʣ ʧʨʦʮʝʥʪ ʥʘ ʢʦʨʠʩʪʝˁʝ. ʀʤʝʥʦ 82.5% ʦʜ ʚʢʫʧʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ ʥʠʢʦʛʘʰ ʥʝ ʢʦʨʠʩʪʘʪ ʿʘʚʥʠ ʪʝʣʝʬʦʥʠ, 10% ʦʚʠʝ ʪʝʣʝʬʦʥʠ ʛʠ ʢʦʨʠʩʪʘʪ ʥʝʢʦʣʢʫ ʧʘʪʠ 
ʛʦʜʠʰʥʦ.  

ʂʆʈʀʉʊɽɳɽ ʅɸ ʀʅʊɽʈʅɽʊ  

ʂʘʢʦ ʨʝʟʫʣʪʘʪ ʥʘ ʩʝ ʧʦʙʦʛʘʪʘʪʘ ʧʦʥʫʜʘ ʧʨʦʮʝʥʪʦʪ ʥʘ ʠʥʪʝʨʥʝʪ ʢʦʨʠʩʩʥʠʮʠ ʨʘʩʪʝ ʦʜ ʜʝʥ ʥʘ ʜʝʥ.  58% ʦʜ ʧʦʧʫʣʘʮʠʿʘʪʘ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʧʦʩʪʘʨʘ ʦʜ 16 ʛʦʜʠʥʠ ʩʝ 
ʢʦʨʠʩʥʠʮʠ ʥʘ ʠʥʪʝʨʥʝʪ, ʰʪʦ ʝ ʟʘ 7% ʧʦʚʠʩʦʢʠʦʪ ʧʨʦʮʝʥʪ ʚʦ ʦʜʥʦʩ ʥʘ ʨʝʟʫʣʪʘʪʠʪʝ ʦʜ ʧʦʩʣʝʜʥʠʦʪ ʙʨʘʥ ʥʘ ʠʩʪʨʘʞʫʚʘˁʝ.  

73% ʦʜ ʢʦʨʠʩʥʠʮʠʪʝ ʥʘ ʠʥʪʝʨʥʝʪ ʩʝ ʦʥʠʝ ʢʦʠ ʢʦʨʠʩʪʘʪ ʠʥʪʝʨʥʝʪ ʩʢʦʨʦ ʩʝʢʦʿ ʜʝʥ. 89% ʩʝ ʦʥʠʝ ʢʦʠ ʥʘʿʯʝʩʪʦ ʜʦʤʘ ʢʦʨʠʩʪʘʪ ʠʥʪʝʨʥʝʪ. ʆʜ ʩʠʪʝ ʤʝʩʪʘ ʢʘʜʝ ʰʪʦ 
ʢʦʨʠʩʪʘʪ ʠʥʪʝʨʥʝʪ 92% ʦʜ ʢʦʨʠʩʥʠʮʠʪʝ ʢʦʨʠʩʪʘʪ ʠʥʪʝʨʥʝʪ ʜʦʤʘ. ɺʦ ʩʦʛʣʘʩʥʦʩʪ ʩʦ ʤʦʤʝʥʪʘʣʥʦʪʦ ʟʘʥʠʤʘˁʝ , ʥʘ ʨʘʙʦʪʘ ʠʥʪʝʨʥʝʪ ʢʦʨʠʩʪʘʪ 21%  ʦʜ ʢʦʨʠʩʥʠʮʠʪʝ 
ʥʘ ʠʥʪʝʨʥʝʪ, ʥʘ ʫʯʠʣʠʰʪʝ ʠʣʠ ʬʘʢʫʣʪʝʪ ï 10%. ʄʦʙʠʣʥʠʦʪ ʠʥʪʝʨʥʝʪ (ʤʦʙʠʣʝʥ ʠʥʪʝʨʥʝʪ ʧʨʝʢʫ ʋʉɹ ʠʣʠ ʠʥʪʝʨʥʝʪ ʧʨʝʢʫ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ) ʢʦʿ ʦʜ ʜʝʥ ʥʘ ʜʝʥ ʝ ʚʦ 
ʩʝ ʧʦʛʦʣʝʤ ʧʦʜʝʤ ʩʝ ʧʦʿʘʚʠ ʚʦ ʦʚʦʿ ʙʨʘʥ ʥʘ ʠʩʪʨʘʞʫʚʘˁʝ ʩʦ ʦʢʦʣʫ 10% ʢʘʿ ʢʦʨʠʩʥʠʮʠʪʝ ʥʘ ʠʥʪʝʨʥʝʪ.   

ADSL/ VDSL ʧʨʠʩʪʘʧʦʪ ʠ ʧʦʥʘʪʘʤʫ ʝ ʥʘʿʯʝʩʪ ʠʥʪʝʨʥʝʪ ʧʨʠʩʪʘʧ ʚʦ ʜʦʤʘ˃ʠʥʩʪʚʘʪʘ ʢʘʿ 58% ʦʜ ʢʦʨʠʩʥʠʮʠʪʝ ʥʘ ʠʥʪʝʨʥʝʪ, ʥʦ ʩʦ ʥʘʜʦʣʥʘ ʪʝʥʜʝʥʮʠʿʘ ʰʪʦ ʩʝ ʛʣʝʜʘ 
ʦʜ ʥʘʤʘʣʝʥʠʦʪ ʧʨʦʮʝʥʪ ʚʦ ʦʜʥʦʩ ʥʘ ʤʠʥʘʪʠʦʪ ʙʨʘʥ ʥʘ ʠʩʪʨʘʞʫʚʘˁʝ ʢʘʜʝ ʰʪʦ 65% ʦʜ ʢʦʨʠʩʥʠʮʠʪʝ ʥʘ ʠʥʪʝʨʥʝʪ ʚʦ ʩʚʦʠʪʝ ʜʦʤʘ˃ʠʥʩʪʚʘ ʠʤʘʘ ADSL ʧʨʠʩʪʘʧ. 
ʂʘʙʝʣʩʢʠʦʪ ʠʥʪʝʨʥʝʪ ʧʘʢ ʩʦ 39% ʙʝʣʝʞʠ ʟʥʘʯʠʪʝʣʝʥ ʧʦʨʘʩʪ ʚʦ ʦʜʥʦʩ ʥʘ ʤʠʥʘʪʠʦʪ ʙʨʘʥ ʥʘ ʠʩʪʨʘʞʫʚʘˁʝ ï 30%.  

One ʙʝʣʝʞʠ ʧʘʜ ʚʦ ʚʢʫʧʥʠʦʪ ʫʜʝʣ ʥʘ ʠʥʪʝʨʥʝʪ ʧʨʦʚʘʿʜʝʨʠ ʚʦ ʜʦʤʘ˃ʠʥʩʪʚʘʪʘ ʢʦʠ ʧʦʩʝʜʫʚʘʘʪ ʠʥʪʝʨʥʝʪ ʩʦ 10% (ʰʪʦ ʝ ʟʘ 9% ʧʦʤʘʣʢʫ ʦʜ ʤʠʥʘʪʠʦʪ ʙʨʘʥ ʥʘ 
ʠʩʪʨʘʞʫʚʘˁʝ). T-Home ʠ ʧʦʥʘʪʘʤʫ ʦʩʪʘʥʫʚʘ ʧʨʦʚʘʿʜʝʨ ʩʦ ʥʘʿʛʦʣʝʤ ʙʨʦʿ ʥʘ ʢʦʨʠʩʥʠʮʠ ï 49% ʦʜ ʦʥʠʝ ʢʦʠ ʢʦʨʠʩʪʘʪ ʠʥʪʝʨʥʝʪ ʜʦʤʘ, ʩʦ ʢʦʥʩʪʘʥʪʝʥ 2% ʧʦʚʠʩʦʢ 
ʧʨʦʮʝʥʪ ʚʦ ʦʜʥʦʩ ʥʘ ʤʠʥʘʪʦʪʦ ʠʩʪʨʘʞʫʚʘˁʝ. ʊʝʣʝʢʘʙʝʣ ʠ Cabletel ʩʦ ʧʦ 13% ʧʦʝʜʠʥʝʯʥʦ ʚʣʝʛʫʚʘʘʪ ʩʦ ʟʛʦʣʝʤʝʥ ʜʝʣ ʚʦ ʚʢʫʧʥʠʦʪ ʫʜʝʣ ʥʘ ʠʥʪʝʨʥʝʪ ʧʨʦʚʘʿʜʝʨʠ 
ʚʦ ʜʦʤʘʠ˃ʥʩʪʚʘʪʘ ʢʦʠ ʧʦʩʝʜʫʚʘʘʪ ʠʥʪʝʨʥʝʪ, ʜʦʜʝʢʘ ʢʘʿ ʣʦʢʘʣʥʠʪʝ ʠʥʪʝʨʥʝʪ ʧʨʦʚʘʿʜʝʨʠ ʩʝ ʟʘʙʝʣʝʞʫʚʘ ʤʘʣ ʧʘʜ ʥʘ 12% ʚʦ ʦʜʥʦʩ ʥʘ ʤʠʥʘʪʦʪʦ ʠʩʪʨʘʞʫʚʘˁʝ ï 
15%.  

ʉʝ ʟʘʙʝʣʝʞʫʚʘ ʤʘʣʦ ʟʛʦʣʝʤʫʚʘˁʝ ʥʘ ʟʘʜʦʚʦʣʩʪʚʦʪʦ ʦʜ ʮʝʥʠʪʝ ʥʘ ʠʥʪʝʨʥʝʪʦʪ ʚʦ ʦʜʥʦʩ ʥʘ ʤʠʥʘʪʦʪʦ ʠʩʪʨʘʞʫʚʘˁʝ. ʉʨʝʜʥʘʪʘ ʚʨʝʜʥʦʩʪ ʥʘ ʟʘʜʦʚʦʣʩʪʚʦ ʦʜ 
ʮʝʥʠʪʝ ʥʘ ʠʥʪʝʨʥʝʪʦʪ ʦʩʪʘʥʫʚʘ ʠʩʪʘ ʢʘʢʦ ʠ ʢʘʿ ʩʠʪʝ ʧʨʝʪʭʦʜʥʠ ʙʨʘʥʦʚʠ ʥʘ ʠʩʪʨʘʞʫʚʘˁʝ 3.1.  

ʐʪʦ ʩʝ ʦʜʥʝʩʫʚʘ ʜʦ ʟʘʜʦʚʦʣʩʪʚʦʪʦ ʦʜ ʢʚʘʣʠʪʝʪʦʪ ʥʘ ʠʥʪʝʨʥʝʪʦʪ ʚʦ ʜʦʤʘ˃ʠʥʩʪʚʦʪʦ ʧʦʛʦʣʝʤʘʪʘ ʥʘ ʩʨʝʜʥʘʪʘ ʚʨʝʜʥʦʩʪ ï 3.2 ʚʦ ʦʜʥʦʩ ʥʘ ʤʠʥʘʪʠʦʪ ʙʨʘʥ ʥʘ 
ʠʩʪʨʘʞʫʚʘˁʝ ï 3.1 ʫʢʘʞʫʚʘ ʥʘ ʟʛʦʣʝʤʝʥʦ ʟʘʜʦʚʦʣʩʪʚʦ.  85% ʦʜ ʢʦʨʠʩʥʠʮʠʪʝ ʢʦʠ ʢʦʨʠʩʪʘʪ ʠʥʪʝʨʥʝʪ ʜʦʤʘ ʩʝ ʟʘʜʦʚʦʣʥʠ (ʜʦʥʝʢʘʜʝ ï 42.8% ʠ ʤʥʦʛʫ ï 41.8%) ʦʜ 
ʢʚʘʣʠʪʝʪʦʪ ʥʘ ʠʥʪʝʨʥʝʪʦʪ. ʅʘʤʘʣʝʥ ʝ ʧʨʦʮʝʥʪʦʪ ʥʘ ʥʝʟʘʜʦʚʦʣʥʠ ʢʦʨʠʩʥʠʮʠ ʥʘ ʠʥʪʝʨʥʝʪ ʚʦ ʜʦʤʘ˃ʠʥʩʪʚʦʪʦ ʦʜ 18% ʚʦ ʿʫʣʠ 2010 ʥʘ 15% ʚʦ ʩʝʧʪʝʤʚʨʠ 2011 
ʛʦʜʠʥʘ. ʉʝʧʘʢ, 15% ʩʝ ʛʦʣʝʤ ʧʨʦʮʝʥʪ ʥʘ ʥʝʟʘʜʦʚʦʣʥʠ ʢʦʨʠʩʥʠʮʠ ʥʘ ʠʥʪʝʨʥʝʪ, ʪʘʢʘ ʰʪʦ ʧʣʘʥʦʚʠʪʝ ʥʘ ʠʥʪʝʨʥʪ ʧʨʦʚʘʿʜʝʨʠʪʝ ʪʨʝʙʘ ʜʘ ʙʠʜʘʪ ʥʘʩʦʯʝʥʠ ʢʦʥ 
ʥʘʤʘʣʫʚʘˁʝ ʥʘ ʧʨʦʮʝʥʪʦʪ ʥʘ ʥʝʟʘʜʦʚʦʣʥʠ ʢʦʨʠʩʥʠʮʠ.  

34% ʦʜ ʢʦʨʠʩʥʠʮʠʪʝ ʥʘ ʠʥʪʝʨʥʝʪ ʢʦʠ ʠʤʘʘʪ ʠʥʪʝʨʥʝʪ ʢʦʥʝʢʮʠʿʘ ʚʦ ʜʦʤʘ˃ʠʥʩʪʚʦʪʦ ʩʝʢʦʛʘʰ ʿʘ ʜʦʙʠʚʘʘʪ  ʧʨʝʜʚʠʜʝʥʘʪʘ ʫʩʣʫʛʘ ʪ.ʝ ʙʨʟʠʥʘ ʠ ʢʦʣʠʯʝʩʪʚʦ ʥʘ 
ʧʦʜʘʪʦʮʠ ʦʜ ʧʨʦʚʘʿʜʝʨʦʪ, ʜʦʜʝʢʘ ʧʨʦʮʝʥʪʦʪ ʠ ʥʘ ʦʥʠʝ ʢʦʠ ʥʘʿʯʝʩʪʦ ʿʘ ʜʦʙʠʚʘʘʪ  ʧʨʝʜʚʠʜʝʥʘʪʘ ʫʩʣʫʛʘ ʠʟʥʝʩʫʚʘ 46%. 15% ʩʝ ʦʥʠʝ ʢʦʨʠʩʥʠʮʠ ʥʘ ʠʥʪʝʨʥʝʪ ʢʦʠ 
ʠʤʘʘʪ ʠʥʪʝʨʥʝʪ ʢʦʥʝʢʮʠʿʘ ʚʦ ʜʦʤʘ˃ʠʥʩʪʚʘʪʘ ʠ ʢʦʠ ʥʘʿʯʝʩʪʦ ʥʝ ʿʘ ʜʦʙʠʚʘʘʪ, ʜʦʜʝʢʘ 4% ʩʝ ʦʥʠʝ ʢʦʠ ʥʠʢʦʛʘʰ ʥʝ ʿʘ ʜʦʙʠʚʘʘʪ ʧʨʝʜʚʠʜʝʥʘʪʘ ʙʨʟʠʥʘ ʫ ʢʦʣʠʯʝʩʪʚʦ 
ʧʦʜʘʪʦʮʠ ʦʜ ʧʨʦʚʘʿʜʝʨʦʪ.  

ʈʘʟʚʦʿʦʪ ʥʘ ʠʥʪʝʨʥʝʪʦʪ ʨʝʟʫʣʪʠʨʘ ʩʦ ʧʦʛʦʣʝʤʘ ʧʦʥʫʜʘ, ʘ ʪʦʘ ʧʘʢ ʜʦʚʝʜʫʚʘ ʜʦ ʧʦʛʦʣʝʤ ʠʟʙʦʨ ʥʘ ʠʥʪʝʨʥʝʪ ʦʧʝʨʘʪʦʨʠ. ʇʦʨʘʜʠ ʪʦʘ 19% ʦʜ ʢʦʨʠʩʥʠʮʠʪʝ ʥʘ 
ʠʥʪʝʨʥʝʪ ʢʦʿ ʠʤʘʘʪ ʠʥʪʝʨʥʝʪ ʚʦ ʜʦʤʘ˃ʠʥʩʪʚʦʪʦ ʛʦ ʠʤʘʘʪ ʩʤʝʥʝʪʦ ʠʥʪʝʨʥʝʪ ʦʧʝʨʘʪʦʨʦʪ.  

ʇʨʦʮʝʥʪʦʪ ʥʘ ʠʥʪʝʨʥʝʪ ʢʦʨʠʩʥʠʮʠ ʢʦʠ ʩʤʝʪʘʘʪ ʜʝʢʘ   ʚʦ ʧʦʩʣʝʜʥʠʚʝ 12 ʤʝʩʝʮʠ ʢʦʥʢʫʨʝʥʮʠʿʘʪʘ ʥʘ ʧʘʟʘʨʦʪ ʜʦʚʝʜʝ ʜʦ ʟʛʦʣʝʤʫʚʘˁʝ ʥʘ ʢʚʘʣʠʪʝʪʦʪ ʥʘ ʠʥʪʝʨʥʝʪ 
ʫʩʣʫʛʠʪʝ ʦʩʪʘʥʫʚʘ ʠʩʪ ʢʘʢʦ ʠ ʚʦ ʤʠʥʘʪʠʦʪ ʙʨʘʥ ʥʘ ʠʩʪʨʘʞʫʚʘˁʝ ï 36%. ʅʘʤʘʣʝʥ ʝ ʧʨʦʮʝʥʪʦʪ ʥʘ ʦʥʠʝ ʢʦʠ ʩʤʝʪʘʘʪ ʜʝʢʘ ʢʚʘʣʠʪʝʪʦʪ  ʥʘ ʠʥʪʝʨʥʝʪ ʫʩʣʫʛʠʪʝ ʦʩʪʘʥʘ 
ʠʩʪ ï 51% ʚʦ ʦʜʥʦʩ ʥʘ ʤʠʥʘʪʦʪʦ ʠʩʪʨʘʞʫʚʘˁʝ ʢʦʛʘ ʦʚʦʿ ʧʨʦʮʝʥʪ ʠʟʥʝʩʫʚʘʰʝ 57%. ʉʦʩʝʤʘ ʤʘʣʘ ʧʨʦʤʝʥʘ ʩʝ ʟʘʙʝʣʝʞʫʚʘ ʠ ʢʘʿ ʦʥʠʝ ʢʦʠ ʩʤʝʪʘʘʪ ʜʝʢʘ 
ʢʦʥʢʫʨʝʥʮʠʿʘʪʘ ʥʘ ʧʘʟʘʨʦʪ ʚʦ ʧoʩʣʝʜʠʪʝ 12 ʤʝʩʝʮʠ ʜʦʚʝʜʝ ʜʦ ʥʘʤʘʣʫʚʘˁʝ ʥʘ ʢʚʘʣʠʪʝʪʦʪ ʥʘ ʠʥʪʝʨʥʝʪ ʫʩʣʫʛʠʪʝ ï 6% (7% ʚʦ ʿʫʣʠ 2010).  

ʐʪʦ ʩʝ ʦʜʥʝʩʫʚʘ ʧʘʢ ʥʘ ʮʝʥʘʪʘ ʥʘ ʠʥʪʝʨʥʝʪʦʪ ʩʘʤʦ 7% ʦʜ ʠʥʪʝʨʥʝʪ ʢʦʨʠʩʥʠʮʠʪʝ ʩʝ ʠʟʿʘʩʥʠʣʝ ʜʝʢʘ ʢʦʥʢʫʨʝʥʮʠʿʘʪʘ ʥʘ ʧʘʟʘʨʦʪ ʚʦ ʧʦʩʣʝʜʥʠʪʝ 12 ʤʝʩʝʮʠ ʜʦʚʝʣʘ 
ʜʦ ʟʛʦʣʝʤʫʚʘˁʝ ʥʘ ʮʝʥʘʪʘ  ʥʘ ʠʥʪʝʨʥʝʪʦʪ (ʟʘ ʨʘʟʣʠʢʘ ʦʜ 12% ʚʦ ʿʫʣʠ 2010),  52% ʦʜ ʠʩʪʘʪʘ ʮʝʣʥʘ ʧʦʧʫʣʘʮʠʿʘ ʩʤʝʪʘʘʪ ʜʝʢʘ ʮʝʥʘʪʘ ʥʘ ʠʥʪʝʨʥʝʪʦʪ ʦʩʪʘʥʘʣʘ ʠʩʪʘ 
(62% ʚʦ ʿʫʣʠ 2010), ʜʦʜʝʢʘ 34% ʩʤʝʪʘʘʪ ʜʝʢʘ ʢʦʥʢʫʨʝʥʮʠʿʘʪʘ ʥʘ ʧʘʟʘʨʦʪ ʜʦʚʝʣʘ ʜʦ ʥʘʤʘʣʫʚʘˁʝ ʥʘ ʠʥʪʝʨʥʝʪʦʪ (26% ʚʦ ʿʫʣʠ 2010). 



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 
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ʇʦʩʣʝʜʥʦʚʦ ʫʢʘʞʫʚʘ ʜʝʢʘ ʚʦ ʧʦʩʣʝʜʥʠʚʝ 12 ʤʝʩʝʮʠ ʢʦʥʢʫʨʝʥʮʠʿʘʪʘ ʥʘ ʧʘʟʘʨʦʪ ʧʨʠʜʦʥʝʣʘ ʟʘ ʧʘʜ ʮʝʥʠʪʝ ʥʘ ʠʥʪʝʨʥʝʪʦʪ, ʥʦ ʥʝ ʧʨʝʜʠʟʚʠʢʘʣʘ ʥʝʢʘʢʚʠ ʟʥʘʯʘʿʥʠ 
ʧʨʦʤʝʥʠ ʚʦ ʢʚʘʣʠʪʝʪʦʪ ʥʘ ʠʥʪʝʨʥʝʪʦʪ.   

ʂʆʈʀʉʊɽɳɽ ʅɸ ʄʆɹʀʃɽʅ ʊɽʃɽʌʆʅ  

ʈʘʟʚʦʿʦʪ ʥʘ ʪʝʭʥʦʣʦʛʠʿʘʪʘ ʚʦ ʦʧʰʪʝʩʪʚʦʪʦ ʩʝ ʛʣʝʜʘ ʠ ʧʨʝʢʫ ʩʝ ʧʦʤʘʩʦʚʥʦʪʦ ʢʦʨʠʩʪʝˁʝ ʥʘ ʤʦʙʠʣʥʠ ʪʝʣʝʬʦʥʠ. ʀʟʤʝʨʝʥʠ ʩʝ 88% ʦʜ ʧʦʧʫʣʘʮʠʿʘʪʘ ʚʦ ʄʘʢʝʜʦʥʠʿʘ 
ʧʦʩʪʘʨʘ ʦʜ 16 ʛʦʜʠʥʠ ʢʦʠ ʢʦʨʠʩʪʘʪ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ. ʆʜ ʥʠʚ 73% ʢʦʨʠʩʪʘʪ ʩʘʤʦ ʝʜʥʘ ʉʀʄ ʢʘʨʠʯʢʘ, 20% ʢʦʨʠʩʪʘʪ ʜʚʝ ʠ 6% ʢʦʨʠʩʪʘʪ ʪʨʠ ʉʀʄ ʢʘʨʪʠʯʢʠ ʚʦ 
ʨʘʟʣʠʯʥʠ ʤʨʝʞʠ.  

ʀ ʧʦʥʘʪʘʤʫ ʢʘʢʦ ʥʘʿʯʝʩʪʘ ʧʨʠʯʠʥʘ ʟʦʰʪʦ ʥʝ ʢʦʨʠʩʪʘʪ ʧʦʚʝ˃ʝ ʉʀʄ ʢʘʨʪʠʯʢʠ ʚʦ ʨʘʟʣʠʯʥʠ ʤʨʝʞʠ, ʜʫʨʠ 49% ʦʜ ʢʦʨʠʩʥʠʮʠʪʝ ʥʘ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ ʢʦʠ ʢʦʨʠʩʪʘʪ 
ʩʘʤʦ ʝʜʥʘ ʉʀʄ ʢʘʨʪʠʯʢʘ ʿʘ ʥʘʚʝʣʝ ʧʨʠʯʠʥʘʪʘ ʰʪʦ ʙʨʦʝʚʠʪʝ ʢʦʠ ʥʘʿʯʝʩʪʦ ʛʠ ʚʨʪʘʪ ʩʝ ʥʘ ʠʩʪʠʦʪ ʤʦʙʠʣʝʥ ʦʧʝʨʘʪʦʨ. 26%, ʠʩʪʦ ʢʘʢʦ ʠ ʚʦ ʤʠʥʘʪʠʦʪ ʙʨʘʥ ʥʘ 
ʠʩʪʨʘʞʫʚʘˁʝʥ, ʢʘʢʦ ʧʨʠʯʠʥʘ ʥʘʚʝʣʝ Ăʉʢʘʧʦ ʝ (ʟʛʦʣʝʤʝʥʠ ʪʨʦʰʦʮʠ ʟʘ ʚʘʫʯʝʨʠ/ ʧʨʝʪʧʣʘʪʘ/ ʪʝʣʝʬ. ɸʧʘʨʘʪʠ)ñ, ʜʦʜʝʢʘ ʟʘ  13% ʧʦʚʝ˃ʝ ʦʜ ʝʜʥʘ ʉʀʄ ʢʘʨʪʠʯʢʘ ʥʝ ʝ 
ʧʨʘʢʪʠʯʥʦ ʙʠʜʝʿ˃ʠ ʧʦʪʨʝʙʥʘ ʝ ʧʨʦʤʝʥʘ ʥʘ ʢʘʨʪʠʯʢʠʪʝ ʚʦ ʪʝʣʝʬʦʥʦʪ. 8% ʩʝ ʠʟʿʘʩʥʠʣʝ ʜʝʢʘ ʥʝʤʘʘʪ ʧʦʪʨʝʙʘ ʦʜ ʧʦʚʝ˃ʝ ʉʀʄ ʢʘʨʪʠʯʢʠ.  

ʉʝ ʟʘʙʝʣʝʞʫʚʘʘʪ ʧʨʦʤʝʥʠ ʚʦ ʫʜʝʣʦʪ ʥʘ ʛʣʘʚʥʠ ʤʦʙʠʣʥʠ ʦʧʝʨʘʪʦʨʠ ʥʘ ʧʘʟʘʨʦʪ. ʂʦʨʠʩʥʠʮʠʪʝ ʥʘ ʤʦʙʠʣʥʘ ʪʝʣʝʬʦʥʠʿʘ ʢʦʠ ʢʘʢʦ ʛʣʘʚʝʥ ʤʦʙʠʣʝʥ ʦʧʝʨʘʪʦʨ ʛʦ 
ʠʤʘʘʪ T-Mobile ʦʜ 66% ʚʦ ʿʫʣʠ 2010 ʚʦ ʦʚʦʿ ʙʨʘʥ ʥʘ ʠʩʪʨʘʞʫʚʘˁʝ ʙʝʣʝʞʘʪ ʧʘʜ ʥʘ 58%. ʂʦʥʩʪʘʥʪʝʥ ʧʘʜ ʥʘ ʫʜʝʣʦʪ ʦʜ ʢʦʨʠʩʥʠʮʠʪʝ ʥʘ ʢʦʠ ʛʣʘʚʝʥ ʤʦʙʠʣʝʥ 
ʦʧʝʨʘʪʦʨ ʠʤ ʝ T-Mobile ʩʝ ʟʘʙʝʣʝʞʫʚʘ ʚʦ ʧʦʩʣʝʜʥʠʪʝ 3 ʙʨʘʥʘ ʥʘ ʠʩʪʨʘʞʫʚʘˁʝ. ʀ ʢʘʿ ʤʦʙʠʣʥʠʦʪ ʦʧʝʨʘʪʦʨ One ʩʝ ʟʘʙʝʣʝʞʫʚʘ ʧʘʜ ʚʦ ʫʜʝʣʦʪ ʦʜ 23% ʚʦ ʿʫʣʠ 2010 
ʥʘ 20% ʚʦ ʦʚʦʿ ʙʨʘʥ ʥʘ ʠʩʪʨʘʞʫʚʘˁʝʝ. ʂʦʨʠʩʥʠʮʠʪʝ ʥʘ ʤʦʙʠʣʥʘ ʪʝʣʝʬʦʥʠʿʘ ʦʜ T-Mobile ʠ One ʩʝ ʧʨʝʣʝʚʘʘʪ ʢʘʿ ʦʧʝʨʘʪʦʨʦʪ Vip ʢʦʿ ʦʜ 12% ʚʦ ʤʠʥʘʪʦʪʦ 
ʠʩʪʨʘʞʫʚʘˁʝ ʚʦ ʦʚʦʿ ʙʨʘʥ ʥʘ ʠʩʪʨʘʞʫʚʘˁʝ ʚʣʝʛʫʚʘ ʩʦ 22% ʫʜʝʣ. ʇʦʜʝʪʘʣʥʦ ʚʦ ʪʘʙʝʣʘʪʘ ʩʝ ʟʘʙʝʣʝʞʫʚʘ ʜʝʢʘ ʢʦʨʠʩʥʠʮʠʪʝ ʥʘ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ ʢʦʠ ʢʘʢʦ ʛʣʘʚʝʥ 
ʤʦʙʠʣʝʥ ʦʧʝʨʘʪʦʨ ʛʦ ʠʤʘʘʪ Vip ʠ ʢʦʠ ʦʪʩʪʘʧʫʚʘʘʪ ʦʜ ʧʨʦʩʝʯʥʠʪʝ ʚʨʝʜʥʦʩʪʠ ʩʝ ʧʨʝʪʩʪʘʚʥʠʮʠ ʥʘ ʧʦʤʣʘʜʘʪʘ ʧʦʧʫʣʘʮʠʿʘ ʦʜ 16-29 ʛʦʜʠʥʠ (29%), ʩʦʦʜʚʝʪʥʦ ʪʦʘ ʩʝ 
ʫʯʝʥʠʮʠ ʠ ʩʪʫʜʝʥʪʠ (34%), ʧʨʝʪʝʞʥʦ ʦʜ ʄʘʢʝʜʦʥʩʢʘ ʥʘʮʠʦʥʘʣʥʦʩʪ (28%). ʇʦʥʘʪʘʤʫ ʢʦʨʠʩʥʠʮʠʪʝ ʥʘ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ ʢʦʠ ʢʘʢʦ ʛʣʘʚʝʥ ʤʦʙʠʣʝʥ ʦʧʝʨʘʪʦʨ ʛʦ 
ʠʤʘʘʪ T-Mobile ʠ ʢʦʠ ʦʪʩʪʘʧʫʚʘʘʪ ʦʜ ʧʨʦʩʝʯʥʠʪʝ ʚʨʝʜʥʦʩʪʠ ʩʝ ʧʨʝʪʩʪʘʚʥʠʮʠ ʘʣʙʘʥʩʢʘʪʘ ʧʦʧʫʣʘʮʠʿʘ (90%), ʧʦʧʫʣʘʮʠʿʘʪʘ ʦʜ ʩʝʚʝʨʦʟʘʧʘʜʥʠʦʪ ʨʝʛʠʦʥ ʠ ʂʫʤʘʥʦʚʦ 
(82%) ʢʘʢʦ ʠ ʧʦʧʫʣʘʮʠʿʘʪʘ ʦʜ ʨʫʨʘʣʥʠʪʝ ʧʦʜʨʘʯʿʘ (71%). ʂʦʨʠʩʥʠʮʠʪʝ ʢʦʠ ʢʘʢʦ ʛʣʘʚʝʥ ʦʧʝʨʘʪʦʨ ʛʦ ʠʤʘʘʪ One ʠ ʢʦʠ ʦʪʩʪʘʧʫʚʘʘʪ ʦʜ ʧʨʦʩʝʯʥʘʪʘ ʚʨʝʜʥʦʩʪ ʩʝ ʦʜ 
ʿʫʛʦʟʘʧʘʜʥʠʦʪ ʜʝʣ ʢʘʜʝ ʰʪʦ ʫʜʝʣʦʪ ʥʘ One ʚʦ ʦʚʦʿ ʜʝʣ ʠʟʥʝʩʫʚʘ 34%.  

ɿʘʜʦʚʦʣʩʪʚʦʪʦ ʚʦ ʦʜʥʦʩ ʥʘ ʢʚʘʣʠʪʝʪʦʪ ʥʘ ʛʦʚʦʨʥʠʪʝ ʫʩʣʫʛʠ ʥʘ ʤʦʙʠʣʥʠʦʪ ʦʧʝʨʘʪʦʨ ʩʢʦʨʦ ʜʘ ʥʝʤʘ ʥʠʢʘʢʚʠ ʧʨʦʤʝʥʠ ʚʦ ʦʜʥʦʩ ʥʘ ʧʨʝʪʭʦʜʥʠʪʝ ʙʨʘʥʦʚʠ ʥʘ 
ʠʩʪʨʘʞʫʚʘˁʘ. ʉʨʝʜʥʘʪʘ ʚʨʝʜʥʦʩʪ ʥʘ ʟʘʜʦʚʦʣʩʪʚʦ ʦʜ ʢʚʘʣʠʪʝʪʦʪ ʥʘ ʛʦʚʦʨʥʠʪʝ ʫʩʣʫʛʠ ʝ 3.4, ʠʩʪʘ ʢʘʢʦ ʠ ʚʦ ʩʠʪʝ ʧʨʝʪʭʦʜʥ ʙʨʘʥʦʚʠ ʥʘ ʠʩʪʨʘʞʫʚʘˁʝ. 92% ʦʜ 
ʢʦʨʠʩʥʠʮʠʪʝ ʥʘ ʤʦʙʠʣʥʘ ʪʝʣʝʬʦʥʠʿʘ ʩʝ ʟʘʜʦʚʦʣʥʠ (ʜʦʥʝʢʘʜʝ ʠ ʤʥʦʛʫ), ʜʦʜʝʢʘ 8% ʩʝ ʥʝʟʘʜʦʚʦʣʥʠ (ʜʦʥʝʢʘʜʝ ʠ ʚʦʦʧʰʪʦ) ʦʜ ʢʚʘʣʠʪʝʪʦʪ ʥʘ ʛʦʚʦʨʥʠʪʝ ʥʘ 
ʤʦʙʠʣʥʠʦʪ ʦʧʝʨʘʪʦʨ, ʠʩʪʦ ʢʘʢʦ ʠ ʚʦ ʧʨʝʪʭʦʜʥʠʪʝ ʙʨʘʥʦʚʠ ʥʘ ʠʩʪʨʘʞʫʚʘˁʝ. 

ʐʪʦ ʩʝ ʦʜʥʝʩʫʚʘ ʥʘ ʟʘʜʦʚʦʣʩʪʚʦʪʦ ʚʦ ʦʜʥʦʩ ʥʘ ʮʝʥʠʪʝ ʥʘ ʫʩʣʫʛʠʪʝ ʧʦʥʫʜʝʥʠ ʦʜ ʤʦʙʠʣʥʠʦʪ ʦʧʝʨʘʪʦʨ ʩʝ ʧʨʠʤʝʪʫʚʘ ʜʝʢʘ ʩʨʝʜʥʘʪʘ ʚʨʝʜʥʦʩʪ ʚʦ ʦʚʘ ʠʩʪʨʘʞʫʚʘˁʝ 
ʝ ʟʛʦʣʝʤʝʥʘ ʠ ʠʟʥʝʩʫʚʘ 3.0, ʚʦ ʦʜʥʦʩ ʥʘ ʩʠʪʝ ʧʨʝʪʭʦʜʥʠ ʙʨʘʥʦʚʠ ʥʘ ʠʩʪʨʘʞʫʚʘˁʝ ʢʘʜʝ ʰʪʦ ʩʨʝʜʥʘʪʘ ʚʨʝʜʥʦʩʪ ʙʝʰʝ 2.9. ʇʦʟʠʪʠʚʥʠʪʝ ʦʮʝʥʢʠ ʥʘ ʟʘʜʦʚʦʣʩʪʚʦ ʦʜ 
ʮʝʥʠʪʝ ʥʘ ʤʦʙʠʣʥʘʪʘ ʪʝʣʝʬʦʥʠʿʘ  ʩʝ ʠʟʤʝʨʝʥʠ ʢʘʿ 77% ʦʜ ʢʦʨʠʩʥʠʮʠʪʝ ʥʘ ʤʦʙʠʣʥʠ ʪʝʣʝʬʦʥʠ (73% ʚʦ ʧʨʝʪʭʦʜʥʠʪʝ ʠʩʪʨʘʞʫʚʘˁʘ), ʜʦʜʝʢʘ ʥʝʛʘʪʠʚʥʠ ʦʮʝʥʢʠ 
ʜʘʣʝ 23% ʰʪʦ ʝ ʥʘʤʘʣʝʥ ʧʨʦʮʝʥʪ ʚʦ ʦʜʥʦʩ ʥʘ ʧʨʝʪʭʦʜʥʠʪʝ ʠʩʪʨʘʞʫʚʘˁʘ (26% ʚʦ ʿʫʣʠ 2010).  

93% ʦʜ ʢʦʨʠʩʥʠʮʠʪʝ ʥʘ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ ʦʜ ʤʦʙʠʣʝʥ ʥʘ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ ʪʝʣʝʬʦʥʠʨʘʘʪ ʩʝʢʦʛʘʰ ʢʦʛʘ ʟʘ ʪʦʘ ʠʤʘʘʪ ʧʦʪʨʝʙʘ, ʩʘʤʦ ʚʦ ʧʦʩʝʙʥʠ ʧʨʠʣʠʢʠ 
ʦʜʥʦʩʥʦ ʩʘʤʦ ʢʦʛʘ ʤʦʨʘʘʪ ʪʝʣʝʬʦʥʠʨʘʘʪ 7%.  

ʆʜ ʤʦʙʠʣʝʥ ʥʘ ʬʠʢʩʝʥ ʪʝʣʝʬʦʥ ʩʝʢʦʛʘʰ ʢʦʛʘ ʠʤʘʘʪ ʧʦʪʨʝʙʘ ʪʝʣʝʬʦʥʠʨʘʘʪ 20%, ʚʦ ʧʦʩʝʙʥʠ ʩʣʫʯʘʠ, ʩʘʤʦ ʢʦʛʘ ʤʦʨʘʘʪ ʪʝʣʝʬʦʥʠʨʘʘʪ 54%, ʘ ʦʥʠʝ ʢʦʠ ʥʠʢʦʛʘʰ 
ʥʝ ʪʝʣʝʬʦʥʠʨʘʘʪ ʦʜ ʤʦʙʠʣʝʥ ʥʘ ʬʠʢʩʝʥ ʪʝʣʝʬʦʥ ʩʝ 27% ʦʜ ʩʠʪʝ ʢʦʨʠʩʥʠʮʠ ʥʘ ʤʦʙʠʣʥʘ ʪʝʣʝʬʦʥʠʿʘ.  

8% ʦʜ ʢʦʨʠʩʥʠʮʠʪʝ ʥʘ ʤʦʙʠʣʥʘ ʪʝʣʝʬʦʥʠʿʘ ʛʦ ʠʤʘʘʪ ʩʤʝʥʝʪʦ ʤʦʙʠʣʥʠʦʪ ʦʧʝʨʘʪʦʨ ʚʦ ʧʦʩʣʝʜʥʠʪʝ 6 ʤʝʩʝʮʠ. ʆʜ ʥʠʚ 59% ʩʝ ʧʨʝʬʨʣʠʣʝ ʦʜ T-Mobile (48% ʚʦ ʿʫʣʠ 
2010), 33% ʛʦ ʩʤʝʥʠʣʝ One (38% ʚʦ ʿʫʣʠ 2010), ʠ 8% - Vip (14% ʚʦ ʿʫʣʠ 2010),, ʩʦ ʰʪʦ ʩʝ ʧʦʪʚʨʜʫʚʘʘʪ ʧʨʝʪʭʦʜʥʠʪʝ ʨʝʟʫʣʪʘʪʠ ʦʜ ʫʜʝʣʦʪ ʥʘ ʤʦʙʠʣʥʠʪʝ ʦʧʝʨʘʪʦʨʠ 
ʥʘ ʧʘʟʘʨʦʪ.  

ʆʜ ʢʦʨʠʩʥʠʮʠʪʝ ʥʘ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ ʢʦʠ ʛʦ ʠʤʘʘʪ ʧʨʦʤʝʥʝʪʦ ʦʧʝʨʘʪʦʨʦʪ ʥʘ ʤʦʙʠʣʥʘ ʪʝʣʝʬʦʥʠʿʘ ʩʘʤʦ 23% ʛʦ ʠʤʘʘʪ ʟʘʜʨʞʘʥʦ ʠʩʪʠʦʪ ʙʨʦʿ ʟʘʝʜʥʦ ʩʦ 
ʧʨʝʬʠʢʩʦʪ ʰʪʦ ʝ ʧʦʥʠʟʦʢ ʧʨʦʮʝʥʪ ʚʦ ʦʜʥʦʩ ʥʘ 35% ʠʟʤʝʨʝʥʠ ʚʦ ʿʫʣʠ 2010.  



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 
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ʀ ʧʦʥʘʪʘʤʫ ʢʘʢʦ ʥʘʿʯʝʩʪʘ ʧʨʠʯʠʥʘ ʟʘ 66% ʦʜ ʧʦʧʫʣʘʮʠʿʘʪʘ ʢʦʿʘ ʛʦ ʠʤʘ ʩʤʝʥʝʪʦ ʦʧʝʨʘʪʦʨʦʪ ʥʘ ʤʦʙʠʣʥʘ ʪʝʣʝʬʦʥʠʿʘ ʩʝ ʧʦʜʦʙʨʠʪʝ ʮʝʥʠ, ʟʘ 23% ʪʦʘ ʩʝ ʧʦʜʦʙʨʠʪʝ 
ʫʩʣʫʛʠ, ʜʦʜʝʢʘ ʧʦʜʦʙʨʘʪʘ ʛʨʠʞʘ ʟʘ ʢʦʨʠʩʥʠʮʠ ʙʠʣʘ ʧʨʠʯʠʥʘ ʟʘ ʧʨʦʤʝʥʘ ʥʘ ʦʧʝʨʘʪʦʨʦʪ ʟʘ ʩʘʤʦ 2%. 

ʉʢʦʨʦ ʜʘ ʥʝʤʘ ʥʝʢʘʢʚʘ ʧʨʦʤʝʥʘ ʚʦ ʩʠʪʝ ʙʨʘʥʦʚʠ ʥʘ ʠʩʪʨʘʞʫʚʘˁʝ ʚʦ ʦʜʛʦʚʦʨʠʪʝ ʥʘ ʧʨʘʰʘˁʝʪʦ Ăɼʘʣʠ ʙʠ ʩʘʢʘʣʝ ʜʘ ʠʤʘʪʝ ʠʟʙʦʨ ʥʘ ʧʦʚʝ˃ʝ ʢʦʤʧʘʥʠʠ ʢʦʠ ʥʫʜʘʪ 
ʫʩʣʫʛʠ ʥʘ ʤʦʙʠʣʥʘ ʪʝʣʝʬʦʥʠʿʘ?ñ ɺʦ ʦʚʦʿ ʙʨʘʥ 77% ʩʝ ʢʦʨʠʩʥʠʮʠʪʝ ʥʘ ʤʦʙʠʣʥʘ ʪʝʣʝʬʦʥʠʿʘ ʢʦʠ ʙʠ ʩʘʢʘʣʝ ʜʘ ʠʤʘ ʧʦʚʝ˃ʝ ʢʦʤʧʘʥʠʠ ʢʦʠ ʥʫʜʘʪ ʫʩʣʫʛʠ ʥʘ ʤʦʙʠʣʥʘ 
ʪʝʣʝʬʦʥʠʿʘ. ʆʚʦʿ ʧʨʦʮʝʥʪ ʝ ʩʢʦʨʦ ʠʜʝʥʪʠʯʝʥ ʩʦ ʧʨʦʮʝʥʪʦʪ ʠʟʤʝʨʝʥ ʚʦ ʧʨʝʪʭʦʜʥʠʪʝ ʠʩʪʨʘʞʫʚʘˁʘ (76% ʚʦ ʤʘʨʪ ʠ ʿʫʣʠ 2010, 77% ʚʦ 2009).  

ʉʣʠʯʥʦ ʢʘʢʦ ʠ ʚʦ ʧʨʝʪʭʦʜʥʠʪʝ ʠʩʪʨʘʞʫʚʘˁʘ ʠ ʚʦ ʦʚʘ ʠʩʪʨʘʞʫʚʘˁʝ ʜʦʢʦʣʢʫ ʩʝ ʧʦʿʘʚʠ ʥʦʚ ʦʧʝʨʘʪʦʨ ʥʘ ʤʦʙʠʣʥʘ ʪʝʣʝʬʦʥʠʿʘ, ʟʘ ʜʘ ʛʠ ʧʨʠʜʦʙʠʝ ʢʦʨʠʩʥʠʮʠʪʝ 
ʪʨʝʙʘ ʜʘ ʧʦʥʫʜʠ ʧʦʥʠʩʢʠ ʮʝʥʠ ʟʘ ʨʘʟʛʦʚʦʨ ʟʘ 75% ʦʜ ʢʦʨʠʩʥʠʮʠʪʝ ʥʘ ʤʦʙʠʣʥʘ ʪʝʣʝʬʦʥʠʿʘ. ɿʘ 11% ʙʠ ʩʝ ʧʨʠʢʣʫʯʠʣʝ ʢʦʥ ʥʦʚʠʦʪ ʤʦʙʠʣʝʥ ʦʧʝʨʘʪʦʨ ʜʦʢʦʣʢʫ ʪʦʿ 
ʠʤ ʧʦʥʫʜʠ ʧʦʜʦʙʘʨ ʢʚʘʣʠʪʝʪ ʥʘ ʫʩʣʫʛʠʪʝ, ʟʘ 4% ʧʝʩʫʜʥʦ ʙʠ ʙʠʣʦ ʜʦʢʦʣʢʫ ʪʦʿ ʠʤʘ ʧʦʜʦʙʨʘ ʧʦʥʫʜʘ ʥʘ ʪʝʣʝʬʦʥʩʢʠ ʘʧʘʨʘʪʠ, ʘ ʟʘ 6% ʪʦʘ ʝ ʧʦʜʦʙʨʘ ʛʨʠʞʘ ʟʘ 
ʢʦʨʠʩʥʠʮʠ. 

48% ʦʜ ʢʦʨʠʩʥʠʮʠʪʝ ʥʘ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ ʨʝʢʣʝ ʜʝʢʘ ʥʝ ʧʘʪʫʚʘʘʪ ʚʦ ʩʪʨʘʥʩʪʚʦ. ʆʩʪʘʪʦʢʦʪ ʦʜ 52% ʢʦʨʠʩʥʠʮʠ ʥʘ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ ʝ ʨʘʩʧʦʨʝʜʝʥ ʪʘʢʘ ʰʪʦ 23% 
ʩʝʢʦʛʘʰ ʩʝ ʠʥʬʦʨʤʠʨʘʘʪ ʟʘ ʮʝʥʠʪʝ ʥʘ ʢʦʨʠʩʪʝˁʝ ʥʘ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ ʧʨʠ ʧʘʪʫʚʘˁʝ ʚʦ ʩʪʨʘʥʩʪʚʦ, 12% ʥʠʢʦʛʘʰ ʥʝ ʩʝ ʠʥʬʦʨʤʠʨʘʘʪ, 9% ʥʘʿʯʝʩʪʦ ʩʝ 
ʠʥʬʦʨʤʠʨʘʘʪ, ʘ 8% ʥʘʿʯʝʩʪʦ ʥʝ ʩʝ ʠʥʬʦʨʤʠʨʘʘʪ 

ʆʜ ʢʦʨʠʩʥʠʮʠʪʝ ʥʘ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ ʢʦʠ ʧʘʪʫʚʘʘʪ ʚʦ ʩʪʨʘʥʩʪʚʦ ʠ ʢʦʠ ʩʝ ʠʟʿʘʩʥʠʣʝ ʜʝʢʘ ʥʝ ʩʝ ʠʥʬʦʨʤʠʨʘʘʪ ʟʘ ʮʝʥʘʪʘ ʥʘ ʢʦʨʠʩʪʝˁʝ ʥʘ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ ʚʦ 
ʩʪʨʘʥʩʪʚʦ 43% ʢʘʢʦ ʧʨʠʯʠʥʘ ʟʦʰʪʦ ʥʝ ʩʝ ʠʥʬʦʨʤʠʨʘʘʪ ʨʝʢʣʝ ʜʝʢʘ ʥʝ ʛʠ ʠʥʪʝʨʝʩʠʨʘ ʮʝʥʘʪʘ ʠ ʟʘʪʦʘ ʥʝʤʘʘʪ ʧʦʪʨʝʙʘ ʜʘ ʩʝ ʠʥʬʦʨʤʠʨʘʘʪ, 34% ʩʝ ʦʥʠʝ ʢʦʠ ʥʝ 
ʢʦʨʠʩʪʘʪ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ ʢʦʛʘ ʩʝ ʚʦ ʩʪʨʘʥʩʪʚʦ, ʘ ʟʘ 20% ʧʨʠʩʪʘʧ ʜʦ ʪʠʝ ʠʥʬʦʨʤʘʮʠʠ ʥʝ ʝ ʣʝʩʝʥ.  

ʉʘʤʦ 32% ʦʜ ʢʦʨʠʩʥʠʮʠʪʝ ʥʘ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ ʢʦʠ ʧʘʪʫʚʘʘʪ ʚʦ ʩʪʨʘʥʩʪʚʦ ʨʘʯʥʦ ʿʘ ʙʠʨʘʘʪ ʤʨʝʞʘʪʘ ʧʨʠ ʤʝʺʫʥʘʨʦʜʝʥ ʨʦʘʤʠʥʛ. ʆʩʪʘʥʘʪʠʪʝ 68% ʪʦʘ ʛʦ ʧʨʘʚʘʪ 
ʘʚʪʦʤʘʪʩʢʠ. 

ʆʜ ʦʥʠʝ ʢʦʨʠʩʥʠʮʠ ʥʘ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ ʢʦʠ ʨʘʯʥʦ ʿʘ ʙʠʨʘʘʪ ʤʨʝʞʘʪʘ ʚʦ ʨʦʘʤʠʥʛ ʟʘ 63% ʛʣʘʚʝʥ ʢʨʠʪʝʨʠʫʤ ʟʘ ʙʠʨʘˁʝ ʥʘ ʤʨʝʞʘʪʘ ʩʝ ʧʦʥʠʩʢʠʪʝ ʮʝʥʠ, ʟʘ 25% 
ʧʨʠʯʠʥʘ ʝ ʧʦʟʥʘʪʦʩʪʘ ʥʘ ʦʧʝʨʘʪʦʨʦʪ, ʘ ʟʘ 11% ʝ ʧʦʜʦʙʨʠʦʪ ʢʚʘʣʠʪʝʪ.  

ʉʄʉ ʠ ʄʄʉ ʟʘ ʥʘʿʛʦʣʝʤ ʜʝʣ ï 73% ʦʜ ʢʦʨʠʩʥʠʮʠʪʝ ʥʘ ʤʦʙʠʣʥʘ ʪʝʣʝʬʦʥʠʿʘ ʢʦʠ ʧʘʪʫʚʘʘʪ ʚʦ ʩʪʨʘʥʩʪʚʦ ʩʝ ʘʣʪʝʨʥʘʪʠʚʘ ʟʘ ʥʘʤʘʣʫʚʘˁʝ ʥʘ ʪʨʦʰʦʮʠʪʝ ʧʨʠ 
ʧʘʪʫʚʘˁʝ ʚʦ ʩʪʨʘʥʩʪʚʦ (61% ʚʦ ʿʫʣʠ 2010), ʜʦʜʝʢʘ 26% ʢʦʨʠʩʪʘʪ ʨʝʟʝʨʚʥʘ ʉʀʄ ʢʘʨʪʠʯʢʘ ʦʜ ʟʝʤʿʘʪʘ ʚʦ ʢʦʿʘ ʧʨʝʩʪʦʿʫʚʘʘʪ (30% ʚʦ ʿʫʣʠ 2010). 

ʇʘʢʝʪʠʪʝ ʢʦʠ ʛʠ ʚʢʣʫʯʫʚʘʘʪ ʩʠʪʝ ʠʣʠ ʜʝʣ ʦʜ ʫʩʣʫʛʠʪʝ ʠʥʪʝʨʥʝʪ, ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʠʿʘ, ʪʝʣʝʚʠʟʠʿʘ ʠʣʠ ʤʦʙʠʣʥʘ ʪʝʣʝʬʦʥʠʿʘ ʩʝ ʚʦ ʧʦʜʝʤ, ʰʪʦ ʩʝ ʛʣʝʜʘ ʦʜ 
ʨʝʟʫʣʪʘʪʠʪʝ ʦʜ ʧʦʩʣʝʜʥʦʪʦ ʠʩʪʨʘʞʫʚʘˁʝ ʢʘʜʝ ʰʪʦ 45% ʦʜ ʚʢʫʧʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ ʧʦʩʪʘʨʘ ʦʜ 16 ʛʦʜʠʥʠ ʩʝ ʠʟʿʘʩʥʠʣʝ ʜʝʢʘ ʢʦʨʠʩʪʘʪ ʧʘʢʝʪ ʫʩʣʫʛʠ. ɺʦ 
ʠʩʪʨʘʞʫʚʘˁʝʪʦ ʚʦ ʿʫʣʠ 2010 ʛʦʜʠʥʘ ʦʚʦʿ ʧʨʦʮʝʥʪ ʠʟʥʝʩʫʚʘʰʝ 34%.  ʂʦʨʠʩʥʠʮʠʪʝ ʥʘ ʧʦʩʝʙʥʠ, ʨʘʟʜʚʦʝʥʠ ʫʩʣʫʛʠ ʦʜ 64% ʚʦ ʿʫʣʠ 2010 ʛʦʜʠʥʘ ʧʘʜʥʘʣʝ ʥʘ 54% ʚʦ 
ʦʚʘ ʠʩʪʨʘʞʫʚʘˁʝ. ʆʥʠʝ ʢʦʠ ʥʝ ʩʝ ʢʦʨʠʩʥʠʮʠ ʥʘ ʥʠʪʫ ʝʜʥʘ ʫʩʣʫʛʘ ʩʝ 1% ʚʦ ʚʢʫʧʥʘʪʘ ʮʝʣʥʘ ʧʦʧʫʣʘʮʠʿʘ.  

ʅʝʤʘ ʛʦʣʝʤʘ ʨʘʟʣʠʢʘ ʩʦ ʨʝʟʫʣʪʘʪʠʪʝ ʦʜ ʧʨʝʪʭʦʜʥʠʪʝ ʙʨʘʥʦʚʠ ʥʘ ʠʩʪʨʘʞʫʚʘˁʘ ʢʦʠ ʩʝ ʦʜʥʝʩʫʚʘʘʪ ʥʘ ʧʨʠʯʠʥʠʪʝ ʧʦʨʘʜʠ ʢʦʠ ʠʩʧʠʪʘʥʠʮʠʪʝ ʦʜʙʨʘʣʝ ʜʘ ʢʦʨʠʩʪʘʪ 
ʧʘʢʝʪ ʫʩʣʫʛʠ. 61% (ʠʩʪʦ ʢʘʢʦ ʠ ʚʦ ʧʨʝʪʭʦʜʥʠʪʝ ʜʚʝ ʙʨʘʥʦʚʠ ʥʘ ʠʩʪʨʘʞʫʚʘˁʘ) ʦʜ ʢʦʨʠʩʥʠʮʠʪʝ ʥʘ ʧʘʢʝʪ ʫʩʣʫʛʠ, ʢʘʢʦ ʛʣʘʚʥʘ ʧʨʠʯʠʥʘ ʧʦʨʘʜʠ ʢʦʿʘ ʩʝ ʦʜʣʫʯʠʣʝ ʟʘ 
ʧʘʢʝʪ ʫʩʣʫʛʠ ʛʠ ʥʘʚʝʣʝ ʧʦʝʚʪʠʥʠʪʝ ʮʝʥʠ ʥʘ ʧʘʢʝʪʦʪ ʚʦ ʦʜʥʦʩ ʥʘ ʧʦʝʜʠʥʝʯʥʠʪʝ ʫʩʣʫʛʠ, ʟʘ 13% ʛʣʘʚʥʘ ʧʨʠʯʠʥʘ ʝ ʪʦʘ ʰʪʦ ʠʤʘʘʪ ʝʜʥʘ ʩʤʝʪʢʘ ʟʘ ʧʣʘ˃ʘˁʝ, ʟʘ 2% 
ʧʨʠʯʠʥʘʪʘ ʝ ʜʝʢʘ ʥʝʤʘʘʪ ʤʥʦʛʫ ʢʘʙʣʠ ʟʘ ʧʨʠʢʣʫʯʦʢ. 21% ʢʘʢʦ ʧʨʠʯʠʥʘ ʿʘ  ʥʘʚʝʣʝ ʜʦʙʨʘʪʘ ʧʦʥʫʜʘ ʥʘ ʧʘʢʝʪ ʫʩʣʫʛʠ ʠ ʙʝʥʝʬʠʮʠʠʪʝ ʰʪʦ ʩʝ ʜʦʙʠʚʘʘʪ ʘʢʦ ʫʩʣʫʛʠʪʝ 
ʩʝ ʟʝʤʘʪ ʚʦ ʧʘʢʝʪ (17% ʚʦ ʿʫʣʠ 2010).   

ʆʜ ʢʦʨʠʩʥʠʮʠʪʝ ʥʘ ʨʘʟʜʚʦʝʥʠ ʫʩʣʫʛʠ, ʢʘʢʦ ʧʨʠʯʠʥʘ ʟʘ ʢʦʨʠʩʪʝˁʝ ʥʘ ʦʜʚʦʝʥʠ ʫʩʣʫʛʠ 28%  ʥʘʚʝʣʝ ʜʝʢʘ ʩʝ ʢʦʨʠʩʥʠʮʠ ʩʘʤʦ ʥʘ ʝʜʥʘ ʫʩʣʫʛʘ, ʧʘ ʟʘʪʦʘ ʥʝ ʠʤ ʝ 
ʧʦʪʨʝʙʝʥ ʧʘʢʝʪ, ʟʘ 22% ʧʨʠʯʠʥʘ ʝ ʪʦʘ ʰʪʦ ʫʩʣʫʛʠʪʝ ʩʝ ʧʦʝʚʪʠʥʠ ʘʢʦ ʩʝ ʢʦʨʠʩʪʘʪ ʨʘʟʜʚʦʝʥʦ ʦʢʪʢʦʣʢʫ ʚʦ ʧʘʢʝʪ, ʘ 45% ʟʘʧʦʯʥʘʣʝ ʜʘ ʛʠ ʢʦʨʠʩʪʘʪ ʫʣʫʛʠʪʝ 
ʨʘʜʚʦʝʥʦ, ʧʘ ʪʘʢʘ ʠ ʧʨʦʜʦʣʞʠʣʝ.  

ɺʦ ʦʜʥʦʩ ʥʘ ʊɺ ʧʨʠʢʣʫʯʦʢʦʪ ʢʦʿ ʠʩʧʠʪʘʥʠʮʠʪʝ ʛʦ ʠʤʘʘʪ ʚʦ ʩʚʦʠʪʝ ʜʦʤʦʚʠ ʨʝʟʫʣʪʘʪʠʪʝ ʩʝ ʩʣʝʜʥʠ: ʀʇʊɺ ʢʦʨʠʩʪʘʪ 10% ʦʜ ʠʩʧʠʪʘʥʠʮʠʪʝ ʢʦʠ ʢʦʨʠʩʪʘʪ ʙʘʨʝʤ ʝʜʥʘ 
ʫʩʣʫʛʘ, 8% ʠʤʘʘʪ ʜʠʛʠʪʘʣʝʥ ʊɺ ʧʨʠʢʣʫʯʦʢ ʥʘ ʜʦʤʘʰʥʠʦʪ ʪʝʣʝʚʠʟʦʨ. ʉʝʫʰʪʝ ʝ ʥʘʿʛʦʣʝʤ ʧʨʦʮʝʥʪʦʪ ʥʘ ʦʥʠʝ ʢʦʠ ʠʤʘʘʪ ʢʘʙʝʣʩʢʠ ʧʨʠʢʣʫʯʦʢ ï 50%, ʠʘʢʦ 
ʢʘʙʝʣʩʢʠʦʪ ʧʨʠʢʣʫʯʦʢ ʙʝʣʝʞʠ ʢʦʥʩʪʘʥʪʝʥ ʧʘʜ ʦʜ 5% ʚʦ ʧʦʩʣʝʜʥʠʪʝ 3 ʠʩʪʨʘʞʫʚʘˁʘ. ʉʘʪʝʣʠʪʩʢʠ ʊɺ ʧʨʠʢʣʫʯʦʢ ʧʦʩʝʜʫʚʘʘʪ 6% ʠ ʦʙʠʯʥʘ ʘʥʪʝʥʘ ʢʦʨʠʩʪʘʪ ʦʢʦʣʫ 
25%.  

 



 

ʂɸʂʆ ʉɽ ʏʀʊɸɸʊ ʊɸɹɽʃʀʊɽ 

 
 
 

¶ ʅʘʩʣʦʚʦʪ ʛʦʚʦʨʠ ʟʘ ʚʘʨʠʿʘʙʣʘʪʘ ʯʠʠ ʨʝʣʘʪʠʚʥʠ ʬʨʝʢʚʝʥʮʠʠ ʩʝ ʜʘʜʝʥʠ ʚʦ 
ʪʘʙʝʣʘʪʘ. 

¶ ɺʦ ʧʨʚʘʪʘ ʢʦʣʦʥʘ Total ʜʘʜʝʥʠ ʩʝ ʧʨʦʮʝʥʪʠʪʝ ʟʘ ʩʝʢʦʿʘ ʢʘʪʝʛʦʨʠʿʘ ʥʘ 
ʪʘʙʝʣʠʨʘʥʘ ʚʘʨʠʿʘʙʣʘ 

¶ ʉʝʢʦʿʘ ʩʣʝʜʥʘ ʢʦʣʦʥʘ ʧʨʝʪʩʘʚʫʚʘ ʧʨʦʮʝʥʪ ʥʘ ʜʘʜʝʥʘʪʘ ʚʘʨʠʿʘʙʣʘ ʚʦ 
ʨʘʤʢʠʪʝ ʥʘ ʥʝʢʦʿʘ ʩʫʙʧʦʧʫʣʘʮʠʿʘ 

¶ ʈʝʜʦʪ ʦʟʥʘʯʝʥ ʩʦ N ʿʘ ʦʟʥʘʯʫʚʘ ʛʦʣʝʤʠʥʘʪʘ ʥʘ ʙʘʟʘʪʘ, ʪ.ʝ. ʢʦʣʢʘʚʘ ʝ 
ʛʦʣʝʤʠʥʘʪʘ ʥʘ (ʧʦʜ) ʦʜʙʠʨʦʢʦʪ ʚʨʟ ʢʦʿ ʩʝ ʧʨʝʩʤʝʪʘʥʠ ʧʨʦʮʝʥʪʠʪʝ 

¶ ʈʝʜʦʪ ʦʟʥʘʯʝʥ ʩʦ sig, ʧʨʝʪʩʪʘʚʫʚʘ ʟʥʘʯʠʪʝʣʥʦʩʪ ʩʪʘʪʠʩʪʠʢʘʪʘ ʥʘ Hi-
ʢʚʘʜʨʘʪʦʪ ʥʘ ʨʘʟʛʣʝʜʫʚʘʥʘʪʘ ʚʘʨʠʿʘʙʣʘ  ʚʘʨʠʿʘʙʣʠʪʝ ʦʜ ʢʦʣʦʥʠʪʝ, ʘʢʦ hi-
ʢʚʘʜʨʘʪʦʪ ʝ ʟʥʘʯʠʪʝʣʝʥ, ʪʦʛʘʰ ʟʥʘʯʠʪʝʣʥʦʩʪʘ ʝ ʩʦ ʙʝʣʠ ʙʫʢʚʠ 

¶ ʇʦʩʣʝʜʥʠʦʪ ʨʝʜ ʦʜ ʪʘʙʣʘʪʘ 100% ʟʙʦʨʫʚʘ ʟʘ ʪʦʘ ʜʝʢʘ ʩʠʪʝ ʚʨʝʜʥʦʩʪʠ ʚʦ 
ʢʦʣʦʥʘʪʘ ʩʝ ʩʦʙʠʨʘʘʪ ʜʦ 100, ʦʜʥʦʩʥʦ ʜʝʢʘ ʩʝ ʜʘʜʝʥʠ ʧʨʦʮʝʥʪʠʪʝ ʧʦ 
ʢʦʣʦʥʠ 

ʅʘʜ ʧʨʦʩʝʢ ʅʝ ʦʪʩʪʘʧʫʚʘ ʇʦʜ ʧʨʦʩʝʢ 

0.01 0.05 0.10  0.10 0.05 0.01 

ɵʝʣʠʠʪʝ ʥʘ ʪʘʙʝʣʘʪʘ ʩʝ ʦʙʦʝʥʠ ʚʦ ʧʣʘʚʦ, ʦʜʥʦʩʥʦ ʮʨʚʝʥʦ ʘʢʦ ʚʨʝʜʥʦʩʪʘ ʚʦ 
ʥʠʝ ʝ ʟʥʘʯʠʪʝʣʥʦ ʥʘʜ, ʦʜʥʦʩʥʦ ʧʦʜ ʧʨʦʩʝʢʦʪ. ʉʝ ʢʦʨʠʩʪʘʪ ʜʚʝ ʥʠʿʘʥʩʠ ʥʘ 
ʧʣʘʚʘ ʦʜʥʦʩʥʦ ʮʨʚʝʥʘ ʙʦʿʘ, ʟʘ ʜʚʘ ʥʠʚʦʘ ʥʘ ʟʥʘʯʠʪʝʣʥʦʩʪ. ʇʦʩʚʝʪʣʠʪʝ 
ʥʠʿʘʥʩʠ ʟʘ ʦʜʩʪʘʧʢʠ ʥʘ ʟʥʘʯʘʿʥʦʩʪʘ ʟʘ ʥʠʚʦ ʦʜ 0.05 ʠ ʧʦʪʝʤʥʠʪʝ ʥʠʿʘʥʩʠ ʥʘ 
ʧʣʘʚʦ ʠ ʮʨʚʝʥʦ ʟʘ ʥʠʚʦ ʥʘ ʟʥʘʯʘʿʥʦʩʪ ʦʜ 0.01. 

ʇʨʠʤʝʨ ʥʘ ʪʦʣʢʫʚʘˁʝ ʥʘ ʧʦʜʘʪʦʮʠ ʦʜ ʛʦʨʥʘʪʘ ʪʘʙʝʣʘ (ʩʪʨʫʢʪʫʨʘ ʥʘ 
ʦʙʨʘʟʦʚʘʥʠʝ):  

¶ ɿʥʘʯʠʪʝʣʥʦʩʪʘ ʥʘ hi-ʢʚʘʜʨʘʪʦʪ (ʟʥʘʯʠʪʝʣʥʦʩʪʘ ʥʘ ʦʙʘʪʘ hi-ʢʚʘʜʨʘʪʠ 
ʩʪʘʪʠʩʪʠʢʠ ʝ ʧʦʤʘʣʘ ʦʜ 0.01) ʥʠ ʟʙʦʨʫʚʘ ʜʝʢʘ ʜʠʩʪʨʠʙʫʮʠʿʘʪʘ ʥʘ 
ʦʙʨʘʟʦʚʘʥʠʝ ʩʧʦʨʝʜ ʧʦʣ, ʦʜʥʦʩʥʦ ʩʧʦʨʝʜ ʚʠʜ ʥʘ ʥʘʩʝʣʙʘ ʝ ʟʥʘʯʠʪʝʣʥʦ 
ʨʘʟʣʠʯʥʘ. 

¶ ʂʦʛʘ ˃ʝ ʩʝ ʧʦʛʣʝʜʥʘʪ ʪʘʙʝʣʠʪʝ ʩʝ ʛʣʝʜʘ ʜʝʢʘ ʠʤʘ ʟʥʘʯʠʪʝʣʥʦ ʧʦʚʝ˃ʝ ʤʘʰʢʠ 
ʩʦ ʪʨʠʛʦʜʠʰʥʘ ʩʪʨʫʯʥʘ ʩʧʨʝʤʘ ʟʘ ʟʘʥʘʝʪʠ ʥʘ ʥʠʚʦ ʥʘ ʟʥʘʯʠʪʝʣʥʦʩʪ 0.05 (ʚʦ 
ʮʝʣʠʦʪ ʦʜʙʠʨʦʢ ʠʩʧʠʪʘʥʠʮʠ ʩʦ ʚʘʢʦʚ ʚʠʜ ʥʘ ʦʙʨʘʟʦʚʘʥʠʝ ʠʤʘ 11.8%, a 
ʤʝʺʫ ʤʘʰʢʠʪʝ 15%). ʀʩʪʦ ʪʘʢʘ, ʞʝʥʠ ʩʦ ʦʚʦʿ ʚʠʜ ʥʘ ʰʢʦʣʦ ʠʤʘ ʟʥʘʯʠʪʝʣʥʦ 
ʧʦʤʘʣʢʫ (ʥʘ ʥʠʚʦ 0.05) 9%. 

¶ ʀʩʧʠʪʘʥʠʮʠ ʩʦ ʬʘʢʫʣʪʝʪ, ʘʢʘʜʝʤʠʿʘ, ʚʠʩʦʢʦ ʰʢʦʣʦ ʚʦ ʛʨʘʜ ʠʤʘ ʟʥʘʯʠʪʝʣʥʦ 
(ʥʠʚʦ 0.01) ʧʦʚʝ˃ʝ ʦʪʢʦʣʢʫ ʚʦ ʮʝʣʘʪʘ ʧʦʧʫʣʘʮʠʿʘ, ʦʜʥʦʩʥʦ 12%, ʢʘʢʦ ʰʪʦ ʚʦ 
ʥʝʛʨʘʜʩʢʘ ʩʨʝʜʠʥʘ ʠʤʘ ʟʥʘʯʠʪʝʣʥʦ ʧʦʤʘʣʢʫ (ʠʩʪʦ ʥʠʚʦ ʥʘ ʟʥʘʯʠʪʝʣʥʦʩʪ ʦʜ 
0.01) ʦʜʥʦʩʥʦ 4%. 

ʆʙʨʘʟʦʚʘʥʠʝ ï ʧʦʩʣʝʜʥʦ ɿɸɺʈʐɽʅʆ ʫʯʠʣʠʰʪʝ: 
 

 Total ʇʦʣ 
ʊʠʧ ʥʘ 
ʥʘʩʝʣʝʥʦ 
ʤʝʩʪʦ 

 

 

ʄ
ʘ
ʰ
ʢ
ʦ

 

ɾ
ʝ
ʥ
ʩ
ʢ
ʦ

 

ɻ
ʨ
ʘ
ʜ

 

ɼ
ʨ
ʫ
ʛ
ʦ

 

N 1198 599 599 704 494 

sig  0.00 0.00 

ɹʝʟ ʰʢʦʣʦ 01.8 02 02 01 02 

1 ʜʦ 7 ʦʜʜʝʣʝʥʠʝ ʦʩʥʦʚʥʦ ʫʯʠʣʠʰʪʝ 05.1 04 06 03 08 

ʆʩʥʦʚʥʦ ʫʯʠʣʠʰʪʝ (ʩʠʪʝ 8 
ʦʜʜʝʣʝʥʠʿʘ) 

19.4 17 22 14 27 

ɽʜʥʦʛʦʜʠʰʥʦ ʠʣʠ ʜʚʦʛʦʜʠʰʥʦ 
ʩʪʨʫʯʥʦ ʰʢʦʣʦ  

01.3 01 02 01 01 

ʊʨʠʛʦʜʠʰʥʦ ʩʪʨʫʯʥʦ ʟʘʥʘʝʪʯʠʩʢʦ 
ʰʢʦʣʦ 

11.8 15 09 10 14 

ʏʝʪʚʦʨʦʛʦʜʠʰʥʦ ʩʪʨʫʯʥʦ 
ʟʘʥʘʝʪʯʠʩʢʦ ʰʢʦʣʦ 

40.4 41 39 44 35 

ɻʠʤʥʘʟʠʿʘ 04.6 04 06 06 03 

ɺʠʰʦ ʰʢʦʣʦ, ʧʨʚ ʩʪʝʧʝʥ ʥʘ ʬʘʢʫʣʪʝʪ 06.3 08 05 07 05 

ʌʘʢʫʣʪʝʪ, ʘʢʘʜʝʤʠʿʘ, ʚʠʩʦʢʦ ʰʢʦʣʦ 08.8 08 10 12 04 

ʄʘʛʠʩʪʨʘʪʫʨʘ 00.3 00 00 01  

ɼʦʢʪʦʨʘʪ 00.2 00  00 00 

Total 100% 
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ʅʘ ʩʢʘʣʘ ʦʜ 1 ʜʦ 5 
ʦʮʝʥʝʪʝ ʿʘ ʦʧʰʪʘʪʘ 
ʩʦʩʪʦʿʙʘ ʚʦ ʟʝʤʿʘʪʘ 

 Total ʇʦʣ 

  ʄ
ʘ
ʰ
ʢ
ʦ

 

ʄ
ʘ
ʰ
ʢ
ʦ

 

N 1013 500 513 

sig  0.13 

ʦʮʝʥʘ 1 23.1 23 23 

ʦʮʝʥʘ 2 35.3 37 34 

ʉʫʤ - 58.4 59 57 

ʦʮʝʥʘ 3 35.1 35 36 

ʉʫʤ + 04.9 05 04 

ʦʮʝʥʘ 4 03.9 04 04 

ʦʮʝʥʘ 5 01.0 01 01 

ʆʜʙʠʚʘ ʜʘ 
ʦʜʛʦʚʦʨʠ 

00.5 01 00 

ʅʝ ʟʥʘʝ 01.0 00 02 

Total 100% 

Mean 2.23 2.24 2.23 

 

¶ ɸʢʦ ʪʘʙʝʣʠʨʘˁʝʪʦ ʥʘ ʚʘʨʠʿʘʙʣʘʪʘ ʧʨʝʪʩʪʘʚʫʚʘ ʦʮʝʥʘ ʥʘ ʠʩʧʠʪʘʥʠʢʦʪ ʥʘ ʥʝʢʦʿʘ ʩʢʘʣʘ ʪʦʛʘʰ ʩʝ 
ʜʦʜʘʜʝʥʠ ʫʰʪʝ 3 ʨʝʜʦʚʠ  

¶ ʈʝʜʦʪ ʦʟʥʘʯʝʥ ʩʦ Sum ï ʧʨʝʪʩʪʘʚʫʚʘ ʩʫʤʘ ʥʘ ʧʨʦʮʝʥʪʠʪʝ ʥʘ ʥʝʛʘʪʠʚʥʠʪʝ ʦʮʝʥʠ 

¶ ʈʝʜʦʪ ʦʟʥʘʯʝʥ ʩʦ Sum + ʧʨʝʪʩʪʘʚʫʚʘ ʩʫʤʘ ʥʘ ʧʨʦʮʝʥʪʠʪʝ ʥʘ ʧʦʟʠʪʠʚʥʠ ʦʮʝʥʠ 

¶ ʇʦʜ ʦʮʝʥʢʠʪʝ ʩʝ ʥʘʦʺʘʘʪ ʦʩʪʘʥʘʪʠʪʝ ʥʝʩʧʝʮʠʬʠʯʥʠ ʦʜʛʦʚʦʨʠ ʥʘ ʠʩʧʠʪʘʥʠʢʦʪ 

¶ ʈʝʜʦʪ ʦʟʥʘʯʝʥ ʩʦ Mean ʧʨʝʪʩʪʘʚʫʚʘ ʘʨʠʪʤʝʪʠʯʢʘ ʩʨʝʜʠʥʘ ʥʘ ʜʘʜʝʥʠʪʝ ʦʮʝʥʠ 

ʂʦʠ ʩʝ ʤʘʨʢʠ ʛʠ 
ʧʦʟʥʘʚʘʪʝ?  

 Total 
ʊʠʧ ʥʘ 
ʥʘʩʝʣʝʥʦ 
ʤʝʩʪʦ 

  

ɻ
ʨ
ʘ
ʜ

 

ɻ
ʨ
ʘ
ʜ

 

N 502 302 200 

Brʘnd C 97.8 98 98 

Brʘnd A 93.2 95 91 

Brʘnd D 39.1 41 36 

Brʘnd B 22.3 26 17 

Brʘnd E 22.1 19 27 

ɼʨʫʛʦ 20.9 26 14 

ʅʝ ʟʥʘʤ ʥʠʝʜʥʘ 00.2 00  

 

 

¶ ʂʦʛʘ ʩʝ ʤʦʞʥʠ ʧʦʚʝ˃ʝ ʦʜʛʦʚʦʨʠ (ʠʩʧʠʪʘʥʠʢʦʪ ʝ ʚʦ ʤʦʞʥʦʩʪ ʜʘ 
ʦʜʛʦʚʦʨʠ ʥʘ ʧʦʚʝ˃ʝ ʚʘʣʠʜʥʠ ʦʜʛʦʚʦʨʠ, ʤʦʜʘʣʠʪʝʪʠ) 
ʧʦʜʘʪʦʮʠʪʝ ʚʦ ˃ʝʣʠʠʪʝ ʧʨʝʪʩʪʘʚʫʚʘʘʪ ʧʨʦʮʝʥʪ ʦʜ 
(ʩʫʙ)ʧʦʧʫʣʘʮʠʿʘʪʘ ʢʦʿʘ ʩʝ ʨʘʟʛʣʝʜʫʚʘ, ʦʜʥʦʩʥʦ ʧʦʪʚʨʜʥʦ 
ʦʜʛʦʚʘʨʘ ʥʘ ʜʘʜʝʥ ʤʦʜʘʣʠʪʝʪ 

 

¶ ʇʨʠʤʝʪʝʪʝ ʜʝʢʘ ʥʝʜʦʩʪʘʩʫʚʘ ʨʝʜ 100% ʪʦʘ ʝ ʟʘʪʦʘ ʰʪʦ ʦʚʠʝ 
ʧʨʦʮʝʥʪʠ ʥʝ ʩʝ ʩʦʙʠʨʘʘʪ ʜʦ 100. 
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ʈɽɿʋʃʊɸʊʀ 
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ʇʆɿʅɸʊʆʉʊ ʅɸ ɸɻɽʅʎʀɱɸʊɸ ɿɸ ɽʃɽʂʊʈʆʅʉʂʀ ʂʆʄʋʅʀʂɸʎʀʀ 

 



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 

Ipsos Strategic Puls 14 

ɼʘʣʠ ʩʪʝ ʩʣʫʰʥʘʣʝ ʟʘ ɸʛʝʥʮʠʿʘʪʘ ʟʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ (ɸɽʂ)? 

ɹʘʟʘ: ɺʢʫʧʥʘ ʮʝʣʥʘ ʧʦʧʫʣʘʮʠʿʘ 

 
 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ ɽʪʥʠʯʢʘ ʧʨʠʧʘʜʥʦʩʪ 
ʅʘʩʝʣʝʥʦ 
ʤʝʩʪʦ 

ʉʪʨʘʪʫʤ 

 2
0

0
9

 

2
0
1
0
 
ʤ
ʘ
ʨ
ʪ

 

2
0
1
0
 
ʿ
ʫ
ʣ
ʠ

 

2
0

1
1

 ʩ
ʝ
ʧ
ʪ

 

ʄ
ʘ
ʰ
ʢ
ʠ

 

ɾ
ʝ
ʥ
ʩ
ʢ
ʠ

 

1
6

-2
9

 

3
0

-3
9

 

4
0

-4
9

 

5
0

-5
9

 

6
0
 
ʛ
ʦ
ʜ
ʠ
ʥ
ʠ
 
ʠ
 

ʧ
ʦ
ʚ
ʝ
˃
ʝ

 

ʆ
ʩ
ʥ
ʦ
ʚ
ʥ
ʦ
 
ʠ
 

ʧ
ʦ
ʤ
ʘ
ʣ
ʢ
ʫ

 

ʉ
ʨ
ʝ
ʜ
ʥ
ʦ

 

ɺ
ʠ
ʰ
ʦ
 
ʠ
 

ʚ
ʠ
ʩ
ʦ
ʢ
ʦ

 

ɺ
ʨ
ʘ
ʙ
ʦ
ʪ
ʝ
ʥ

 

ʋ
ʯ
ʝ
ʥ
ʠ
ʢ
/
 

ʉ
ʪ
ʫ
ʜ
ʝ
ʥ
ʪ

 

ɼ
ʦ
ʤ
ʘ
ʢ
ʠ
ʥ
ʢ
ʘ
/
 

ʇ
ʝ
ʥ
ʟ
ʠ
ʦ
ʥ
ʝ
ʨ

 

ʅ
ʝ
ʚ
ʨ
ʘ
ʙ
ʦ
ʪ
ʝ
ʥ

 

ʄ
ʘ
ʢ
ʝ
ʜ
ʦ
ʥ
ʝ
ʮ

 

ɸ
ʣ
ʙ
ʘ
ʥ
ʝ
ʮ

 

ɼ
ʨ
ʫ
ʛ
ʦ

 

ʋ
ʨ
ʙ
ʘ
ʥ

 

ʈ
ʫ
ʨ
ʘ
ʣ

 

ʉ
ʢ
ʦ
ʧ
ʿ
ʝ

 

ʉ
ʝ
ʚ
ʝ
ʨ
ʦ
ʟ
ʘ
ʧ
ʘ
ʜ
 

ʠ
 
ʂ
ʫ
ʤ
ʘ
ʥ
ʦ
ʚ
ʦ

 

ɱ
ʫ
ʛ
ʦ
ʟ
ʘ
ʧ
ʘ
ʜ

 

ʀ
ʩ
ʪ
ʦ
ʢ
 
ʠ
 

ʎ
ʝ
ʥ
ʪ
ʘ
ʨ

 

N 1138 1079 1127 1164 580 584 332 222 216 166 228 492 527 145 413 166 323 262 783 262 118 733 431 327 285 247 305 

sig     0.00 0.01 0.00 0.00 0.00 0.00 0.02 

ɼʘ 27.8 32.7 36.0 42.7 48 37 43 51 43 43 33 24 53 71 52 42 30 44 50 28 27 48 34 49 37 40 43 

ʅʝ 71.8 66.7 63.8 57.3 52 63 57 49 57 57 67 76 47 29 48 58 70 56 50 72 73 52 66 51 63 60 57 

ʊʦʪʘʣ 100% 

 
 
 

43%

36%

33%

28%

ɼʘ 2011 ʩʝʧʪ.

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009
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ʂʦʿʘ ʝ ʬʫʥʢʮʠʿʘʪʘ/ ʫʣʦʛʘʪʘ ʥʘ ɸɽʂ? 

ʇʦʚʝ˃ʝ ʦʜʛʦʚʦʨʠ; ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʩʣʫʰʥʘʣʘ ʟʘ ɸɽʂ (43% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
ɽʪʥʠʯʢʘ 
ʧʨʠʧʘʜʥʦʩʪ 

ʅʘʩʝʣʝʥʦ 
ʤʝʩʪʦ 

ʉʪʨʘʪʫʤ 

 2
0

0
9

 

2
0
1
0
 
ʤ
ʘ
ʨ
ʪ

 

2
0
1
0
 
ʿ
ʫ
ʣ
ʠ

 

2
0

1
1

 ʩ
ʝ
ʧ
ʪ

. 

ʄ
ʘ
ʰ
ʢ
ʠ

 

ɾ
ʝ
ʥ
ʩ
ʢ
ʠ

 

1
6

-2
9

 

3
0

-3
9

 

4
0

-4
9

 

5
0

-5
9

 

6
0
 
ʛ
ʦ
ʜ
ʠ
ʥ
ʠ
 
ʠ
 

ʧ
ʦ
ʚ
ʝ
˃
ʝ

 

ʆ
ʩ
ʥ
ʦ
ʚ
ʥ
ʦ
 
ʠ
 

ʧ
ʦ
ʤ
ʘ
ʣ
ʢ
ʫ

 

ʉ
ʨ
ʝ
ʜ
ʥ
ʦ

 

ɺ
ʠ
ʰ
ʦ
 
ʠ
 

ʚ
ʠ
ʩ
ʦ
ʢ
ʦ

 

ɺ
ʨ
ʘ
ʙ
ʦ
ʪ
ʝ
ʥ

 

ʋ
ʯ
ʝ
ʥ
ʠ
ʢ
/
 

ʉ
ʪ
ʫ
ʜ
ʝ
ʥ
ʪ

 

ɼ
ʦ
ʤ
ʘ
ʢ
ʠ
ʥ
ʢ
ʘ
/
 

ʇ
ʝ
ʥ
ʟ
ʠ
ʦ
ʥ
ʝ
ʨ

 

ʅ
ʝ
ʚ
ʨ
ʘ
ʙ
ʦ
ʪ
ʝ
ʥ

 

ʄ
ʘ
ʢ
ʝ
ʜ
ʦ
ʥ
ʝ
ʮ

 

ɸ
ʣ
ʙ
ʘ
ʥ
ʝ
ʮ

 

ɼ
ʨ
ʫ
ʛ
ʦ

 

ʋ
ʨ
ʙ
ʘ
ʥ

 

ʈ
ʫ
ʨ
ʘ
ʣ

 

ʉ
ʢ
ʦ
ʧ
ʿ
ʝ

 

ʉ
ʝ
ʚ
ʝ
ʨ
ʦ
ʟ
ʘ
ʧ
ʘ
ʜ
 

ʠ
 
ʂ
ʫ
ʤ
ʘ
ʥ
ʦ
ʚ
ʦ

 

ɱ
ʫ
ʛ
ʦ
ʟ
ʘ
ʧ
ʘ
ʜ

 

ʀ
ʩ
ʪ
ʦ
ʢ
 
ʠ
 

ʎ
ʝ
ʥ
ʪ
ʘ
ʨ

 

N 317 353 406 497 281 216 
14
4 

11
2 

93 71 76 117 277 103 215 70 98 114 391 75 32 350 147 160 105 99 132 

ʈʝʛʫʣʘʪʦʨʥʦ ʪʝʣʦ ʥʘ 
ʧʘʟʘʨʦʪ ʟʘ ʝʣʝʢʪʨʦʥʩʢʠ 
ʢʦʤʫʥʠʢʘʮʠʠ 

46.4 49.0 36.4 37.5 40 35 40 40 42 34 27 20 39 55 45 38 26 32 41 24 27 37 39 41 32 41 35 

ɱʘʚʝʥ ʩʝʨʚʠʩ ʥʘ ʛʨʘʺʘʥʠʪʝ 32.1 39.7 47.3 39.8 39 41 37 42 40 40 41 52 37 34 35 37 46 45 35 63 37 38 43 28 58 32 46 

ɼʨʫʛʦ 03.7 03.7 07.4 04.3 03 05 07 01 05 06 02 04 05 03 04 11 03 02 04 06 03 05 03 04 06  07 

ʅɿ/ɹʆ 18.1 08.3 12.7 18.8 18 19 16 18 14 20 31 25 19 11 17 14 25 20 20 06 33 20 15 27 04 28 14 

38%

40%

4%

19%

36%

47%

7%

13%

49%

40%

4%

8%

46%

32%

4%

18%

ʈʝʛʫʣʘʪʦʨʥʦ ʪʝʣʦ ʥʘ ʧʘʟʘʨʦʪ ʟʘ 
ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ

ɱʘʚʝʥ ʩʝʨʚʠʩ ʥʘ ʛʨʘʺʘʥʠʪʝ

ɼʨʫʛʦ

ʅɿ/ɹʆ

2011 ʩʝʧʪʝʤʚʨʠ

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009
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ɼʘʣʠ, ʩʧʦʨʝʜ ɺʘʰʝʪʦ ʤʠʩʣʝˁʝ, ɸʛʝʥʮʠʿʘʪʘ ʟʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʧʨʠʜʦʥʝʩʫʚʘ ʚʦ ʧʨʦʮʝʩʦʪ ʥʘ 
ʣʠʙʝʨʘʣʠʟʘʮʠʿʘ ʠ ʨʘʟʚʦʿ ʥʘ ʤʘʢʝʜʦʥʩʢʠʦʪ ʧʘʟʘʨ ʟʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʩʣʫʰʥʘʣʘ ʟʘ ɸɽʂ (43% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 
 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
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ʤʝʩʪʦ 

ʉʪʨʘʪʫʤ 
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N 317 353 406 497 281 216 144 112 93 71 76 117 277 103 215 70 98 114 391 75 32 350 147 160 105 99 132 

sig     0.15 0.13 0.67 0.13 0.33 0.14 0.00 

ɼʘ, ʧʨʠʜʦʥʝʩʫʚʘ 70.2 80.4 84.8 79.9 80 80 84 70 86 80 80 78 82 76 78 85 74 86 81 79 68 78 84 71 82 86 84 

ʅʝ, ʥʝ ʧʨʠʜʦʥʝʩʫʚʘ 9.4 10.6 7.2 12.2 14 10 10 19 11 11 09 14 11 14 15 12 14 06 11 17 18 12 12 13 13 10 12 

ʅɿ/ɹʆ 20.4 9 8.1 07.9 06 10 07 11 03 08 11 08 07 10 08 03 11 08 08 04 14 09 04 16 05 04 04 

ʊʦʪʘʣ 100% 
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11%
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70%

9%

20%

ɼʘ,  ʧʨʠʜʦʥʝʩʫ
ʚʘ

ʅʝ, ʥʝ 
ʧʨʠʜʦʥʝʩʫʚʘ

ʅɿ/ɹʆ

2011 ʩʝʧʪʝʤʚʨʠ

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 

Ipsos Strategic Puls 17 

ɼʘʣʠ ʩʪʝ ʠʥʬʦʨʤʠʨʘʥʠ ʜʝʢʘ ʝʜʥʘ ʦʜ ʟʘʜʘʯʠʪʝ ʥʘ ɸʛʝʥʮʠʿʘʪʘ ʟʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʝ ʜʘ ʛʠ ʪhʠʪʠ ʚʘʠhʪʝ 
ʧʨʘʚʘ ʢʘʢʦ  ʢʨʘʿʥʠ ʢʦʨʠʩʥʠʮʠ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʩʢʠ ʫʩʣʫʛʠ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʩʣʫʰʥʘʣʘ ʟʘ ɸɽʂ (43% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 
 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ ɽʪʥʠʯʢʘ ʧʨʠʧʘʜʥʦʩʪ ʅʘʩʝʣʝʥʦ ʤʝʩʪʦ ʉʪʨʘʪʫʤ 
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N 497 281 216 144 112 93 71 76 117 277 103 215 70 98 114 391 75 32 350 147 160 105 99 132 

sig  0.49 0.59 0.35 0.09 0.31 0.70 0.99 

ɼʘ 63.6 65 62 65 58 62 67 68 60 63 69 67 61 68 54 65 56 59 64 62 63 64 64 64 

ʅʝ 36.4 35 38 35 42 38 33 32 40 37 31 33 39 32 46 35 44 41 36 38 37 36 36 36 

ʊʦʪʘʣ 100% 

 
 

ɼʘ
64%

ʅʝ 
36%



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 

Ipsos Strategic Puls 18 

ɿʘʧʦʟʥʘʝʥʠ ʣʠ ʩʪʝ ʟʘ ʪhʦ ʩʣʫʞʠ ʙʝʩʧʣʘʪʥʠʦʪ ʪʝʣʝʬʦʥʩʢʠ ʙʨʦʿ 190? 

ɹʘʟʘ: ɺʢʫʧʥʘ ʮʝʣʥʘ ʧʦʧʫʣʘʮʠʿʘ 

 
 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ ɽʪʥʠʯʢʘ ʧʨʠʧʘʜʥʦʩʪ ʅʘʩʝʣʝʥʦ ʤʝʩʪʦ ʉʪʨʘʪʫʤ 
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N 1164 580 584 332 222 216 166 228 492 527 145 413 166 323 262 783 262 118 733 431 327 285 247 305 

sig  0.23 0.00 0.00 0.01 0.00 0.01 0.00 

ʅʝ 86.4 85 88 85 88 84 87 90 91 83 81 85 83 91 86 85 86 97 85 89 89 83 91 84 

ɼʘ, ʪʦʘ ʝ ʢʦʥʪʘʢʪ ʮʝʥʪʘʨ ʚʦ ɸɽʂ 11.2 13 10 13 11 14 12 05 07 14 16 13 15 05 12 12 12 00 12 10 08 15 09 13 

ɼʨʫʛʦ 02.4 03 02 02 01 03 01 06 02 03 03 02 02 04 02 03 02 02 03 01 03 02  04 

ʊʦʪʘʣ 100% 

ʅʝ
86%

ɼʘ, ʪʦʘ ʝ ʢʦʥʪʘʢʪ 
ʮʝʥʪʘʨ ʚʦ ɸɽʂ

11%

ɼʨʫʛʦ
3%



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 

Ipsos Strategic Puls 19 

ɼʘʣʠ ʛʠ ʯʠʪʘʪʝ ʜʦʛʦʚʦʨʠʪʝ ʪhʦ ʛʠ ʧʦʪʧʠʫhʚʘʪʝ ʩʦ ʜʘʚʘʪʝʣʠʪʝ ʥʘ  ʝʣʝʢʪʨʦʥʩʢʠ ʫʩʣʫʛʠ? 

ɹʘʟʘ: ɺʢʫʧʥʘ ʮʝʣʥʘ ʧʦʧʫʣʘʮʠʿʘ 

 
 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ ɽʪʥʠʯʢʘ ʧʨʠʧʘʜʥʦʩʪ ʅʘʩʝʣʝʥʦ ʤʝʩʪʦ ʉʪʨʘʪʫʤ 
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N 1164 580 584 332 222 216 166 228 492 527 145 413 166 323 262 783 262 118 733 431 327 285 247 305 

sig  0.44 0.00 0.00 0.00 0.71 0.03 0.00 

ɼʘ 61.4 63 60 71 69 63 56 43 45 72 77 71 72 48 56 62 62 58 64 57 68 60 65 52 

ʅʝ 38.6 37 40 29 31 37 44 57 55 28 23 29 28 52 44 38 38 42 36 43 32 40 35 48 

ʊʦʪʘʣ 100% 

ɼʘ
61%

ʅʝ
39%



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 

Ipsos Strategic Puls 20 

ɼʘʣʠ ʚʠ ʝ ʨʘʟʙʠʨʣʠʚʘ ʠ ʿʘʩʥʘ ʥʠʚʥʘʪʘ ʩʦʜʨʞʠʥʘ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʛʠ ʯʠʪʘ ʜʦʛʦʚʦʨʠʪʝ (61% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 
 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ ɽʪʥʠʯʢʘ ʧʨʠʧʘʜʥʦʩʪ ʅʘʩʝʣʝʥʦ ʤʝʩʪʦ ʉʪʨʘʪʫʤ 
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N 715 363 353 235 154 135 94 97 223 381 111 293 119 156 147 484 163 69 468 247 223 172 161 159 

sig  0.39 0.17 0.18 0.08 0.00 0.30 0.01 

ɼʘ, ʧʦʪʧʦʣʥʦ ʤʠ ʝ ʿʘʩʥʘ 51.7 53 50 52 58 55 46 40 45 54 57 56 48 43 55 57 38 45 53 49 52 42 61 52 

ɼʝʣʫʤʥʦ ʤʠ ʝ ʿʘʩʥʘ 43.1 43 44 42 37 42 49 53 49 41 38 39 45 50 42 38 55 50 41 47 42 54 33 43 

ɺʦʦʧhʪʦ ʥʝ ʤʠ ʝ ʿʘʩʥʘ 05.2 04 06 06 05 03 04 07 06 05 04 04 08 07 03 04 07 06 06 04 06 04 06 05 

ʊʦʪʘʣ 100% 

ɼʘ, ʧʦʪʧʦʣʥʦ ʤʠ ʝ 
ʿʘʩʥʘ
52%

ɼʝʣʫʤʥʦ ʤʠ ʝ ʿʘʩʥʘ
43%

ɺʦʦʧʰʪʦ ʥʝ ʤʠ ʝ 
ʿʘʩʥʘ
5%



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 

Ipsos Strategic Puls 21 

ʂʦʣʢʫ ʯʝʩʪʦ ʠʤʘʪʝ ʧʨʦʙʣʝʤ ʩʦ ʜʘʚʘʪʝʣʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʫʩʣʫʛʠ (ʬʠʢʩʥʘ, ʤʦʙʠʣʥʘ ʪʝʣʝʬʦʥʠʿʘ, ʠʥʪʝʨʥʝʪ...)? 

ɹʘʟʘ: ɺʢʫʧʥʘ ʮʝʣʥʘ ʧʦʧʫʣʘʮʠʿʘ 

 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
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ʧʨʠʧʘʜʥʦʩʪ 
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ʤʝʩʪʦ 

ʉʪʨʘʪʫʤ 
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N 1164 580 584 332 222 216 166 228 492 527 145 413 166 323 262 783 262 118 733 431 327 285 247 305 

sig  0.62 0.62 0.00 0.02 0.64 0.00 0.00 

ʉʢʦʨʦ ʩʝʢʦʿ ʜʝʥ 03.0 03 03 02 04 04 03 02 02 03 04 04 02 02 04 03 03 01 02 05 02 05 04 01 

ʅʝʢʦʣʢʫ ʧʘʪʠ ʥʝʜʝʣʥʦ 03.0 02 04 03 03 02 02 04 03 04 01 02 04 03 04 02 05 02 03 03 02 04 06 01 

ɽʜʥʘh ʥʝʜʝʣʥʦ 01.7 02 01 02 02 03 02 01 01 02 01 01 03 01 02 01 02 05 02 02 02 01 02 01 

ʅʝʢʦʣʢʫ ʧʘʪʠ ʤʝʩʝʯʥʦ 07.6 08 07 09 09 06 08 05 05 09 11 10 04 06 09 07 09 05 08 08 10 07 07 05 

ɽʜʥʘh ʤʝʩʝʯʥʦ 06.2 06 06 08 05 07 05 04 03 08 12 07 09 05 05 07 05 04 08 03 07 05 09 05 

ʅʝʢʦʣʢʫ ʧʘʪʠ ʛʦʜʠʥhʦ 18.5 18 19 21 21 19 17 13 15 19 26 20 29 14 15 19 17 18 22 13 20 17 24 14 

ɽʜʥʘh ʛʦʜʠʰʥʦ 00.2 00 00  00   01 00 00 00 00   00 00 00  00 00    01 

ʅʝʤʘʤ ʧʨʦʙʣʝʤ ʩʦ ʜʘʚʘʪʝʣʦʪ ʥʘ 
ʝʣʝʢʪʨʦʥʩʢʠ ʫʩʣʫʛʠ 

59.2 59 59 53 54 58 64 70 69 54 44 56 51 68 59 59 56 64 55 66 56 59 47 72 

ʅɿ/ɹʆ 00.6 00 01 00 01 01  00 01 00 01 01  00 01 00 02  00 01  02   

ʊʦʪʘʣ 100% 

3%

3%

2%

8%

6%

19%

59%

0%

1%

ʉʢʦʨʦ ʩʝʢʦʿ ʜʝʥ

ʅʝʢʦʣʢʫ ʧʘʪʠ ʥʝʜʝʣʥʦ

ɽʜʥʘʰ ʥʝʜʝʣʥʦ

ʅʝʢʦʣʢʫ ʧʘʪʠ ʤʝʩʝʯʥʦ

ɽʜʥʘʰ ʤʝʩʝʯʥʦ

ʅʝʢʦʣʢʫ ʧʘʪʠ ʛʦʜʠʰʥʦ

ʅʝʤʘʤ ʧʨʦʙʣʝʤ ʩʦ 
ʜʘʚʘʪʝʣʦʪ ʥʘ é

ɽʜʥʘʰ ʛʦʜʠʰʥʦ

ʅɿ/ɹʆ



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 

Ipsos Strategic Puls 22 

ɼʘʣʠ ʥʝʢʦʛʘ hʩʪʝ ʧʦʜʥʝʣʝ ʧʨʠʛʦʚʦʨ ʜʦ ʚʘʠhʦʪ ʜʘʚʘʪʝʣ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʫʩʣʫʛʠ? 

ɹʘʟʘ: ɺʢʫʧʥʘ ʮʝʣʥʘ ʧʦʧʫʣʘʮʠʿʘ 

 
 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ ɽʪʥʠʯʢʘ ʧʨʠʧʘʜʥʦʩʪ ʅʘʩʝʣʝʥʦ ʤʝʩʪʦ ʉʪʨʘʪʫʤ 
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N 1164 580 584 332 222 216 166 228 492 527 145 413 166 323 262 783 262 118 733 431 327 285 247 305 

sig  0.02 0.39 0.00 0.16 0.00 0.00 0.00 

ɼʘ 17.0 20 14 18 19 18 14 14 12 18 28 19 20 14 16 15 25 12 20 12 25 18 18 07 

ʅʝ 83.0 80 86 82 81 82 86 86 88 82 72 81 80 86 84 85 75 88 80 88 75 82 82 93 

ʊʦʪʘʣ 100% 

ɼʘ
17%

ʅʝ
83%



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 

Ipsos Strategic Puls 23 

ɼʘʣʠ ʩʪʝ ʟʘʜʦʚʦʣʥʠ ʠʣʠ ʥʝ ʩʪʝ ʟʘʜʦʚʦʣʥʠ ʦʜ  ʦʜʛʦʚʦʨʦʪ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʧʦʜʥʝʣʘ ʧʨʠʛʦʚʦʨ (17% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 
 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ ɽʪʥʠʯʢʘ ʧʨʠʧʘʜʥʦʩʪ ʅʘʩʝʣʝʥʦ ʤʝʩʪʦ ʉʪʨʘʪʫʤ 
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N 198 114 85 61 43 40 23 32 60 97 40 80 33 45 41 118 65 15 145 53 82 52 45 20 

sig  0.48 1.00 0.09 0.91 0.24 0.00 0.40 

ʄʥʦʛʫ ʟʘʜʦʚʦʣʝʥ 20.5 16 26 22 19 19 28 16 36 12 17 18 18 20 27 19 27 03 14 38 12 27 31 12 

ɼʦʥʝʢʘʜʝ ʟʘʜʦʚʦʣʝʥ 34.6 38 30 30 41 41 27 32 27 40 34 37 30 33 35 32 39 39 33 40 38 35 28 35 

ɼʦʥʝʢʘʜʝ ʥʝʟʘʜʦʚʦʣʝʥ 15.1 16 14 17 10 17 14 17 15 16 13 17 20 18 03 11 18 32 19 03 15 20 10 17 

ɺʦʦʧhʪʦ ʥʝʟʘʜʦʚʦʣʝʥ 29.2 30 28 29 30 23 32 36 23 31 35 27 31 29 33 37 16 26 34 16 34 17 31 36 

ʅɿ/ɹʆ 00.6  01 02      01     03 01    02 01    

ʊʦʪʘʣ 100% 

ʄʥʦʛʫ 
ʟʘʜʦʚʦʣʝʥ

20%

ɼʦʥʝʢʘʜʝ 
ʟʘʜʦʚʦʣʝʥ

35%

ɼʦʥʝʢʘʜʝ 
ʥʝʟʘʜʦʚʦʣʝʥ

15%

ɺʦʦʧʰʪʦ 
ʥʝʟʘʜʦʚʦʣʝʥ

29%

ʅɿ/ɹʆ
1%



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 

Ipsos Strategic Puls 24 

ɼʘʣʠ  ʥʝʢʦʛʘ hʩʪʝ ʧʦʜʥʝʣʝ ʧʨʠʛʦʚʦʨ ʜʦ ɸʛʝʥʮʠʿʘʪʘ ʟʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ? 

ɹʘʟʘ: ɺʢʫʧʥʘ ʮʝʣʥʘ ʧʦʧʫʣʘʮʠʿʘ 

 
 
 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ ɽʪʥʠʯʢʘ ʧʨʠʧʘʜʥʦʩʪ ʅʘʩʝʣʝʥʦ ʤʝʩʪʦ ʉʪʨʘʪʫʤ 
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N 497 281 216 144 112 93 71 76 117 277 103 215 70 98 114 391 75 32 350 147 160 105 99 132 

sig  0.64 0.92 0.23 0.58 0.75 0.42 0.32 

ɼʘ 04.9 04 05 04 06 03 07 06 08 04 03 06 02 06 03 04 09 05 04 06 03 07 08 02 

ʅʝ 95.1 96 95 96 94 97 93 94 92 96 97 94 98 94 97 96 91 95 96 94 97 93 92 98 

Total 100% 

 
 
 

ɼʘ
5%

ʅʝ
95%



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 
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ɼʦʢʦʣʢʫ ʥʘ ʠʥʪʝʨʥʝʪ (WEB) ʩʪʨʘʥʘʪʘ ʥʘ ɸɽʂ ʠʤʘʪʝ ʧʨʠʩʪʘʧ ʜʦ ʠʥʬʦʨʤʘʪʠʚʥʘ ʧʨʝʩʤʝʪʢʘ ʥʘ ʪʨʦʰʦʮʠʪʝ 
(ʢʘʣʢʫʣʘʪʦʨ) ʟʘ ʠʟʙʨʘʥʠʪʝ ʫʩʣʫʛʠ (ʠʥʪʝʨʥʝʪ, ʤʦʙʠʣʥʘ ʪʝʣʝʬʦʥʠʿʘ ʠʣʠ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʠʿʘ) ʚʦ ʢʦʣʢʘʚʘ ʤʝʨʢʘ 

ʩʤʝʪʘʪʝ ʜʝʢʘ ʪʦʘ ʝ˃ ʚʠ ʧʦʤʦʛʥʝ ʟʘ ʧʦʣʝʩʥʦ ʠʟʙʠʨʘˁʝ ʥʘ ʢʦʨʠʩʥʠʯʢʠ ʧʘʢʝʪʠ? 

ɹʘʟʘ: ɺʢʫʧʥʘ ʮʝʣʥʘ ʧʦʧʫʣʘʮʠʿʘ 

 
 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
ɽʪʥʠʯʢʘ 
ʧʨʠʧʘʜʥʦʩʪ 

ʅʘʩʝʣʝʥʦ 
ʤʝʩʪʦ 

ʉʪʨʘʪʫʤ 
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N 1164 580 584 332 222 216 166 228 492 527 145 413 166 323 262 783 262 118 733 431 327 285 247 305 

sig  0.46 0.00 0.00 0.00 0.00 0.00 0.00 

ʅʝ, ʥʝʤʘ ʜʘ ʤʠ ʧʦʤʦʛʥʝ 20.6 20 21 14 15 13 26 39 27 16 13 17 10 32 19 22 17 22 19 24 15 24 20 24 

ʅʠʪʫ ˃ʝ ʤʠ ʧʦʤʦʛʥʝ, ʥʠʪʫ ʥʝʤʘ ʜʘ 
ʤʠ ʧʦʤʦʛʥʝ 

25.3 25 25 24 25 29 27 23 29 24 15 27 21 25 26 23 32 24 22 30 16 26 28 32 

ɼʘ, ˃ʝ ʤʠ ʧʦʤʦʛʥʝ 48.0 49 47 60 50 51 42 30 34 55 68 50 69 36 47 51 38 47 55 35 63 41 46 41 

ʅɿ/ɹʆ 06.1 05 07 03 10 07 05 08 09 04 04 06  08 08 04 13 08 04 11 06 09 06 03 

ʊʦʪʘʣ 100% 

ʅʝ, ʥʝʤʘ ʜʘ 
ʤʠ ʧʦʤʦʛʥʝ

21%

ʅʠʪʫ ˃ʝ ʤʠ 
ʧʦʤʦʛʥʝ, ʥʠʪʫ 
ʥʝʤʘ ʜʘ ʤʠ 
ʧʦʤʦʛʥʝ

25%

ɼʘ, ˃ʝ ʤʠ 
ʧʦʤʦʛʥʝ

48%

ʅɿ/ɹʆ
6%
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ʌʀʂʉʅɸ ʊɽʃɽʌʆʅʀɱɸ 
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ɼʘʣʠ ʚʦ ʤʦʤʝʥʪʦʚ ʚʦ ɺʘʝhʪʦ ʜʦʤʘʠ˃ʥʩʪʚʦ ʧʦʩʝʜʫʚʘʪʝ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʩʢʘ ʣʠʥʠʿʘ? 

ɹʘʟʘ: ɺʢʫʧʥʘ ʮʝʣʥʘ ʧʦʧʫʣʘʮʠʿʘ 

 
 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ ɽʪʥʠʯʢʘ ʧʨʠʧʘʜʥʦʩʪ ʅʘʩʝʣʝʥʦ ʤʝʩʪʦ ʉʪʨʘʪʫʤ 
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N 1138 1079 1127 1164 580 584 332 222 216 166 228 492 527 145 413 166 323 262 783 262 118 733 431 327 285 247 305 

sig     0.26 0.00 0.00 0.00 0.00 0.00 0.00 

ɼʘ 69.1 67.4 68.4 67.1 66 69 59 61 70 66 83 64 66 81 71 55 74 59 70 58 69 71 61 69 67 76 58 

ʅʝ 30.9 32.6 31.6 32.9 34 31 41 39 30 34 17 36 34 19 29 45 26 41 30 42 31 29 39 31 33 24 42 

ʊʦʪʘʣ  100% 

67%

68%

67%

69%

ɼʘ

2011 ʩʝʧʪʝʤʚʨʠ

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009
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ʂʦʿʘ ʝ ʧʨʠʯʠʥʘʪʘ ʟʘʨʘʜʠ ʢʦʿʘ ʥʝ ʧʦʩʝʜʫʚʘʪʝ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʩʢʘ ʣʠʥʠʿʘ ʚʦ ʜʦʤʘʠ˃ʥʩʪʚʦʪʦ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʥʝ ʧʦʩʝʜʫʚʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʩʢʘ ʣʠʥʠʿʘ (33% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 
 
 

 
 
  

23%

40%

6%

1%

20%

5%

35%

43%

8%

2%

3%

1%

43%

29%

13%

1%

4%

4%

35%

32%

11%

7%

7%

4%

ʇʦʩʝʜʫʚʘʚʤʝ, ʥʦ ʥʝ ʠʩʢʣʫʯʠʿʘ 
ʟʘʪʦʘ ʰʪʦ ʥʝ ʙʝʚʤʝ ʚʦ ʤʦʞʥʦʩʪ 
ʜʘ ʿʘ ʧʣʘʪʠʤʝ ʩʤʝʪʢʘʪʘ

ʇʦʩʝʜʫʚʘʚʤʝ, ʥʦ ʿʘ ʠʩʢʣʫʯʠʚʤʝ 
ʦʪʢʘʢʦ ʟʘʧʦʯʥʘʚʤʝ ʜʘ ʢʦʨʠʩʪʠʤʝ 

ʤʦʙʠʣʥʠ ʪʝʣʝʬʦʥʠ

ʅʝʤʘʤʝ ʧʦʪʨʝʙʘ ʦʜ ʪʝʣʝʬʦʥ (ʅʝ 
ʧʦʩʝʜʫʚʘʤʝ ʥʠʪʫ ʬʠʢʩʝʥ ʥʠʪʫ 

ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ)

ʅʝʤʘ ʪʝʭʥʠʯʢʠ ʤʦʞʥʦʩʪʠ ʟʘ 
ʧʦʩʪʘʚʫʚʘˁʝ ʥʘ ʬʠʢʩʥʘ 
ʪʝʣʝʬʦʥʩʢʘ ʣʠʥʠʿʘ

ʅʝ ʧʦʩʝʜʫʚʘʤʝ ʧʦʨʘʜʠ ʚʠʩʦʢʠʪʝ 
ʮʝʥʠ ʥʘ ʧʨʝʪʧʣʘʪʘ/ ʨʘʟʛʦʚʦʨ  

ʅʝʤʘʤʝ ʧʦʪʨʝʙʘ ʦʜ ʬʠʢʩʝʥ 
ʪʝʣʝʬʦʥ 

2011 ʩʝʧʪ.

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009
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ʂʦʿʘ ʝ ʧʨʠʯʠʥʘʪʘ ʟʘʨʘʜʠ ʢʦʿʘ ʥʝ ʧʦʩʝʜʫʚʘʪʝ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʩʢʘ ʣʠʥʠʿʘ ʚʦ ʜʦʤʘ˃ʠʥʩʪʚʦʪʦ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʥʝ ʧʦʩʝʜʫʚʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʩʢʘ ʣʠʥʠʿʘ (33% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 
 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
ɽʪʥʠʯʢʘ 
ʧʨʠʧʘʜʥʦʩʪ 
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N 351 351 356 384 200 184 138 86 66 56 38 175 181 27 119 74 82 108 236 110 37 216 168 103 95 58 128 

sig     0.27 0.25 0.66 0.03 0.05 0.99 0.00 

ʇʦʩʝʜʫʚʘʚʤʝ, ʥʦ ʥʝ ʠʩʢʣʫʯʠʿʘ ʟʘʪʦʘ ʰʪʦ ʥʝ 
ʙʝʚʤʝ ʚʦ ʤʦʞʥʦʩʪ ʜʘ ʿʘ ʧʣʘʪʠʤʝ ʩʤʝʪʢʘʪʘ 

34.8 42.9 35.0 23.2 23 23 12 23 25 41 35 30 17 19 21 05 32 31 24 19 30 23 24 14 18 37 28 

ʇʦʩʝʜʫʚʘʚʤʝ, ʥʦ ʿʘ ʠʩʢʣʫʯʠʚʤʝ ʦʪʢʘʢʦ ʟʘʧʦʯʥʘʚʤʝ 
ʜʘ ʢʦʨʠʩʪʠʤʝ ʤʦʙʠʣʥʠ ʪʝʣʝʬʦʥʠ 

31.6 29.1 43.1 39.9 37 43 53 36 41 30 18 34 44 48 42 53 32 35 42 38 35 40 40 50 34 37 37 

ʅʝʤʘʤʝ ʧʦʪʨʝʙʘ ʦʜ ʪʝʣʝʬʦʥ (ʅʝ ʧʦʩʝʜʫʚʘʤʝ 
ʥʠʪʫ ʬʠʢʩʝʥ ʥʠʪʫ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ) 

11.2 13.2 08.1 06.1 04 08 06 07 03 03 12 06 07 04  11 10 07 03 13 05 07 05 07 16 03  

ʅʝʤʘ ʪʝʭʥʠʯʢʠ ʤʦʞʥʦʩʪʠ ʟʘ ʧʦʩʪʘʚʫʚʘˁʝ ʥʘ 
ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʩʢʘ ʣʠʥʠʿʘ 

07.3 01.1 02.4 01.0 01 01 01 00  03  01 01 04 01  01 02 01 02  00 02 00 02 02  

ʅʝ ʧʦʩʝʜʫʚʘʤʝ ʧʦʨʘʜʠ ʚʠʩʦʢʠʪʝ ʮʝʥʠ ʥʘ 
ʧʨʝʪʧʣʘʪʘ/ ʨʘʟʛʦʚʦʨ   

07.1 04.4 02.9 20.2 24 17 18 18 19 22 31 21 21 10 26 19 20 15 24 13 18 20 21 15 18 18 27 

ʅʝʤʘʤʝ ʧʦʪʨʝʙʘ ʦʜ ʬʠʢʩʝʥ ʪʝʣʝʬʦʥ  04.4 04.1 01.4 05.2 05 06 05 09 06 02 01 06 05 01 05 06 04 06 03 08 08 06 04 07 04 01 06 

ɼʨʫʛʦ 03.6 05.2 07.0 02.5 04 01 03 04 02 01   03 13 03 06 01 01 04 01  03 02 05 03  02 

ʅɿ/ɹʆ    01.9 03 01 02 02 04  03 02 02  02  01 04 00 05 03 01 03 01 05 02  

Total 100% 
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ɼʘʣʠ ʠʤʘʪʝ ʥʘʤʝʨʘ ʜʘ ʩʪʘʥʝʪʝ ʢʦʨʠʩʥʠʢ ʥʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʠʿʘ ʚʦ ʥʘʨʝʜʥʠʚʝ 6 ʤʝʩʝʮʠ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʥʝ ʧʦʩʝʜʫʚʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʩʢʘ ʣʠʥʠʿʘ (33% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
ɽʪʥʠʯʢʘ 
ʧʨʠʧʘʜʥʦʩʪ 
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N 351 351 356 384 200 184 138 86 66 56 38 175 181 27 119 74 82 108 236 110 37 216 168 103 95 58 128 

sig     0.29 0.97 1.00 0.77 0.80 0.94 0.17 

ɼʘ 10.8 06.3 08.3 007.6 010 005 008 004 013 009  007 007 012 007 009 004 011 006 010 012 008 007 013 010 005 003 

ʅʝ 87.0 89.3 88.5 091.1 088 094 090 096 083 091 100 093 090 088 091 089 096 088 092 090 085 091 091 084 090 095 096 

ʅɿ/ɹʆ 02.2 04.5 03.2 001.3 002 000 002  003    003  002 002  001 002  003 001 002 003   001 

ʊʦʪʘʣ 100% 

8%

91%

8%

89%

6%

89%

11%

87%

ɼʘ

ʅʝ

2011 ʩʝʧʪ.

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009
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ɿʘʜʦʚʦʣʩʪʚʦ ʦʜ ʂɺɸʃʀʊɽʊʆʊ ʥʘ ʛʦʚʦʨʥʠʪʝ ʫʩʣʫʛʠ ʧʦʥʫʜʝʥʠ ʦʜ ʦʧʝʨʘʪʦʨʦʪ ʥʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʠʿʘ 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʧʦʩʝʜʫʚʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʩʢʘ ʣʠʥʠʿʘ (67% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 
 

 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
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N 787 727 771 780 380 401 194 137 150 110 189 317 346 118 295 92 241 153 547 152 81 517 263 225 190 189 177 

ɺʦʦʧʰʪʦ ʥʝʟʘʜʦʚʦʣʝʥ 08.4 05.6 07.3 03.3 05 02 02 04 03 03 04 03 03 03 03  04 04 03 03 06 04 02 04 04 03 03 

ɼʦʥʝʢʘʜʝ ʥʝʟʘʜʦʚʦʣʝʥ 07.2 07.0 06.8 05.4 05 06 01 05 07 04 09 06 05 06 04 02 08 07 05 05 07 05 06 05 02 07 07 

ʉʫʤ - 15.5 12.7 14.1 08.7 10 08 03 10 09 07 14 09 08 09 07 02 12 11 08 08 13 09 08 09 05 10 10 

ʉʫʤ + 84.5 87.3 85.3 90.7 90 92 95 89 91 92 86 90 92 89 92 98 88 88 91 91 87 90 92 89 94 90 90 

ɼʦʥʝʢʘʜʝ ʟʘʜʦʚʦʣʝʥ 50.6 42.9 40.6 41.2 44 38 42 48 45 36 36 40 41 44 44 46 39 37 38 56 38 38 47 36 54 41 33 

ʄʥʦʛʫ ʟʘʜʦʚʦʣʝʥ 33.8 44.4 44.7 49.5 45 53 53 42 46 56 51 51 50 45 48 52 49 52 53 36 49 52 45 53 40 48 57 

ʅɿ/ɹʆ   00.5 00.6 01 00 01 01  01  00 00 02 01   01 01 00  01  02 00   

ʊʦʪʘʣ 100% 

Mean 3.1 3.3 3.2 3.4 3.3 3.4 3.5 3.3 3.3 3.5 3.3 3.4 3.4 3.3 3.4 3.5 3.3 3.4 3.4 3.2 3.3 3.4 3.3 3.4 3.3 3.4 3.4 

3%

5%

9%

91%

41%

50%

7%

7%

14%

85%

41%

45%

6%

7%

13%

87%

43%

44%

8%

7%

16%

85%

51%

34%

ʚʦʦʧʰʪʦ 
ʥʝʟʘʜʦʚʦʣʝʥ

ʜʦʥʝʢʘʜʝ 
ʥʝʟʘʜʦʚʦʣʝʥ

ʉʫʤ -

ʉʫʤ +

ʜʦʥʝʢʘʜʝ ʟʘʜʦʚʦʣʝʥ

ʤʥʦʛʫ ʟʘʜʦʚʦʣʝʥ

2011 ʩʝʧʪ.

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009
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ɿʘʜʦʚʦʣʩʪʚʦ ʦʜ ʎɽʅʀʊɽ ʥʘ ʫʩʣʫʛʠʪʝ ʧʦʥʫʜʝʥʠ ʦʜ ɺʘʰʠʦʪ ʦʧʝʨʘʪʦʨ ʥʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʠʿʘ 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʧʦʩʝʜʫʚʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʩʢʘ ʣʠʥʠʿʘ (67% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
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N 787 727 771 780 380 401 194 137 150 110 189 317 346 118 295 92 241 153 547 152 81 517 263 225 190 189 177 

ɺʦʦʧʰʪʦ ʥʝʟʘʜʦʚʦʣʝʥ 33.3 26.9 23.9 18.8 21 17 11 19 26 13 23 19 18 22 18 12 20 23 20 13 23 20 17 09 19 25 25 

ɼʦʥʝʢʘʜʝ ʥʝʟʘʜʦʚʦʣʝʥ 16.5 20.3 17.4 18.5 15 21 18 11 19 19 23 22 15 20 13 21 24 18 19 18 16 18 20 19 21 17 17 

ʉʫʤ - 49.8 47.2 41.3 37.3 37 38 30 31 46 32 46 41 33 42 31 33 44 41 39 31 40 37 37 28 39 42 42 

ʉʫʤ + 50.2 52.8 57.2 62.1 62 62 68 69 54 68 54 58 67 58 68 64 56 59 61 69 60 62 63 70 61 58 58 

ɼʦʥʝʢʘʜʝ ʟʘʜʦʚʦʣʝʥ 31.0 34.4 32.8 38.4 41 36 40 46 40 40 29 31 45 40 41 33 34 44 37 46 37 36 44 46 41 31 34 

ʄʥʦʛʫ ʟʘʜʦʚʦʣʝʥ 19.2 18.4 24.5 23.6 21 26 28 23 14 28 25 27 22 18 27 31 22 15 24 22 24 26 19 24 20 27 23 

ʅɿ/ɹʆ   01.5 00.6 01  02     01 00  01 03   01   01  02    

ʊʦʪʘʣ 100% 

Mean 2.4 2.4 2.6 2.7 2.6 2.7 2.9 2.7 2.4 2.8 2.6 2.7 2.7 2.5 2.8 2.9 2.6 2.5 2.7 2.8 2.6 2.7 2.6 2.9 2.6 2.6 2.6 

19%

19%

37%

62%

38%

24%

24%

17%

41%

57%

33%

25%

27%

20%

47%

53%

34%

18%

33%

17%

50%

50%

31%

19%

ʚʦʦʧʰʪʦ 
ʥʝʟʘʜʦʚʦʣʝʥ

ʜʦʥʝʢʘʜʝ 
ʥʝʟʘʜʦʚʦʣʝʥ

ʉʫʤ -

ʉʫʤ +

ʜʦʥʝʢʘʜʝ ʟʘʜʦʚʦʣʝʥ

ʤʥʦʛʫ ʟʘʜʦʚʦʣʝʥ

2011 ʩʝʧʪ.

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009
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ɼʘʣʠ ʥʝʢʦʛʘ hʩʪʝ ʛʦ ʧʨʦʤʝʥʠʣʝ ʦʧʝʨʘʪʦʨʦʪ ʥʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʠʿʘ ʢʦʿ ʩʪʝ ʛʦ ʢʦʨʠʩʪʝʣʝ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʧʦʩʝʜʫʚʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʩʢʘ ʣʠʥʠʿʘ (67% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 
 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ ɽʪʥʠʯʢʘ ʧʨʠʧʘʜʥʦʩʪ ʅʘʩʝʣʝʥʦ ʤʝʩʪʦ ʉʪʨʘʪʫʤ 
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N 787 728 771 780 380 401 194 137 150 110 189 317 346 118 295 92 241 153 547 152 81 517 263 225 190 189 177 

sig     0.98 0.21 0.00 0.01 0.00 0.00 0.05 

ɼʘ 14.6 16.9 21.2 24.4 24 24 24 26 20 32 22 17 28 35 29 31 21 18 29 13 14 30 13 29 17 26 25 

ʅʝ 85.4 83.1 78.8 75.6 76 76 76 74 80 68 78 83 72 65 71 69 79 82 71 87 86 70 87 71 83 74 75 

ʊʦʪʘʣ 100% 

24%

21%

17%

15%

ɼʘ

2011 ʩʝʧʪ.

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009
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ɼʘʣʠ ʛʦ ʟʘʜʨʞʘʚʪʝ ʙʨʦʿʦʪ ʢʦʿ ʛʦ ʠʤʘʚʪʝ ʟʘʝʜʥʦ ʩʦ ʧʨʝʬʠʢʩʦʪ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʛʦ ʩʤʝʥʠʣʘ ʦʧʝʨʘʪʦʨʦʪ ʥʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʠʿʘ (16% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 
 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ ɽʪʥʠʯʢʘ ʧʨʠʧʘʜʥʦʩʪ ʅʘʩʝʣʝʥʦ ʤʝʩʪʦ ʉʪʨʘʪʫʤ 
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N 123 163 191 93 98 47 36 31 36 41 52 97 41 85 29 50 27 160 20 11 156 35 64 33 49 45 

sig    0.32 0.00 0.08 0.16 0.96 0.87 0.30 

ɼʘ 41.5 36.2 45.2 41 49 30 64 34 39 61 37 44 60 43 32 57 44 45 45 49 45 44 39 55 40 52 

ʅʝ 58.5 63.8 54.8 59 51 70 36 66 61 39 63 56 40 57 68 43 56 55 55 51 55 56 61 45 60 48 

ʊʦʪʘʣ 100% 

45%

36%

42%

ɼʘ

2011 ʩʝʧʪʝʤʚʨʠ2010 ʿʫʣʠ2010 ʤʘʨʪ
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ʇʨʠʯʠʥʠ ʟʘ ʧʨʦʤʝʥʘ ʥʘ ʦʧʝʨʘʪʦʨʦʪ ʥʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʠʿʘ 

ʇʦʚʝ˃ʝ ʦʜʛʦʚʦʨʠ; ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʛʦ ʩʤʝʥʠʣʘ ʦʧʝʨʘʪʦʨʦʪ ʥʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʠʿʘ (16% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
ɽʪʥʠʯʢʘ 
ʧʨʠʧʘʜʥʦʩʪ 
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N 115 123 163 191 93 98 47 36 31 36 41 52 97 41 85 29 50 27 160 20 11 156 35 64 33 49 45 

ʂʦʨʠʩʪʝˁʝ ʥʘ ʧʘʢʝʪ ʧʦʥʫʜʘ 016.1 22.3 12.4 26.1 27 25 36 32 26 24 12 18 35 15 23 38 16 41 25 18 58 26 28 35 28 08 31 

ʇʦʜʦʙʨʠ ʮʝʥʠ 083.8 72.6 75.4 66.0 65 67 55 65 70 60 81 76 54 81 67 61 74 55 69 55 42 69 55 52 53 82 78 

ʇʦʢʚʘʣʠʪʝʪʥʠ ʫʩʣʫʛʠ 010.3 10.4 10.5 10.8 13 08 09 11 13 12 10 04 16 07 12 03 15 08 10 21  09 18 12 16 12 04 

ʇʦʛʦʣʝʤʘ ʛʨʠʞʘ ʟʘ ʢʦʨʠʩʥʠʮʠʪʝ 003.4 05.0 01.4 03.1 02 04    06 09 06 02 03 01 02 08 02 03 06  04 01 04 04 05  

ɼʨʫʛʦ 003.5 04.9 05.0 00.8 01 01   03 02   01 02 01  02  01   01  01   02 

26%

66%

11%

3%

12%

75%

11%

1%

22%

73%

10%

5%

16%

84%

10%

3%

ʂʦʨʠʩʪʝˁʝ ʥʘ 
ʧʘʢʝʪ ʧʦʥʫʜʘ

ʇʦʜʦʙʨʠ ʮʝʥʠ

ʇʦʢʚʘʣʠʪʝʪʥʠ 
ʫʩʣʫʛʠ

ʇʦʛʦʣʝʤʘ ʛʨʠʞʘ ʟʘ 
ʢʦʨʠʩʥʠʮʠʪʝ

2011 ʩʝʧʪeʤʚʨʠ

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 

Ipsos Strategic Puls 36 

ɼʘʣʠ ʧʦ ʧʨʦʤʝʥʘ ʥʘ ʦʧʝʨʘʪʦʨʦʪ ʥʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʠʿʘ ɺʘʘhʪʘ ʩʤʝʪʢʘ ʟʘ ʪʝʣʝʬʦʥ ʩʝ ʥʘʤʘʣʠ, ʦʩʪʘʥʘ ʠʩʪʘ ʠʣʠ ʩʝ 
ʟʛʦʣʝʤʠ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʛʦ ʩʤʝʥʠʣʘ ʦʧʝʨʘʪʦʨʦʪ ʥʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʠʿʘ (16% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 
 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ ɽʪʥʠʯʢʘ ʧʨʠʧʘʜʥʦʩʪ ʅʘʩʝʣʝʥʦ ʤʝʩʪʦ ʉʪʨʘʪʫʤ 
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N 115 123 163 191 93 98 47 36 31 36 41 52 97 41 85 29 50 27 160 20 11 156 35 64 33 49 45 

sig     0.04 0.91 0.83 1.00 0.16 0.04 0.03 

ʅʘʤʘʣʫʚʘˁʝ ʥʘ ʩʤʝʪʢʘʪʘ 88.1 85.3 73.0 81.7 90 74 90 87 69 74 84 75 82 88 81 93 81 74 88 35 74 86 62 80 56 94 90 

ʉʤʝʪʢʘʪʘ ʦʩʪʘʥʘ ʠʩʪʘ 07.1 11.4 13.6 15.4 08 23 10 09 21 26 14 21 15 09 17 05 17 18 10 57 17 12 31 17 37 06 08 

ɿʛʦʣʝʤʫʚʘˁʝ ʥʘ ʩʤʝʪʢʘʪʘ 03.1 02.2 12.2 02.6 02 03  04 08  02 03 03 01 02  02 08 01 08 09 02 07 03 08  01 

ʅɿ/ɹʆ 01.7 01.0 01.1 00.3  01   02     02  02   00   00  01    

ʊʦʪʘʣ 100% 

82%

15%

3%

73%

14%

12%

85%

11%

2%

88%

7%

3%

ʅʘʤʘʣʫʚʘˁʝ ʥʘ 
ʩʤʝʪʢʘʪʘ

ʉʤʝʪʢʘʪʘ ʦʩʪʘʥʘ ʠʩʪʘ

ɿʛʦʣʝʤʫʚʘˁʝ ʥʘ 
ʩʤʝʪʢʘʪʘ

2011 ʩʝʧʪʝʤʚʨʠ

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 

Ipsos Strategic Puls 37 

ɼʘʣʠ ʧʦ ʧʨʦʤʝʥʘ ʥʘ ʦʧʝʨʘʪʦʨʦʪ ʥʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʠʿʘ ʟʘʙʝʣʝʞʘʚʪʝ ʥʘʤʘʣʫʚʘʝˁ ʦʜʥʦʩʥʦ ʟʛʦʣʝʤʫʚʘʝˁ ʥʘ 
ʢʚʘʣʠʪʝʪʦʪ ʥʘ ʫʩʣʫʛʘʪʘ, ʠʣʠ ʧʘʢ ʢʚʘʣʠʪʝʪʦʪ ʥʘ ʫʩʣʫʛʘʪʘ ʦʩʪʘʥʘ ʥʘ ʠʩʪʦ ʥʠʚʦ ʢʘʢʦ ʠ ʩʦ ʧʨʝʪʭʦʜʥʠʦʪ ʦʧʝʨʘʪʦʨ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʛʦ ʩʤʝʥʠʣʘ ʦʧʝʨʘʪʦʨʦʪ ʥʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʠʿʘ (16% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
ɽʪʥʠʯʢʘ 
ʧʨʠʧʘʜʥʦʩʪ 
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N 115 123 163 191 93 98 47 36 31 36 41 52 97 41 85 29 50 27 160 20 11 156 35 64 33 49 45 

sig     0.51 0.36 0.05 0.75 1.00 0.82 0.44 

ʅʘʤʘʣʫʚʘˁʝ ʥʘ ʢʚʘʣʠʪʝʪʦʪ ʥʘ 
ʫʩʣʫʛʘʪʘ 

15.2 08.1 17.5 10.8 08 14 07 11 25 08 06 10 05 25 07 19 06 22 12 05 05 09 17 11 03 21 05 

ʂʚʘʣʠʪʝʪʦʪ ʥʘ ʫʩʣʫʛʘʪʘ ʦʩʪʘʥʘ ʠʩʪ 57.1 72.0 65.4 59.3 60 59 62 42 64 52 74 70 55 57 61 51 71 43 59 63 60 61 50 61 59 46 72 

ɿʛʦʣʝʤʫʚʘˁʝ ʥʘ ʢʚʘʣʠʪʝʪʦʪ ʥʘ 
ʫʩʣʫʛʘʪʘ 

24.1 19.6 15.6 29.2 33 26 31 43 11 40 20 18 40 18 31 30 23 35 29 26 35 29 30 28 35 33 22 

ʅɿ/ɹʆ 03.5 00.3 01.4 00.7  01  04    02   02     06   04  04   

ʊʦʪʘʣ 100% 

11%

59%

29%

18%

65%

16%

8%

72%

20%

15%

57%

24%

ʅʘʤʘʣʫʚʘˁʝ ʥʘ 
ʢʚʘʣʠʪʝʪʦʪ ʥʘ 
ʫʩʣʫʛʘʪʘ

ʂʚʘʣʠʪʝʪʦʪ ʥʘ 
ʫʩʣʫʛʘʪʘ ʦʩʪʘʥʘ ʠʩʪ

ɿʛʦʣʝʤʫʚʘˁʝ ʥʘ 
ʢʚʘʣʠʪʝʪʦʪ ʥʘ 
ʫʩʣʫʛʘʪʘ

2011 ʩʝʧʪʝʤʚʨʠ

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 

Ipsos Strategic Puls 38 

ʂʦʣʢʫ ʯʝʩʪʦ ʪʝʣʝʬʦʥʠʨʘʪʝ ʦʜ ʬʠʢʩʝʥ ʥʘ ʬʠʢʩʝʥ ʪʝʣʝʬʦʥ ʚʦ ʚʘʰʝʪʦ ʜʦʤʘ˃ʠʥʩʪʚʦ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʧʦʩʝʜʫʚʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʩʢʘ ʣʠʥʠʿʘ (67% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
ɽʪʥʠʯʢʘ 
ʧʨʠʧʘʜʥʦʩʪ 

ʅʘʩʝʣʝʥʦ 
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N 787 728 771 780 380 401 194 137 150 110 189 317 346 118 295 92 241 153 547 152 81 517 263 225 190 189 177 

sig     0.42 0.28 0.95 0.95 0.88 0.71 0.14 

ʉʝʢʦʛʘʰ ʢʦʛʘ ʠʤʘʤ ʧʦʪʨʝʙʘ 88.4 81.9 83.4 82.5 84 81 77 84 81 87 86 83 83 79 79 85 84 85 84 78 81 81 85 84 83 80 83 

ɺʦ ʧʦʩʝʙʥʠ ʩʣʫʯʘʠ, ʩʘʤʦ 
ʢʦʛʘ ʤʦʨʘʤ 

09.5 16.4 14.5 14.3 12 16 18 10 18 10 13 14 13 18 16 14 14 12 14 16 17 15 12 13 11 20 15 

ʅʠʢʦʛʘ h 02.2 01.8 02.1 02.8 03 02 05 04 01 02 01 03 03 02 04 01 02 03 02 06 02 03 03 03 05 01 02 

ʅɿ/ɹʆ    00.4 00 00  01  01   00 01 01  00  01   01  01 01   

ʊʦʪʘʣ 100% 

83%

14%

3%

83%

15%

2%

82%

16%

2%

88%

10%

2%

ʉʝʢʦʛʘʰ ʢʦʛʘ ʠʤʘʤ 
ʧʦʪʨʝʙʘ

ɺʦ ʧʦʩʝʙʥʠ 
ʩʣʫʯʘʠ, ʩʘʤʦ ʢʦʛʘ 

ʤʦʨʘʤ

ʅʠʢʦʛʘʰ

2011 ʩʝʧʪʝʤʚʨʠ

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 

Ipsos Strategic Puls 39 

ʂʦʣʢʫ ʯʝʩʪʦ ʪʝʣʝʬʦʥʠʨʘʪʝ ʦʜ ʬʠʢʩʝʥ ʥʘ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ ʚʦ ʚʘʰʝʪʦ ʜʦʤʘ˃ʠʥʩʪʚʦ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʧʦʩʝʜʫʚʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʩʢʘ ʣʠʥʠʿʘ (67% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
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N 787 728 771 780 380 401 194 137 150 110 189 317 346 118 295 92 241 153 547 152 81 517 263 225 190 189 177 

sig     0.71 0.30 0.07 0.04 0.95 0.02 0.06 

ʉʝʢʦʛʘʰ ʢʦʛʘ ʠʤʘʤ ʧʦʪʨʝʙʘ 14.7 17.7 16.4 16.8 16 18 12 20 12 19 22 22 14 13 16 10 24 11 16 19 21 14 23 11 24 16 17 

ɺʦ ʧʦʩʝʙʥʠ ʩʣʫʯʘʠ, ʩʘʤʦ ʢʦʛʘ 
ʤʦʨʘʤ 

50.0 43.7 48.7 46.5 49 44 50 41 49 49 43 41 51 47 44 53 42 55 47 46 43 49 42 54 39 46 45 

ʅʠʢʦʛʘ h 35.3 38.7 34.9 36.3 35 38 38 37 39 31 35 37 35 38 39 37 34 33 36 36 36 37 35 35 35 38 38 

ʅɿ/ɹʆ    00.5 00 01 00 01  01   00 02 01  00  01   01  01 01 01  

ʊʦʪʘʣ 100% 

17%

47%

36%

16%

49%

35%

18%

44%

39%

15%

50%

35%

ʉʝʢʦʛʘʰ ʢʦʛʘ ʠʤʘʤ 
ʧʦʪʨʝʙʘ

ɺʦ ʧʦʩʝʙʥʠ 
ʩʣʫʯʘʠ, ʩʘʤʦ ʢʦʛʘ 

ʤʦʨʘʤ

ʅʠʢʦʛʘʰ

2011 ʩʝʧʪʝʤʚʨʠ

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 
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ɼʦʢʦʣʢʫ ʮʝʥʘʪʘ ʟʘ ʢʦʨʠʩʪʝʝˁ ʥʘ ʬʠʢʩʝʥ ʪʝʣʝʬʦʥ ʚʦ ɺʘʝhʪʦ ʜʦʤʘʠ˃ʥʩʪʚʦ ʩʝ ʟʛʦʣʝʤʠ ʟʘ 10%, ʜʘʣʠ ʪʦʘ ʙʠ ʙʠʣ 
ʜʦʚʦʣʝʥ ʫʩʣʦʚ ʟʘ ʧʨʦʤʝʥʘ ʥʘ ɺʘʠhʦʪ ʦʧʝʨʘʪʦʨʦʪ ʥʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʠʿʘ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʧʦʩʝʜʫʚʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʩʢʘ ʣʠʥʠʿʘ (67% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ ɽʪʥʠʯʢʘ ʧʨʠʧʘʜʥʦʩʪ 
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N 787 728 771 780 380 401 194 137 150 110 189 317 346 118 295 92 241 153 547 152 81 517 263 225 190 189 177 

sig     0.50 0.44 0.70 0.16 0.05 0.37 0.00 

ɼʘ 63.9 66.9 65.6 57.9 59 56 56 58 62 54 58 55 60 59 60 53 54 63 59 49 70 58 58 52 47 68 66 

ʅʝ 28.7 30.3 29.5 38.5 38 39 42 36 35 43 37 40 38 36 35 46 43 33 38 46 27 39 37 43 48 29 31 

ʅɿ/ɹʆ 07.4 02.8 04.9 03.7 03 04 02 06 03 02 05 04 03 05 05 01 03 04 04 05 03 03 05 05 05 02 03 

ʊʦʪʘʣ 100% 

58%

39%

4%

66%

30%
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67%

30%
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64%

29%

7%

ɼʘ
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ʅɿ/ɹʆ

2011 ʩʝʧʪʝʤʚʨʠ

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 
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ɼʘʣʠ ʥʝʢʦʛʘ hʩʪʝ ʠʤʘʣʝ ʧʦʧʣʘʢʠ ʜʦ ɺʘʠhʦʪ ʦʧʝʨʘʪʦʨ ʥʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʠʿʘ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʧʦʩʝʜʫʚʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʩʢʘ ʣʠʥʠʿʘ (67% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
ɽʪʥʠʯʢʘ 
ʧʨʠʧʘʜʥʦʩʪ 

ʅʘʩʝʣʝʥʦ 
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N 787 728 771 780 380 401 194 137 150 110 189 317 346 118 295 92 241 153 547 152 81 517 263 225 190 189 177 

sig     0.46 0.74 0.02 0.83 0.01 0.69 0.46 

ɼʘ 24.4 19.8 23.9 18.6 17 20 19 22 21 16 14 16 18 29 20 18 16 21 17 28 11 18 20 17 23 19 14 

ʅʝ 73.4 79.1 75.5 80.4 82 79 80 75 77 84 86 83 82 68 79 82 84 77 82 71 87 81 80 82 75 79 86 

ʅɿ/ɹʆ 02.3 01.2 00.6 01.0 01 01 01 03 01   01 00 02 01   03 01 01 03 01 00 00 02 02  

ʊʦʪʘʣ 100% 

19%

80%

24%

76%

20%

79%

24%

73%

ɼʘ

ʅʝ

2011 ʩʝʧʪʝʤʚʨʠ

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 
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ɼʘʣʠ ʢʘʢʦ ʢʦʨʠʩʥʠʢ ʛʦ ʦʩʪʚʘʨʠʚʪʝ ɺʘʝhʪʦ ʧʨʘʚʦ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʠʤʘʣʘ ʧʦʧʣʘʢʠ ʜʦ ʦʧʝʨʘʪʦʨʦʪ ʟʘ ʬʠʢʩʥʘ ʪʝʣʝʬʦʥʠʿʘ (12% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 
 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ ɽʪʥʠʯʢʘ ʧʨʠʧʘʜʥʦʩʪ ʅʘʩʝʣʝʥʦ ʤʝʩʪʦ ʉʪʨʘʪʫʤ 
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N 192 144 184 145 63 81 38 30 32 18 27 49 61 35 59 16 38 32 93 43 9 93 52 39 45 36 26 

sig     0.38 0.18 0.96 0.99 0.80 0.28 0.09 

ɼʘ 52.9 61.6 54.3 68.2 62 73 82 82 58 49 58 65 69 72 69 72 63 72 65 75 71 64 76 68 86 56 55 

ʅʝ 46.1 36.7 44.9 31.4 37 27 18 18 40 51 42 35 31 26 30 28 37 28 35 24 29 36 23 31 14 44 45 

ʅɿ/ɹʆ 01.0 01.7 00.8 00.4 01    02     02 01     01   01 01    

ʊʦʪʘʣ 100% 

68%

31%

54%

45%

62%

37%

53%

46%

ɼʘ

ʅʝ

2011 ʩʝʧʪʝʤʚʨʠ

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 
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ʂʦʣʢʫ ʯʝʩʪʦ ʢʦʨʠʩʪʠʪʝ ʿʘʚʥʠ ʪʝʣʝʬʦʥʠ (ʪʝʣʝʬʦʥʩʢʠ ʛʦʚʦʨʥʠʮʠ, ʪʝʣʝʬʦʥʠ ʚʦ ʪʨʘʬʠʢʘ, ʧʨʦʜʘʚʥʠʮʘ...)? 

ɹʘʟʘ: ɺʢʫʧʥʘ ʮʝʣʥʘ ʧʦʧʫʣʘʮʠʿʘ 

 
 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ ɽʪʥʠʯʢʘ ʧʨʠʧʘʜʥʦʩʪ ʅʘʩʝʣʝʥʦ ʤʝʩʪʦ ʉʪʨʘʪʫʤ 
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N 1164 580 584 332 222 216 166 228 492 527 145 413 166 323 262 783 262 118 733 431 327 285 247 305 

sig  0.94 0.04 0.99 0.14 0.00 0.52 0.00 

ʅʝʢʦʣʢʫ ʧʘʪʠ ʩʝʜʤʠʯʥʦ 00.8 01 01 00 01 01 02 00 01 00 00 01  01 00 00 02 02 01 01 01 02  01 

ʅʝʢʦʣʢʫ ʧʘʪʠ ʤʝʩʝʯʥʦ 02.4 02 02 03 04 02 03 01 02 03 01 03 02 01 04 02 05 02 03 02 01 07 01 02 

ʅʝʢʦʣʢʫ ʧʘʪʠ ʛʦʜʠʥhʦ 09.9 11 09 11 08 15 09 05 09 11 11 11 07 07 14 07 13 21 09 11 12 12 06 09 

ʅʠʢʦʛʘ h 82.5 82 83 81 80 79 82 91 83 82 84 81 84 87 77 88 71 71 83 82 80 77 87 88 

ʅɿ/ɹʆ 04.3 04 04 05 07 03 04 03 04 04 04 03 06 04 05 03 08 04 05 04 06 04 07 01 

ʊʦʪʘʣ 100% 

ʅʝʢʦʣʢʫ ʧʘʪʠ 
ʩʝʜʤʠʯʥʦ

1%

ʅʝʢʦʣʢʫ ʧʘʪʠ 
ʤʝʩʝʯʥʦ

2% ʅʝʢʦʣʢʫ ʧʘʪʠ 
ʛʦʜʠʰʥʦ

10%

ʅʠʢʦʛʘʰ
83%

ʅɿ/ɹʆ
4%
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ʀʅʊɽʈʅɽʊ  



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 

Ipsos Strategic Puls 45 

ɼʘʣʠ ʢʦʨʠʩʪʠʪʝ ʠʥʪʝʨʥʝʪ? 

ɹʘʟʘ: ɺʢʫʧʥʘ ʮʝʣʥʘ ʧʦʧʫʣʘʮʠʿʘ 

 
 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
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N 1138 1079 1127 1164 580 584 332 222 216 166 228 492 527 145 413 166 323 262 783 262 118 733 431 327 285 247 305 

sig     0.05 0.00 0.00 0.00 0.75 0.00 0.01 

ɼʘ 45.5 50.0 51.3 58.3 61 55 84 71 58 46 18 40 69 82 72 88 31 51 57 60 60 66 46 64 56 61 51 

ʅʝ 54.5 50.0 48.7 41.7 39 45 16 29 42 54 82 60 31 18 28 12 69 49 43 40 40 34 54 36 44 39 49 

ʊʦʪʘʣ 100% 

58%

51%

50%

46%

ɼʘ

2011 ʩʝʧʪʝʤʚʨʠ2010 ʿʫʣʠ2010 ʤʘʨʪ2009



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 

Ipsos Strategic Puls 46 

ʂʦʣʢʫ ʯʝʩʪʦ ʢʦʨʠʩʪʝʚʪʝ ʠʥʪʝʨʥʝʪ ʚʦ ʧʦʩʣʝʜʥʠʚʝ ʪʨʠ ʤʝʩʝʮʠ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʢʦʨʠʩʪʠ ʠʥʪʝʨʥʝʪ (58% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
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N 518 540 578 678 354 324 277 157 125 77 41 196 363 118 298 146 100 134 450 157 71 481 197 210 161 151 156 

sig     0.03 0.01 0.00 0.00 0.00 0.00 0.00 

ʉʝʢʦʿ ʜʝʥ (ʨʝʯʠʩʠ ʩʝʢʦʿ ʜʝʥ) 69.1 76.4 76.9 72.8 77 68 84 74 65 62 41 60 76 85 75 87 48 73 78 68 50 77 63 84 73 64 67 

ʅʘʿʤʘʣʢʫ ʝʜʥʘʰ ʩʝʜʤʠʯʥʦ 21.2 14.6 15.3 14.4 11 18 10 15 16 21 26 17 15 10 14 08 29 12 11 18 27 12 19 09 17 18 15 

ʅʘʿʤʘʣʢʫ ʝʜʥʘʰ ʤʝʩʝʯʥʦ 05.4 02.9 03.3 03.7 02 05 02 04 06 06 05 05 03 02 02 02 07 06 03 01 12 04 02 04 02 04 06 

ʇʦʨʝʪʢʦ ʦʜ ʝʜʥʘʰ ʤʝʩʝʯʥʦ 04.2 06.1 04.5 06.9 06 08 03 05 08 10 28 15 04 02 07 02 16 06 06 10 09 04 13 02 06 11 10 

ʅɿ/ɹʆ 

   

02.2 03 02 02 02 04 02  03 03 00 03 02  03 02 03 03 02 02 01 02 03 02 

ʊʦʪʘʣ 100% 

73%

14%

4%

7%

77%

15%

3%

5%

76%

15%

3%

6%

69%

21%

5%

4%

ʉʝʢʦʿ ʜʝʥ (ʨʝʯʠʩʠ 
ʩʝʢʦʿ ʜʝʥ)

ʅʘʿʤʘʣʢʫ ʝʜʥʘʰ 
ʩʝʜʤʠʯʥʦ

ʅʘʿʤʘʣʢʫ ʝʜʥʘʰ 
ʤʝʩʝʯʥʦ

ʇʦʨʝʪʢʦ ʦʜ ʝʜʥʘʰ 
ʤʝʩʝʯʥʦ

2011 ʩʝʧʪeʤʚʨʠ

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 

Ipsos Strategic Puls 47 

ʂʘʜʝ ʥʘʿʯʝʩʪʦ ʢʦʨʠʩʪʠʪʝ ʠʥʪʝʨʥʝʪ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʢʦʨʠʩʪʠ ʠʥʪʝʨʥʝʪ (58% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
ɽʪʥʠʯʢʘ 
ʧʨʠʧʘʜʥʦʩʪ 
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N 518 540 578 678 354 324 277 157 125 77 41 196 363 118 298 146 100 134 450 157 71 481 197 210 161 151 156 

sig     0.22 0.46 0.67 0.55 0.03 0.26 0.97 

ɼʦʤʘ 080.7 90.4 088.0 89.4 90 89 84 95 95 86 92 88 90 91 91 81 94 92 90 89 84 91 87 85 94 92 87 

ʅʘ ʨʘʙʦʪʘ 007.3 03.3 002.4 02.8 02 04 01 04 03 07 02 01 02 08 06  02  04 01  03 01 05 01 01 03 

ʅʘ ʫʯʠʣʠʰʪʝ/ 
ʬʘʢʫʣʪʝʪ 

001.1 01.9 001.0 01.2 00 02 03     02 01   06   01 01  00 03 01  03 01 

ɺʦ ʠʥʪʝʨʥʝʪ ʢʘʬʝ 007.5 02.7 005.1 03.3 05 02 07 00 01 02  05 03 01 02 06 01 05 01 08 10 03 04 04 04 03 02 

ʂʘʿ ʨʦʜʥʠʥʠ/ ʧʨʠʿʘʪʝʣʠ 003.1 01.5 003.3 01.6 01 02 01 01 01 05 06 03 01 01 00 02 04 02 02 00 05 01 02 02 00 02 02 

ʉʝʢʘʜʝ, ʠʤʘʤ 
ʤʦʙʠʣʝʥ ʠʥʪʝʨʥʝʪ 

   01.7 02 01 04 01    01 03  01 05  01 02 01 01 01 02 02 01  04 

ʅʘ ʜʨʫʛʦ ʤʝʩʪʦ 000.4 00.2 000.2                         

ʊʦʪʘʣ 100% 

89%

3%

1%
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88%
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90%

4%

2%

3%

2%

81%

7%

1%

8%

3%

ɼʦʤʘ

ʅʘ ʨʘʙʦʪʘ

ʅʘ ʫʯʠʣʠʰʪʝ/ 
ʬʘʢʫʣʪʝʪ

ɺʦ ʠʥʪʝʨʥʝʪ 
ʢʘʬʝ

ʂʘʿ ʧʨʠʿʘʪʝʣʠ

2011 ʩʝʧʪʝʤʚʨʠ

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009
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ʂʘʜʝ ʩǟ ʢʦʨʠʩʪʠʪʝ ʠʥʪʝʨʥʝʪ? 

ʇʦʚʝ˃ʝ ʦʜʛʦʚʦʨʠ; ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʢʦʨʠʩʪʠ ʠʥʪʝʨʥʝʪ (58% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 
 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
ɽʪʥʠʯʢʘ 
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N  540 578 678 354 324 277 157 125 77 41 196 363 118 298 146 100 134 450 157 71 481 197 210 161 151 156 

ɼʦʤʘ 084.9 093.7 090.2 92.0 92 92 86 98 98 92 92 88 92 98 95 82 96 93 94 91 84 94 88 90 96 93 90 

ʅʘ ʨʘʙʦʪʘ 026.7 023.5 018.4 20.5 26 15 14 28 30 21 10 04 20 49 40 04 08 04 25 16 05 23 14 31 17 14 17 

ʅʘ ʫʯʠʣʠʰʪʝ/ ʬʘʢʫʣʪʝʪ 023.9 018.5 011.3 10.2 08 13 24  02 01 01 16 10 01 01 41 01 03 11 08 06 11 09 14 05 10 12 

ɺʦ ʠʥʪʝʨʥʝʪ ʢʘʬʝ 020.5 008.2 014.2 12.1 17 07 23 05 02 09 05 14 13 05 07 24 03 18 09 18 22 13 10 16 18 07 07 

ʂʘʿ ʧʨʠʿʘʪʝʣʠ 007.0 016.6 022.9 21.7 24 19 35 15 11 11 10 24 24 11 16 41 10 22 22 19 26 21 23 23 22 16 24 

ʉʝʢʘʜʝ, ʠʤʘʤ ʤʦʙʠʣʝʥ 
ʠʥʪʝʨʥʝʪ 

   09.8 13 07 17 09 01 03 02 05 12 13 09 18 04 07 11 05 12 11 08 15 03 06 13 

ʅʘ ʜʨʫʛʦ ʤʝʩʪʦ 001.1 002.8 000.7 00.1  00    01    00 00    00   00  00    
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21%

10%

12%

22%

90%

18%

11%

14%

23%

94%

24%

19%

8%

17%

85%

27%

24%

21%

7%

ɼʦʤʘ

ʅʘ ʨʘʙʦʪʘ

ʅʘ ʫʯʠʣʠʰʪʝ/ 
ʬʘʢʫʣʪʝʪ

ɺʦ ʠʥʪʝʨʥʝʪ 
ʢʘʬʝ

ʂʘʿ ʧʨʠʿʘʪʝʣʠ

2011 ʩʝʧʪʝʤʚʨʠ

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 
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ʂʘʢʦʚ ʠʥʪʝʨʥʝʪ ʧʨʠʩʪʘʧ ʢʦʨʠʩʪʠʪʝ ʚʦ ɺʘʝhʪʦ ʜʦʤʘʠ˃ʥʩʪʚʦ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʢʦʨʠʩʪʠ ʠʥʪʝʨʥʝʪ (58% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 
 

 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
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N 441 506 518 628 328 300 241 154 124 71 38 173 338 116 286 122 96 124 425 143 60 454 173 192 154 141 141 

sig     1.00 1.00 0.13 0.55 0.00 0.00 0.00 

ADSL/ VDSL 67.4 67.9 64.7 57.6 57 59 55 60 60 57 59 70 54 51 62 45 66 53 48 78 75 51 75 54 82 44 49 

Wʠʄʘx ʙʝʟʞʠʯʝʥ ʠʥʪʝʨʥʝʪ 01.8 02.1 01.4 02.1 02 02 02 03 01 04  01 03 01 02 02 02 03 02 01 02 01 04 03 03 00 01 

ʂʘʙʝʣʩʢʠ ʠʥʪʝʨʥʝʪ 28.8 28.7 30.2 38.6 39 38 41 35 38 38 38 28 41 47 34 50 31 43 48 18 20 46 19 39 14 53 50 

ʀʥʪʝʨʥʝʪ ʧʨʝʢʫ ʤʦʙ. ʊʝʣ. 00.5 01.2 00.8 00.5 01 00 01      01  01 01   01   01  02    

ʄʦʙʠʣʝʥ ʠʥʪʝʨʥʝʪ ʧʨʝʢʫ ʋʉɹ    00.6 01 00 01 00     01  01 01   00 00 02 00 01 02  00  

ʅʝ ʟʥʘʤ 00.3 0.1 02.9 00.5 01 00  01  01 03 01 00    01 02 00 01  00 01 00  02  

Total 100% 

 

58%

2%

39%

65%

1%

30%

68%

2%

29%

67%

2%

29%

ADSL/ VDSL

Wʠʄʘx 
ʙʝʟʞʠʯʝʥ 
ʠʥʪʝʨʥʝʪ

ʂʘʙʝʣʩʢʠ 
ʠʥʪʝʨʥʝʪ

2011 ʩʝʧʪʝʤʚʨʠ

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 
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ʂʦʿ ʠʥʪʝʨʥʝʪ ʧʨʦʚʘʿʜʝʨ ʛʦ ʢʦʨʠʩʪʠʪʝ ʚʦ ɺʘʝhʪʦ ʜʦʤʘʠ˃ʥʩʪʚʦ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʢʦʨʠʩʪʠ ʠʥʪʝʨʥʝʪ (58% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 
 
 

 
 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
ɽʪʥʠʯʢʘ 
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N 441 506 518 628 328 300 241 154 124 71 38 173 338 116 286 122 96 124 425 143 60 454 173 192 154 141 141 

sig     0.05 0.65 0.00 0.01 0.00 0.00 0.00 

One 20.9 21.1 18.5 10.2 11 09 11 12 08 10 05 08 14 04 13 11 04 08 11 08 12 10 12 14 13 07 06 

T-Home (Maʢ. ʊʝʣʝʢʦʤ) 47.7 49.2 46.9 48.8 48 50 46 48 52 49 54 60 43 48 50 38 61 47 39 71 68 42 67 47 72 37 37 

ʊʝʣʝʢʘʙʝʣ 11.2 11.1 10.2 12.8 11 15 16 13 11 08 12 14 09 21 11 22 14 06 17 05 04 17 02 11 05 16 21 

Cable tel 06.1 07.0 06.4 12.7 13 12 16 09 10 15 09 06 16 14 11 16 09 17 15 06 11 16 03 26 04 09 07 

ɼʨʫʛʦ 01.1 00.5 00.2 01.4 00 03 01 03 01 01  02 02  02  03  02   02    00 06 

ʆʩʪʘʥʘʪʠ ʣʦʢʘʣʥʠ ʢʘʙʝʣʩʢʠ 
ʦʧʝʨʘʪʦʨʠ 

09.5 08.6 15.2 11.7 12 11 09 12 16 12 10 05 15 11 11 12 07 17 16 02 04 13 09 01 06 22 22 

ʅɿ/ɹʆ 2.1 02.5 02.7 02.3 04 00  03 02 05 10 05 01 01 02  03 05 01 07 01 01 07 01  08 01 

Total 100% 
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13%

13%
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47%
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15%

21%

49%

11%
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21%

48%

11%

6%

1%

10%

One

T-Home (Maʢ. 
ʊʝʣʝʢʦʤ)

ʊʝʣʝʢʘʙʝʣ

Cable tel

ɼʨʫʛʦ

ʆʩʪʘʥʘʪʠ 
ʣʦʢʘʣʥʠ 
ʢʘʙʝʣʩʢʠ é

2011 ʩʝʧʪʝʤʚʨʠ

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 
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ɿʘʜʦʚʦʣʩʪʚʦ ʦʜ ʎɽʅʀʊɽ ʥʘ ʫʩʣʫʛʠʪʝ ʧʦʥʫʜʝʥʠ ʦʜ ɺʘʰʠʦʪ ʠʥʪʝʨʥʝʪ ʦʧʝʨʘʪʦʨ 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʢʦʨʠʩʪʠ ʠʥʪʝʨʥʝʪ ʜʦʤʘ (54% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
ɽʪʥʠʯʢʘ 
ʧʨʠʧʘʜʥʦʩʪ 
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N 435 506 517 628 328 300 241 154 124 71 38 173 338 116 286 122 96 124 425 143 60 454 173 192 154 141 141 

ɺʦʦʧʰʪʦ ʥʝʟʘʜʦʚʦʣʝʥ' 07.0 06.0 06.4 07.7 08 07 07 04 12 09 07 12 06 08 07 05 08 13 06 08 20 08 07 07 09 09 06 

ɼʦʥʝʢʘʜʝ ʥʝʟʘʜʦʚʦʣʝʥ 07.6 10.5 11.1 10.5 12 09 10 10 14 08 12 08 10 15 12 08 11 09 11 10 08 09 14 08 16 08 10 

ʉʫʤ - 14.6 16.5 17.5 18.1 20 16 17 14 26 18 19 20 16 23 18 13 18 22 17 17 27 17 20 15 24 17 16 

ʉʫʤ + 85.4 82.2 79.0 80.6 78 83 83 86 69 82 81 78 83 76 80 85 82 77 81 82 73 81 80 82 75 83 82 

ɼʦʥʝʢʘʜʝ ʟʘʜʦʚʦʣʝʥ 49.1 50.9 45.6 44.0 45 43 47 41 41 40 55 42 46 43 42 48 47 43 42 55 35 42 48 41 49 39 47 

ʄʥʦʛʫ ʟʘʜʦʚʦʣʝʥ 36.2 31.3 33.4 36.5 33 40 36 45 29 41 26 37 38 33 38 37 35 34 40 27 38 39 31 41 26 44 35 

ʅɿ/ɹʆ 01.2 01 03.5 01.3 02 01 01  05 01  02 01 01 02 01  01 02 01  02  02 01  02 

ʊʦʪʘʣ 100% 

Mean 3.1 3.1 3.1 3.1 3.1 3.2 3.1 3.3 2.9 3.1 3.0 3.1 3.2 3.0 3.1 3.2 3.1 3.0 3.2 3.0 2.9 3.1 3.0 3.2 2.9 3.2 3.1 
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49%

36%

ʚʦʦʧʰʪʦ 
ʥʝʟʘʜʦʚʦʣʝʥ

ʜʦʥʝʢʘʜʝ 
ʥʝʟʘʜʦʚʦʣʝʥ

ʉʫʤ -

ʉʫʤ +

ʜʦʥʝʢʘʜʝ ʟʘʜʦʚʦʣʝʥ

ʤʥʦʛʫ ʟʘʜʦʚʦʣʝʥ

2011 ʩʝʧʪ.

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 
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ɿʘʜʦʚʦʣʩʪʚʦ ʦʜ ʂɺɸʃʀʊɽʊʆʊ ʥʘ ʫʩʣʫʛʠʪʝ ʧʦʥʫʜʝʥʠ ʦʜ ɺʘʰʠʦʪ ʠʥʪʝʨʥʝʪ ʦʧʝʨʘʪʦʨ 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʢʦʨʠʩʪʠ ʠʥʪʝʨʥʝʪ ʜʦʤʘ (54% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
ɽʪʥʠʯʢʘ 
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N 437 506 517 628 328 300 241 154 124 71 38 173 338 116 286 122 96 124 425 143 60 454 173 192 154 141 141 

ɺʦʦʧʰʪʦ ʥʝʟʘʜʦʚʦʣʝʥ' 06.4 05.2 07.0 04.3 04 05 06 03 05 01 04 03 06 02 04 07 02 05 05 04 01 04 04 04 05 07 01 

ɼʦʥʝʢʘʜʝ ʥʝʟʘʜʦʚʦʣʝʥ 09.0 11.1 11.3 10.4 10 11 10 10 13 12 04 08 10 14 09 09 15 13 09 12 14 11 10 12 09 07 12 

ʉʫʤ - 15.4 16.3 18.4 14.7 14 16 16 12 18 14 08 11 16 16 12 16 16 18 14 15 15 15 14 16 14 14 14 

ʉʫʤ + 84.6 82.3 78.3 84.5 86 83 83 87 81 85 92 88 83 83 87 83 83 81 85 84 85 84 86 82 86 86 86 

ɼʦʥʝʢʘʜʝ ʟʘʜʦʚʦʣʝʥ 42.8 43.7 42.2 45.1 49 41 44 49 44 38 52 45 42 53 47 43 41 44 45 50 34 43 49 38 54 42 48 

ʄʥʦʛʫ ʟʘʜʦʚʦʣʝʥ 41.8 38.6 36.1 39.4 36 43 39 38 37 47 40 43 41 29 40 40 41 37 40 34 51 40 37 44 31 44 38 

ʅɿ/ɹʆ  01.4 03.3 00.8 01 01 01 01 01 01  01 01 01 01 01 01 01 01 01  01  02 01   

ʊʦʪʘʣ 100% 

Mean 3.2 3.2 3.1 3.2 3.2 3.2 3.2 3.2 3.1 3.3 3.3 3.3 3.2 3.1 3.2 3.2 3.2 3.1 3.2 3.1 3.4 3.2 3.2 3.2 3.1 3.2 3.2 

4%

10%

15%

85%

45%

39%

7%

11%

18%

78%

42%

36%

5%

11%

16%

82%

44%

39%

6%

9%

15%

85%

43%

42%

ʚʦʦʧʰʪʦ 
ʥʝʟʘʜʦʚʦʣʝʥ

ʜʦʥʝʢʘʜʝ 
ʥʝʟʘʜʦʚʦʣʝʥ

ʉʫʤ -

ʉʫʤ +

ʜʦʥʝʢʘʜʝ ʟʘʜʦʚʦʣʝʥ

ʤʥʦʛʫ ʟʘʜʦʚʦʣʝʥ

2011 ʩʝʧʪ.

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 

Ipsos Strategic Puls 53 

ɼʘʣʠ ʧʨʠ ʢʦʨʠʩʪʝʝˁʪʦ ʥʘ ʫʩʣʫʛʠʪʝ ʦʜ ɺʘʠhʦʪ ʠʥʪʝʨʥʝʪ ʧʨʦʚʘʿʜʝʨ ʿʘ ʜʦʙʠʚʘʪʝ ʠʣʠ ʥʝ ʿʘ ʜʦʙʠʚʘʪʝ ʧʨʝʜʚʠʜʝʥʘʪʘ 
ʫʩʣʫʛʘ ʪ.ʝ ʙʨʟʠʥʘ ʠ ʢʦʣʠʯʝʩʪʚʦ ʥʘ ʧʦʜʘʪʦʮʠ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʢʦʨʠʩʪʠ ʠʥʪʝʨʥʝʪ ʜʦʤʘ (54% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
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N 439 504 517 628 328 300 241 154 124 71 38 173 338 116 286 122 96 124 425 143 60 454 173 192 154 141 141 

sig     0.86 0.99 0.34 0.86 0.02 0.05 0.36 

ɼʘ, ʩʝʢʦʛʘʰ 36.8 34.3 39.8 33.6 34 33 36 30 32 34 34 33 35 31 36 34 30 32 36 30 24 32 38 31 36 37 31 

ʅʘʿʯʝʩʪʦ ʿʘ ʜʦʙʠʚʘʤ 42.9 48.1 40.3 46.3 46 47 44 50 46 50 43 45 47 46 47 46 40 50 46 39 65 49 39 48 37 44 55 

ʅʘʿʯʝʩʪʦ ʥʝ ʿʘ ʜʦʙʠʚʘʤ 15.9 13.0 11.6 14.7 15 14 14 17 15 11 17 14 14 17 13 12 22 14 13 22 10 13 19 13 20 14 12 

ʅʠʢʦʛʘʰ ʥʝ ʿʘ ʜʦʙʠʚʘʤ 03.6 03.0 03.9 03.5 03 04 04 01 05 03 04 07 02 02 02 07 05 02 03 08 01 03 04 03 05 04 01 

ʅɿ/ɹʆ 00.8 01.6 04.5 01.9 02 02 02 01 01 03 02 01 01 04 02 01 03 02 02 01  03  05 01  01 

ʊʦʪʘʣ 100% 

34%

46%

15%

4%

40%

40%

12%

4%

34%

48%

13%

3%

37%

43%

16%

4%

ɼʘ, ʩʝʢʦʛʘʰ

ʅʘʿʯʝʩʪʦ ʿʘ 
ʜʦʙʠʚʘʤ

ʅʘʿʯʝʩʪʦ ʥʝ ʿʘ 
ʜʦʙʠʚʘʤ

ʅʠʢʦʛʘʰ ʥʝ ʿʘ 
ʜʦʙʠʚʘʤ

2011 ʩʝʧʪʝʤʚʨʠ

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009
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ɼʘʣʠ ʥʝʢʦʛʘ hʩʪʝ ʛʦ ʧʨʦʤʝʥʠʣʝ ʠʥʪʝʨʥʝʪ ʧʨʦʚʘʿʜʝʨʦʪ ʢʦʿ ʩʪʝ ʛʦ ʢʦʨʠʩʪʝʣʝ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʢʦʨʠʩʪʠ ʠʥʪʝʨʥʝʪ ʜʦʤʘ (54% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
ɽʪʥʠʯʢʘ 
ʧʨʠʧʘʜʥʦʩʪ 
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N 439 504 517 628 328 300 241 154 124 71 38 173 338 116 286 122 96 124 425 143 60 454 173 192 154 141 141 

sig     0.68 0.13 0.36 0.01 0.00 0.31 0.52 

ɼʘ 10.9 10.4 13.0 18.7 18 19 24 17 14 16 15 17 21 16 19 29 13 14 22 13 08 20 16 22 15 19 18 

ʅʝ 87.9 87.1 82.3 81.3 82 81 76 83 86 84 85 83 79 84 81 71 87 86 78 87 92 80 84 78 85 81 82 

ʅɿ/ɹʆ 01.2 02.5 04.7                         

ʊʦʪʘʣ  100% 

19%

13%

10%

11%

ɼʘ

2011 ʩʝʧʪʝʤʚʨʠ

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009
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ʂʦʿ ʙʝʝh ʧʨʦʚʘʿʜʝʨʦʪ ʰʪʦ ʛʦ ʩʤʝʥʠʚʪʝ?  

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʛʦ ʠʤʘ ʩʤʝʥʝʪʦ ʠʥʪʝʨʥʝʪ ʧʨʦʚʘʿʜʝʨʦʪ (10% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 
 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ ɽʪʥʠʯʢʘ ʧʨʠʧʘʜʥʦʩʪ 
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N 118 59 58 58 26 17 11 6 29 70 18 54 35 12 17 95 18 5 90 28 42 24 26 26 

sig  0.50 1.00 0.41 0.95 1.00 0.08 0.22 

ʊ - Home/ʊʝʣʝʢʦʤ 18.7 20 17 17 22 15 15 40 15 20 18 18 08 22 41 17 18 63 16 28 26 14 13 17 

One 05.8 06 06 04 08 09 04 11 04 04 14 04 04 12 13 04 12 09 02 17 11 09   

ʆʥ-ʅʝʪ 15.5 08 23 19 11 14 06 21 31 05 31 09 21 25 17 16 14  15 17 20 11 18 09 

ʊʝʣʝʢʘʙʝʣ 08.9 09 09 05 13 12 18 05  14 05 11 08 02 09 11  06 12  15 06 11  

Cable tel 07.5 07 08 11  04 10 15  11 05 06 14 07  07 12  10  11 12  06 

ɼʨʫʛʦ 24.6 29 20 26 31 13 32  18 30 17 23 34 14 17 28 12  30 08 07 19 24 60 

ʅʝ ʟʥʘʤ 19.0 20 18 18 15 33 15 09 32 16 10 29 12 18 04 16 32 22 16 30 10 29 35 09 

ʊʦʪʘʣ 100% 

19%

6%

16%

9%

8%

25%

19%

ʊ -
Home/ʊʝʣʝʢʦʤ

One

ʆʥ-ʅʝʪ

ʊʝʣʝʢʘʙʝʣ

Cable tel

ɼʨʫʛʦ

ʅʝ ʟʥʘʤ
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ɼʘʣʠ ʩʧʦʨʝʜ ɺʘʩ ʚʦ ʧʦʩʣʝʜʥʠʚʝ 12 ʤʝʩʝʮʠ ʢʦʥʢʫʨʝʥʮʠʿʘʪʘ ʥʘ ʧʘʟʘʨʦʪ ʜʦʚʝʜʝ ʜʦ ʟʛʦʣʝʤʫʚʘʝˁ, ʥʘʤʘʣʫʚʘʝˁ ʥʘ 
ʢʚʘʣʠʪʝʪʦʪ ʥʘ ʠʥʪʝʨʥʝʪ ʫʩʣʫʛʠʪʝ, ʠʣʠ ʧʘʢ ʢʚʘʣʠʪʝʪʦʪ ʥʘ ʫʩʣʫʛʠʪʝ ʦʩʪʘʥʘ ʠʩʪ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʢʦʨʠʩʪʠ ʠʥʪʝʨʥʝʪ (58% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
ɽʪʥʠʯʢʘ 
ʧʨʠʧʘʜʥʦʩʪ 
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N 439 506 578 678 354 324 277 157 125 77 41 196 363 118 298 146 100 134 450 157 71 481 197 210 161 151 156 

sig     0.47 0.00 0.00 0.00 0.02 0.00 0.05 

ɿʛʦʣʝʤʫʚʘˁʝ ʥʘ ʢʚʘʣʠʪʝʪʦʪ ʥʘ 
ʫʩʣʫʛʠʪʝ 

44.8 26.2 35.5 35.7 35 36 39 37 35 24 36 24 41 39 35 43 33 31 40 26 27 38 30 39 29 40 35 

ʂʚʘʣʠʪʝʪʦʪ ʥʘ ʫʩʣʫʛʠʪʝ ʦʩʪʘʥʘ ʠʩʪ 49.0 64.5 57.1 51.4 53 49 43 54 59 61 56 59 47 53 55 40 56 52 48 58 55 52 50 50 57 49 49 

ʅʘʤʘʣʫʚʘˁʝ ʥʘ ʢʚʘʣʠʪʝʪʦʪ ʥʘ 
ʫʩʣʫʛʠʪʝ 

06.2 09.3 07.4 06.3 05 07 07 06 05 08 05 05 08 05 05 04 06 12 06 06 07 04 11 03 07 09 07 

ʅɿ/ɹʆ 

   

06.6 06 07 12 03 01 07 03 12 05 04 05 13 05 06 05 10 11 05 10 08 07 02 09 

ʊʦʪʘʣ 100% 

36%

51%

6%

36%

57%

7%

26%

65%

9%

45%

49%

6%

ɿʛʦʣʝʤʫʚʘˁʝ ʥʘ 
ʢʚʘʣʠʪʝʪʦʪ ʥʘ 
ʫʩʣʫʛʠʪʝ

ʂʚʘʣʠʪʝʪʦʪ ʥʘ 
ʫʩʣʫʛʠʪʝ ʦʩʪʘʥʘ 

ʠʩʪ

ʅʘʤʘʣʫʚʘˁʝ ʥʘ 
ʢʚʘʣʠʪʝʪʦʪ ʥʘ 
ʫʩʣʫʛʠʪʝ

2011 ʩʝʧʪʝʤʚʨʠ

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009
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ɼʘʣʠ ʩʧʦʨʝʜ ɺʘʩ ʚʦ ʧʦʩʣʝʜʥʠʚʝ 12 ʤʝʩʝʮʠ ʢʦʥʢʫʨʝʥʮʠʿʘʪʘ ʥʘ ʧʘʟʘʨʦʪ ʜʦʚʝʜʝ ʜʦ ʟʛʦʣʝʤʫʚʘʝˁ, ʥʘʤʘʣʫʚʘʝˁ ʥʘ 
ʮʝʥʘʪʘ ʥʘ ʠʥʪʝʨʥʝʪʦʪ, ʠʣʠ ʧʘʢ ʮʝʥʘʪʘ ʦʩʪʘʥʘ ʠʩʪʘ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʢʦʨʠʩʪʠ ʠʥʪʝʨʥʝʪ (58% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
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N 439 506 578 678 354 324 277 157 125 77 41 196 363 118 298 146 100 134 450 157 71 481 197 210 161 151 156 

sig     0.81 0.00 0.01 0.01 0.15 0.10 0.00 

ɿʛʦʣʝʤʫʚʘˁʝ ʥʘ ʮʝʥʘʪʘ ʥʘ 
ʠʥʪʝʨʥʝʪʦʪ 

12.7 05.0 12.0 07.4 08 07 05 10 10 05 11 07 08 07 08 04 09 09 07 11 05 08 07 04 15 07 05 

ʎʝʥʘʪʘ ʥʘ ʠʥʪʝʨʥʝʪʦʪ ʦʩʪʘʥʘ ʠʩʪʘ 52.3 69.8 62.0 52.4 52 53 47 50 62 62 53 55 51 52 54 42 56 57 53 54 48 51 55 50 52 53 56 

ʅʘʤʘʣʫʚʘˁʝ ʥʘ ʮʝʥʘʪʘ ʥʘ ʠʥʪʝʨʥʝʪʦʪ 35.1 25.2 26.0 33.7 34 33 36 38 27 28 33 26 37 37 33 41 31 29 36 27 35 36 29 38 28 39 30 

ʅɿ/ɹʆ 

   

06.4 06 07 11 03 01 06 03 12 05 03 05 13 04 06 05 09 11 05 09 08 06 02 09 

ʊʦʪʘʣ 100% 

7%

52%

34%

12%

62%

26%

5%

70%

25%

13%

52%

35%

ɿʛʦʣʝʤʫʚʘˁʝ ʥʘ 
ʮʝʥʘʪʘ ʥʘ 
ʠʥʪʝʨʥʝʪʦʪ

ʎʝʥʘʪʘ ʥʘ 
ʠʥʪʝʨʥʝʪʦʪ 
ʦʩʪʘʥʘ ʠʩʪʘ

ʅʘʤʘʣʫʚʘˁʝ ʥʘ 
ʮʝʥʘʪʘ ʥʘ 
ʠʥʪʝʨʥʝʪʦʪ

2011 ʩʝʧʪʝʤʚʨʠ

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009
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ʄʆɹʀʃʅɸ ʊɽʃɽʌʆʅʀɱɸ  
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ɼʘʣʠ ʢʦʨʠʩʪʠʪʝ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ? 

ɹʘʟʘ: ɺʢʫʧʥʘ ʮʝʣʥʘ ʧʦʧʫʣʘʮʠʿʘ 

 
 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
ɽʪʥʠʯʢʘ 
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N 1138 1079 1127 1164 580 584 332 222 216 166 228 492 527 145 413 166 323 262 783 262 118 733 431 327 285 247 305 

sig     0.00 0.00 0.00 0.00 0.00 0.04 0.01 

ɼʘ 80.0 82.8 84.3 87.6 91 84 99 96 95 93 53 77 95 96 97 98 66 93 85 94 91 89 85 93 88 86 84 

ʅʝ 19.8 17.2 15.7 12.4 09 16 01 04 05 07 47 23 05 04 03 02 34 07 15 06 09 11 15 07 12 14 16 

ʊʦʪʘʣ  100% 

88%

84%

83%

80%

ɼʘ

2011 ʩʝʧʪʝʤʚʨʠ

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009
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ʂʦʣʢʫ ʉʀʄ ʢʘʨʪʠʯʢʠ ʚʦ ʨʘʟʣʠʯʥʠ ʤʨʝʞʠ ʚʦ ʤʦʤʝʥʪʦʪ ʢʦʨʠʩʪʠʪʝ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʢʦʨʠʩʪʠ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ (88% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
ɽʪʥʠʯʢʘ 
ʧʨʠʧʘʜʥʦʩʪ 

ʅʘʩʝʣʝʥʦ 
ʤʝʩʪʦ 

ʉʪʨʘʪʫʤ 

 2
0

0
9

 

2
0

1
0

 ʤ
ʘ
ʨ
ʪ

 

2
0
1
0
 
ʿ
ʫ
ʣ
ʠ

 

2
0
1
1
 
ʩ
ʝ
ʧ
ʪ
.

 

ʄ
ʘ
ʰ
ʢ
ʠ

 

ɾ
ʝ
ʥ
ʩ
ʢ
ʠ

 

1
6

-2
9

 

3
0

-3
9

 

4
0

-4
9

 

5
0

-5
9

 

6
0
 
ʛ
ʦ
ʜ
ʠ
ʥ
ʠ
 
ʠ
 

ʧ
ʦ
ʚ
ʝ
˃
ʝ

 

ʆ
ʩ
ʥ
ʦ
ʚ
ʥ
ʦ
 
ʠ
 

ʧ
ʦ
ʤ
ʘ
ʣ
ʢ
ʫ

 

ʉ
ʨ
ʝ
ʜ
ʥ
ʦ

 

ɺ
ʠ
ʰ
ʦ
 
ʠ
 

ʚ
ʠ
ʩ
ʦ
ʢ
ʦ

 

ɺ
ʨ
ʘ
ʙ
ʦ
ʪ
ʝ
ʥ

 

ʋ
ʯ
ʝ
ʥ
ʠ
ʢ
/
 

ʉ
ʪ
ʫ
ʜ
ʝ
ʥ
ʪ

 

ɼ
ʦ
ʤ
ʘ
ʢ
ʠ
ʥ
ʢ
ʘ
/
 

ʇ
ʝ
ʥ
ʟ
ʠ
ʦ
ʥ
ʝ
ʨ

 

ʅ
ʝ
ʚ
ʨ
ʘ
ʙ
ʦ
ʪ
ʝ
ʥ

 

ʄ
ʘ
ʢ
ʝ
ʜ
ʦ
ʥ
ʝ
ʮ

 

ɸ
ʣ
ʙ
ʘ
ʥ
ʝ
ʮ

 

ɼ
ʨ
ʫ
ʛ
ʦ

 

ʋ
ʨ
ʙ
ʘ
ʥ

 

ʈ
ʫ
ʨ
ʘ
ʣ

 

ʉ
ʢ
ʦ
ʧ
ʿ
ʝ

 

ʉ
ʝ
ʚ
ʝ
ʨ
ʦ
ʟ
ʘ
ʧ
ʘ
ʜ
 

ʠ
 
ʂ
ʫ
ʤ
ʘ
ʥ
ʦ
ʚ
ʦ

 

ɱ
ʫ
ʛ
ʦ
ʟ
ʘ
ʧ
ʘ
ʜ

 

ʀ
ʩ
ʪ
ʦ
ʢ
 
ʠ

 

ʎ
ʝ
ʥ
ʪ
ʘ
ʨ

 

N 910 894 950 1020 526 494 327 213 205 154 121 378 502 140 399 163 214 243 666 247 108 654 366 303 250 211 256 

sig     0.22 0.00 0.00 0.00 0.00 0.00 0.08 

ɽʜʥʘ 81.3 74.1 78.2 73.3 71 75 68 68 76 76 91 81 71 62 68 60 88 78 71 78 78 70 79 72 74 79 69 

ɼʚʝ 13.8 18.2 16.3 20.4 21 19 25 24 18 19 08 15 22 30 24 30 10 16 23 17 10 24 15 19 22 17 23 

ʊʨʠ 04.9 07.7 05.5 06.3 07 05 08 08 06 05 01 04 07 08 07 10 02 06 06 04 12 06 06 08 04 04 08 

ʊʦʪʘʣ 100% 

73%

20%

6%

78%

16%

6%

74%

18%

8%

81%

14%

5%

ɽʜʥʘ

ɼʚʝ

ʊʨʠ

2011 ʩʝʧʪʝʤʚʨʠ

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009
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ʆʜ ʢʦʠ ʧʨʠʯʠʥʠ ʥʝ ʢʦʨʠʩʪʠʪʝ ʧʦʚʝ˃ʝ ʉʀʄ ʢʘʨʪʠʯʢʠ ʚʦ ʨʘʟʣʠʯʥʠ ʤʨʝʞʠ? 

ʇʦʚʝ˃ʝ ʦʜʛʦʚʦʨʠ; ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʢʦʨʠʩʪʠ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ, ʥʦ ʥʝ ʢʦʨʠʩʪʠ ʧʦʚʝ˃ʝ ʉʀʄ ʢʘʨʪʠʯʢʠ ʚʦ ʨʘʟʣʠʯʥʠ ʤʨʝʞʠ (64% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 
 

 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
ɽʪʥʠʯʢʘ 
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N 663 743 748 375 373 221 145 156 116 110 305 356 87 273 97 188 189 471 194 83 460 289 219 185 168 176 

ɹʨʦʝʚʠʪʝ ʰʪʦ ʥʘʿʯʝʩʪʦ ʛʠ ʚʨʪʘʤ ʩʝ ʥʘ 
ʠʩʪʠʦʪ ʤʦʙʠʣʝʥ ʦʧʝʨʘʪʦʨ 

37.4 37.0 48.9 45 53 50 46 51 52 44 54 46 45 50 48 49 48 45 59 48 46 53 41 61 42 52 

ʉʢʘʧʦ ʝ (ʟʛʦʣʝʤʝʥʠ ʪʨʦʰʦʮʠ ʟʘ ʚʘʫʯʝʨʠ/ 
ʧʨʝʪʧʣʘʪʘ/ ʪʝʣʝʬ. ɸʧʘʨʘʪʠ) 

29.8 26.4 25.8 26 26 24 26 22 31 30 29 25 19 24 22 32 25 27 22 28 24 29 25 20 29 30 

ʅʝ ʝ ʧʨʘʢʪʠʯʥʦ/ ʧʦʪʨʝʙʥʘ ʝ ʧʨʦʤʝʥʘ ʥʘ 
ʢʘʨʪʠʯʢʠʪʝ ʚʦ ʤʦʙ. ʊʝʣ 

15.8 17.6 13.1 16 10 16 13 16 07 11 07 19 12 14 21 08 13 15 10 12 15 10 18 13 09 11 

ɼʨʫʛʦ 01.7 01.0 01.3 01 01 01  02 02 03 01 01 04 02 01 01 01 02 01  02 01 02 01 01 01 

ʅʝʤʘʤ ʧʦʪʨʝʙʘ ʦʜ ʧʦʚʝʢʝ ʉʀʄ ʢʘʨʪʠʯʢʠ 05.7 06.4 07.9 09 07 07 09 08 06 08 08 07 14 08 06 07 09 09 05 07 09 06 09 05 12 06 

ʅɿ/ɹʆ 10.3 12.2 03.0 03 03 03 06 01 02 03 02 03 05 03 01 02 05 03 03 05 04 01 05 00 06 00 

49%

26%

13%

8%

1%

37%

26%

18%

6%

1%

37%

30%

16%

6%

2%

ɹʨʦʝʚʠʪʝ ʰʪʦ ʥʘʿʯʝʩʪʦ ʛʠ ʚʨʪʘʤ 
ʩʝ ʥʘ ʠʩʪʠʦʪ ʤʦʙʠʣʝʥ ʦʧʝʨʘʪʦʨ

ʉʢʘʧʦ ʝ (ʟʛʦʣʝʤʝʥʠ ʪʨʦʰʦʮʠ ʟʘ 
ʚʘʫʯʝʨʠ/ ʧʨʝʪʧʣʘʪʘ/ ʪʝʣʝʬ. 

ɸʧʘʨʘʪʠ)

ʅʝ ʝ ʧʨʘʢʪʠʯʥʦ/ ʧʦʪʨʝʙʥʘ ʝ 
ʧʨʦʤʝʥʘ ʥʘ ʢʘʨʪʠʯʢʠʪʝ ʚʦ ʤʦʙ. 

ʊʝʣ

ʅʝʤʘʤ ʧʦʪʨʝʙʘ ʦʜ ʧʦʚʝʢʝ ʉʀʄ 
ʢʘʨʪʠʯʢʠ

ɼʨʫʛʦ

2011 ʩʝʧʪʝʤʚʨʠ

2010 ʿʫʣʠ

2010 ʤʘʨʪ
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ʂʦʿ ʝ ɺʘʠhʦʪ ʛʣʘʚʝʥ ʤʦʙʠʣʝʥ ʦʧʝʨʘʪʦʨ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʢʦʨʠʩʪʠ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ (88% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 
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N 910 894 950 1020 526 494 327 213 205 154 121 378 502 140 399 163 214 243 666 247 108 654 366 303 250 211 256 

sig     0.78 0.00 0.30 0.00 0.00 0.00 0.00 

ʊ-Mobile 69.7 71.1 65.5 58.3 58 59 55 63 63 54 58 61 57 55 58 51 70 54 47 90 54 51 71 54 82 47 49 

One 21.6 17.7 22.9 20.2 21 19 16 17 27 27 17 22 19 20 23 15 15 24 25 03 32 24 13 21 05 34 23 

Vip 08.7 11.2 11.6 21.5 21 22 29 20 11 19 24 18 23 24 19 34 16 22 28 07 13 25 16 25 13 19 28 

ʊʦʪʘʣ 100% 

58%

20%

22%

66%

23%

12%

71%

18%

11%

70%

22%

9%

ʊ-Mobile

One

Vip

2011 ʩʝʧʪʝʤʚʨʠ

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009
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 ɿʘʜʦʚʦʣʩʪʚʦ ʦʜ ʂɺɸʃʀʊɽʊʆʊ ʥʘ ʛʦʚʦʨʥʠʪʝ ʫʩʣʫʛʠ ʧʦʥʫʜʝʥʠ ʦʜ ɺʘʠhʦʪ ʤʦʙʠʣʝʥ ʦʧʝʨʘʪʦʨ 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʢʦʨʠʩʪʠ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ (88% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
ɽʪʥʠʯʢʘ 
ʧʨʠʧʘʜʥʦʩʪ 

ʅʘʩʝʣʝʥʦ 
ʤʝʩʪʦ 

ʉʪʨʘʪʫʤ 
ɻʣʘʚʝʥ ʤʦʙʠʣʝʥ 
ʦʧʝʨʘʪʦʨ 
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N 908 892 950 1020 526 494 327 213 205 154 121 378 502 140 399 163 214 243 666 247 108 654 366 303 250 211 256 595 206 219 

ɺʦʦʧʰʪʦ ʥʝʟʘʜʦʚʦʣʝʥ' 03.0 01.9 02.0 02.0 03 01 00 05 02 02 01 01 03 01 02  02 03 02 03 02 01 03 01 03 04 01 03  02 

ɼʦʥʝʢʘʜʝ ʥʝʟʘʜʦʚʦʣʝʥ 04.6 06.4 05.9 05.6 06 06 05 05 08 02 09 07 05 04 06 06 09 03 05 07 06 04 08 05 06 07 05 07 01 06 

ʉʫʤ - 07.6 08.3 07.8 07.6 09 06 05 10 10 04 10 08 08 05 08 06 11 06 07 10 08 05 12 06 09 11 05 10 01 08 

ʉʫʤ + 92.4 91.7 91.6 92.0 91 93 95 89 89 95 90 92 92 95 92 94 89 93 93 90 92 94 88 93 91 88 95 90 99 92 

ɼʦʥʝʢʘʜʝ ʟʘʜʦʚʦʣʝʥ 44.0 44.4 37.9 38.9 39 39 36 43 40 37 42 41 38 40 36 38 44 40 34 48 47 37 42 38 44 39 35 40 38 36 

ʄʥʦʛʫ ʟʘʜʦʚʦʣʝʥ 48.4 47.2 53.7 53.1 52 55 59 47 49 59 47 51 54 55 55 56 46 54 58 43 46 57 46 55 47 49 60 50 61 55 

ʅɿ/ɹʆ   00.5 00.3 01 00  01 01 00  00 01  00  00 01 00 00  01  01  01  01   

ʊʦʪʘʣ  

Mean 3.4 3.4 3.4 3.4 3.4 3.5 3.5 3.3 3.4 3.5 3.4 3.4 3.4 3.5 3.5 3.5 3.3 3.4 3.5 3.3 3.4 3.5 3.3 3.5 3.4 3.3 3.5 3.4 3.6 3.4 

2%

6%

8%

92%

39%

53%

2%

6%

8%

92%

38%

54%

2%

6%

8%

92%

44%

47%

3%

5%

8%

92%

44%

48%

ʚʦʦʧʰʪʦ 
ʥʝʟʘʜʦʚʦʣʝʥ

ʜʦʥʝʢʘʜʝ 
ʥʝʟʘʜʦʚʦʣʝʥ

ʉʫʤ -

ʉʫʤ +

ʜʦʥʝʢʘʜʝ ʟʘʜʦʚʦʣʝʥ

ʤʥʦʛʫ ʟʘʜʦʚʦʣʝʥ

2011 ʩʝʧʪ.

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009
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ɿʘʜʦʚʦʣʩʪʚʦ ʦʜ ʎɽʅʀʊɽ ʥʘ ʫʩʣʫʛʠʪʝ ʧʦʥʫʜʝʥʠ ʦʜ ɺʘʠhʦʪ ʤʦʙʠʣʝʥ ʦʧʝʨʘʪʦʨ 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʢʦʨʠʩʪʠ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ (88% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 
 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
ɽʪʥʠʯʢʘ 
ʧʨʠʧʘʜʥʦʩʪ 

ʅʘʩʝʣʝʥʦ 
ʤʝʩʪʦ 

ʉʪʨʘʪʫʤ 
ɻʣʘʚʝʥ ʤʦʙʠʣʝʥ 
ʦʧʝʨʘʪʦʨ 
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N 908 890 950 1020 526 494 327 213 205 154 121 378 502 140 399 163 214 243 
66
6 

24
7 

10
8 

65
4 

36
6 

303 250 211 256 
59
5 

20
6 

21
9 

ɺʦʦʧʰʪʦ ʥʝʟʘʜʦʚʦʣʝʥ 11.8 09.1 10.3 10.1 12 08 07 12 12 07 15 09 11 12 12 08 11 08 08 11 17 10 10 06 15 11 09 15 02 05 

ɼʦʥʝʢʘʜʝ ʥʝʟʘʜʦʚʦʣʝʥ 14.7 18.2 15.4 12.4 14 11 11 17 11 10 14 11 13 11 12 16 15 09 12 14 10 12 13 14 14 10 11 17 08 03 

ʉʫʤ - 26.6 27.4 25.6 22.5 26 19 18 29 22 17 29 20 24 23 23 24 26 17 21 25 28 22 23 20 30 21 20 32 10 08 

ʉʫʤ + 73.4 72.6 73.4 77.1 74 81 81 70 78 82 70 80 75 77 76 76 73 83 79 74 72 77 77 80 70 78 80 67 90 92 

ɼʦʥʝʢʘʜʝ ʟʘʜʦʚʦʣʝʥ 44.1 49.0 44.3 42.8 43 42 35 38 55 51 42 45 40 46 42 30 44 52 43 44 39 40 48 39 43 46 44 44 49 34 

ʄʥʦʛʫ ʟʘʜʦʚʦʣʝʥ 29.3 23.6 29.1 34.3 31 38 46 32 23 31 28 35 35 31 34 46 30 31 36 31 33 37 29 41 27 32 36 24 40 58 

ʅɿ/ɹʆ   01.0 00.4 00 00 00 01  00 01 00 01  00  00 01 00 00  00 00 00 00 01 00 01  00 

ʊʦʪʘʣ     

Mean 2.9 2.9 2.9 3.0 2.9 3.1 3.2 2.9 2.9 3.1 2.8 3.1 3.0 3.0 3.0 3.1 2.9 3.1 3.1 2.9 2.9 3.0 3.0 3.2 2.8 3.0 3.1 2.8 3.3 3.5 

10%

12%

23%

77%

43%

34%

10%

15%

26%

73%

44%

29%

9%

18%

27%

73%

49%

24%

12%

15%

27%

73%

44%

29%

ʚʦʦʧʰʪʦ 
ʥʝʟʘʜʦʚʦʣʝʥ

ʜʦʥʝʢʘʜʝ 
ʥʝʟʘʜʦʚʦʣʝʥ

ʉʫʤ -

ʉʫʤ +

ʜʦʥʝʢʘʜʝ ʟʘʜʦʚʦʣʝʥ

ʤʥʦʛʫ ʟʘʜʦʚʦʣʝʥ
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ʂʦʣʢʫ ʯʝʩʪʦ ʪʝʣʝʬʦʥʠʨʘʪʝ ʦʜ ʤʦʙʠʣʝʥ ʥʘ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʢʦʨʠʩʪʠ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ (88% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
ɽʪʥʠʯʢʘ 
ʧʨʠʧʘʜʥʦʩʪ 

ʅʘʩʝʣʝʥʦ 
ʤʝʩʪʦ 

ʉʪʨʘʪʫʤ 
ɻʣʘʚʝʥ ʤʦʙʠʣʝʥ 
ʦʧʝʨʘʪʦʨ 
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N 910 894 950 1020 526 494 327 213 205 154 121 378 502 140 399 163 214 243 666 247 108 654 366 303 250 211 256 595 206 219 

sig     0.95 0.00 0.02 0.00 0.91 0.63 0.01 0.46 

ʉʝʢʦʛʘʰ ʢʦʛʘ ʠʤʘʤ 
ʧʦʪʨʝʙʘ 

93.4 85.9 90.4 93.3 94 93 97 98 92 90 82 90 95 96 96 99 85 92 93 94 94 93 94 96 95 88 92 94 90 94 

ɺʦ ʧʦʩʝʙʥʠ ʩʣʫʯʘʠ, 
ʩʘʤʦ ʢʦʛʘ ʤʦʨʘʤ 

06.2 13.9 08.7 06.6 06 07 03 02 08 09 18 10 05 04 04 01 15 07 07 05 06 07 06 04 05 12 08 06 10 05 

ʅʠʢʦʛʘʰ 00.3 00.2 00.9 00.1  00    00 01 00 00    00 00 00 00   00  00  00  00 00 

ʊʦʪʘʣ 100% 

93%

7%

0%

90%

9%

1%

86%

14%

0%

93%

6%

0%

ʉʝʢʦʛʘʰ ʢʦʛʘ 
ʠʤʘʤ ʧʦʪʨʝʙʘ

ɺʦ ʧʦʩʝʙʥʠ 
ʩʣʫʯʘʠ, ʩʘʤʦ 
ʢʦʛʘ ʤʦʨʘʤ

ʅʠʢʦʛʘʰ

2011 ʩʝʧʪʝʤʚʨʠ

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009
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ʂʦʣʢʫ ʯʝʩʪʦ ʪʝʣʝʬʦʥʠʨʘʪʝ ʦʜ ʤʦʙʠʣʝʥ ʥʘ ʬʠʢʩʝʥ ʪʝʣʝʬʦʥ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʢʦʨʠʩʪʠ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ (88% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
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ʉʪʨʘʪʫʤ 
ɻʣʘʚʝʥ ʤʦʙʠʣʝʥ 
ʦʧʝʨʘʪʦʨ 
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N 910 894 950 1020 526 494 327 213 205 154 121 378 502 140 399 163 214 243 666 247 108 654 366 303 250 211 256 595 206 219 

sig     0.00 0.11 0.00 0.00 0.02 0.26 0.00 0.15 

ʉʝʢʦʛʘʰ ʢʦʛʘ 
ʠʤʘʤ ʧʦʪʨʝʙʘ 

19.5 20.1 18.9 19.6 21 18 20 25 17 18 15 20 17 26 21 19 16 21 19 24 14 20 19 17 28 14 18 21 17 19 

ɺʦ ʧʦʩʝʙʥʠ 
ʩʣʫʯʘʠ, ʩʘʤʦ ʢʦʛʘ 
ʤʦʨʘʤ 

53.3 49.8 52.6 53.8 59 48 54 55 55 51 52 44 58 64 59 58 44 51 56 45 60 55 51 57 49 51 57 52 52 60 

ʅʠʢʦʛʘʰ 27.2 30.1 28.5 26.6 20 33 26 20 28 31 34 36 24 10 20 23 40 28 25 31 26 25 30 26 22 34 25 27 31 21 

ʊʦʪʘʣ 100% 

20%

54%

27%

19%

53%

29%

20%

50%

30%

20%

53%

27%

ʉʝʢʦʛʘʰ ʢʦʛʘ 
ʠʤʘʤ ʧʦʪʨʝʙʘ

ɺʦ ʧʦʩʝʙʥʠ 
ʩʣʫʯʘʠ, ʩʘʤʦ 
ʢʦʛʘ ʤʦʨʘʤ

ʅʠʢʦʛʘʰ

2011 ʩʝʧʪʝʤʚʨʠ

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009
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ɼʘʣʠ ʚʦ ʧʦʩʣʝʜʥʠʪʝ 6 ʤʝʩʝʮʠ ʩʪʝ ʛʦ ʧʨʦʤʝʥʠʣʝ ʦʧʝʨʘʪʦʨʦʪ ʥʘ ʤʦʙʠʣʥʘ ʪʝʣʝʬʦʥʠʿʘ ʢʦʿ ʩʪʝ ʛʦ ʢʦʨʠʩʪʝʣʝ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʢʦʨʠʩʪʠ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ (88% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 
 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
ɽʪʥʠʯʢʘ 
ʧʨʠʧʘʜʥʦʩʪ 
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ʤʝʩʪʦ 
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ɻʣʘʚʝʥ ʤʦʙʠʣʝʥ 
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N 950 1020 526 494 327 213 205 154 121 378 502 140 399 163 214 243 666 247 108 654 366 303 250 211 256 595 206 219 

sig   0.00 0.07 0.81 0.05 0.11 0.86 0.16 0.00 

ɼʘ 09.2 07.8 05 11 11 08 04 07 06 07 08 09 07 13 06 08 08 08 03 08 08 06 10 06 09 05 03 20 

ʅʝ 90.3 92.2 95 89 89 92 96 93 94 93 92 91 93 87 94 92 92 92 97 92 92 94 90 94 91 95 97 80 

ʅɿ/ɹʆ 00.4                            

ʊʦʪʘʣ 100% 

8%

92%

9%

90%

ɼʘ

ʅʝ

2011 ʩʝʧʪʝʤʚʨʠ

2010 ʿʫʣʠ
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ʂʦʿ ʙʝʝh ʦʧʝʨʘʪʦʨʦʪ ʥʘ ʤʦʙʠʣʥʘ ʪʝʣʝʬʦʥʠʿʘ ʢʦʿ ʛʦ ʢʦʨʠʩʪʝʚʪʝ ʧʦʨʘʥʦ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʛʦ ʩʤʝʥʠʣʘ ʦʧʝʨʘʪʦʨʦʪ ʥʘ ʤʦʙʠʣʥʘ ʪʝʣʝʬʦʥʠʿʘ ʚʦ ʧʦʩʣʝʜʥʠʪʝ 6 ʤʝʩʝʮʠ (7% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
ɽʪʥʠʯʢʘ 
ʧʨʠʧʘʜʥʦʩʪ 

ʅʘʩʝʣʝʥʦ 
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ʉʪʨʘʪʫʤ 
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N 88 79 27 53 35 18 9 11 7 27 40 12 27 21 12 19 56 20 3 50 29 19 25 12 24 

sig   0.52 0.99 0.63 0.48 1.00 0.85 0.66 

T-Mobile  48.1 59.0 52 63 65 57 53 46 61 49 66 60 72 66 36 46 61 60 18 60 56 48 75 42 59 

One  38.2 33.4 43 29 25 37 37 48 39 45 26 33 25 22 50 49 33 32 45 31 38 41 18 58 31 

Vip 13.7 07.6 05 09 10 05 10 07  06 09 07 03 12 14 05 06 08 37 09 06 11 06  10 

ʊʦʪʘʣ 100% 

59%

33%

8%

48%

38%

14%

T-Mobile

One

Vip

2011 ʩʝʧʪʝʤʚʨʠ

2010 ʿʫʣʠ
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ɼʘʣʠ ʛʦ ʟʘʜʨʞʘʚʪʝ ʙʨʦʿʦʪ ʢʦʿ ʛʦ ʠʤʘʚʪʝ ʟʘʝʜʥʦ ʩʦ ʧʨʝʬʠʢʩʦʪ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʛʦ ʩʤʝʥʠʣʘ ʦʧʝʨʘʪʦʨʦʪ ʥʘ ʤʦʙʠʣʥʘ ʪʝʣʝʬʦʥʠʿʘ ʚʦ ʧʦʩʣʝʜʥʠʪʝ 6 ʤʝʩʝʮʠ (7% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 
 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
ɽʪʥʠʯʢʘ 
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ʉʪʨʘʪʫʤ 
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N 88 79 27 53 35 18 9 11 7 27 40 12 27 21 12 19 56 20 3 50 29 19 25 12 24 31 6 43 

sig   0.28 0.92 0.77 0.14 0.96 0.94 0.21 0.54 

ɼʘ 34.9 022.8 016 026 023 022 008 043 012 019 027 018 040 022  014 021 022 055 023 023 015 039 014 017 029 022 018 

ʅʝ 65.1 077.2 084 074 077 078 092 057 088 081 073 082 060 078 100 086 079 078 045 077 077 085 061 086 083 071 078 082 

ʊʦʪʘʣ 100% 

23%

77%

35%

65%

ɼʘ

ʅʝ

2011 ʩʝʧʪʝʤʚʨʠ

2010 ʿʫʣʠ
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ʇʨʠʯʠʥʠ ʟʘ ʧʨʦʤʝʥʘ ʥʘ ʦʧʝʨʘʪʦʨʦʪ ʥʘ ʤʦʙʠʣʥʘ ʪʝʣʝʬʦʥʠʿʘ 

ʇʦʚʝ˃ʝ ʦʜʛʦʚʦʨʠ; ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʛʦ ʩʤʝʥʠʣʘ ʦʧʝʨʘʪʦʨʦʪ ʥʘ ʤʦʙʠʣʥʘ ʪʝʣʝʬʦʥʠʿʘ ʚʦ ʧʦʩʣʝʜʥʠʪʝ 6 ʤʝʩʝʮʠ (7% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 
 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
ɽʪʥʠʯʢʘ 
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N  185 950 79 27 53 35 18 9 11 7 27 40 12 27 21 12 19 56 20 3 50 29 19 25 12 24 31 6 43 

ʇʦʜʦʙʨʠ ʮʝʥʠ 73.2 69.2 070.8 66.4 54 72 61 85 59 63 61 67 66 66 68 76 54 61 67 67 55 65 69 55 70 76 67 56 61 75 

ʇʦʜʦʙʨʠ ʫʩʣʫʛʠ 27.1 21.8 024.8 22.8 27 21 29 11 25 23 18 23 21 26 27 18 28 19 23 27  21 26 21 30 06 25 35 52 10 

ʇʦʜʦʙʨʘ ʛʨʠʞʘ ʟʘ 
ʢʦʨʠʩʥʠʮʠʪʝ 

08.8 03.4 012.9 01.8 03 01   07 08   02 05 05    03   03  08      03 

ɼʨʫʛʦ 08.1 07.6 000.7 05.2 10 03 04  09 06 21 10 03   06 18 04 05 06  05 05 03  24 03 05  06 

ʅɿ/ɹʆ 02.4 03.7 000.5 04.6 05 05 07 07     07 09    19 04  45 07  13   05 04  05 
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ʇʦʜʦʙʨʠ ʮʝʥʠ

ʇʦʜʦʙʨʠ ʫʩʣʫʛʠ

ʇʦʜʦʙʨʘ ʛʨʠʞʘ ʟʘ ʢʦʨʠʩʥʠʮʠʪʝ

ɼʨʫʛʦ

2011 ʩʝʧʪʝʤʚʨʠ

2010 ʿʫʣʠ

2010 ʤʘʨʪ

2009



ʀʩʧʠʪʫʚʘˁʝ ʥʘ ʿʘʚʥʦʪʦ ʤʠʩʣʝˁʝ ʚʦ ʦʜʥʦʩ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʝʣʝʢʪʨʦʥʩʢʠ ʢʦʤʫʥʠʢʘʮʠʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʉʝʧʪʝʤʚʨʠ 2011 
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ɼʘʣʠ ʙʠ ʩʘʢʘʣʝ ʜʘ ʠʤʘʪʝ ʠʟʙʦʨ ʥʘ ʧʦʚʝ˃ʝ ʢʦʤʧʘʥʠʠ ʢʦʠ ʥʫʜʘʪ ʫʩʣʫʛʠ ʥʘ ʤʦʙʠʣʥʘ ʪʝʣʝʬʦʥʠʿʘ? 

ɹʘʟʘ: ʇʦʧʫʣʘʮʠʿʘ ʢʦʿʘ ʢʦʨʠʩʪʠ ʤʦʙʠʣʝʥ ʪʝʣʝʬʦʥ (88% ʦʜ ʮʝʣʥʘʪʘ ʧʦʧʫʣʘʮʠʿʘ) 

 

 ʊʦʪʘʣ ʇʦʣ ɺʦʟʨʘʩʪ ʆʙʨʘʟʦʚʘʥʠʝ ɿʘʥʠʤʘˁʝ 
ɽʪʥʠʯʢʘ 
ʧʨʠʧʘʜʥʦʩʪ 

ʅʘʩʝʣʝʥ
ʦ ʤʝʩʪʦ 

ʉʪʨʘʪʫʤ 
ɻʣʘʚʝʥ ʤʦʙʠʣʝʥ 
ʦʧʝʨʘʪʦʨ 
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N 910 894 950 1020 526 494 327 213 205 154 121 378 502 140 399 163 214 243 666 247 108 654 366 303 250 211 256 595 206 219 

sig     0.77 0.82 0.14 0.63 0.18 0.78 0.00 0.06 

ɼʘ 76.9 75.8 76.4 77.2 78 76 74 79 76 83 76 74 78 82 80 76 72 78 79 71 77 78 76 68 76 82 85 74 78 85 

ʅʝ 20.9 21.0 20.1 20.8 20 21 23 18 22 17 22 24 20 14 18 22 25 20 19 26 23 20 22 29 23 14 14 23 21 14 

ʅɿ/ɹʆ 02.3 03.2 03.5 02.0 02 02 02 03 02  02 02 02 04 02 02 03 02 02 03 00 02 02 02 01 04 01 03 01 01 

ʊʦʪʘʣ 100% 
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